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Education Information

Doctorate, Marmara University, Faculty of Communication, Journalism, Turkey 2003 - 2006
Postgraduate, Marmara University, Faculty of Communication, Journalism, Turkey 2000 - 2003

Undergraduate, Marmara University, Faculty of Communication, Journalism, Turkey 1995 - 1999

Dissertations

Doctorate, Tiirkiye’de Basin isletmelerinde Finansal Yonetim Yaklagimlari ve Alternatif Finansman Tekniklerinden
Yararlanma Davranislar1 Uzerine Bir Arastrma, Marmara University, Faculty of Communication, Journalism, 2006
Postgraduate, Basin Isletmelerinde Muhasebe Sonuclarmin Rasyolar Yéntemi ile Analizi, Marmara University, Faculty of

Communication, Journalism, 2002

Research Areas

Social Sciences and Humanities, Journalism, Communication Sciences

Academic Titles / Tasks

Professor, Marmara University, Faculty of Communication, Journalism, 2021 - Continues
Associate Professor, Marmara University, Faculty of Communication, Journalism, 2016 - 2021
Assistant Professor, Marmara University, Faculty of Communication, Journalism, 2009 - 2014

Research Assistant, Marmara University, Faculty of Communication, Journalism, 2000 - 2009

Academic and Administrative Experience

Fakiilte Kurulu Uyesi, Marmara University, Faculty of Communication, 2021 - Continues

Boliim Akademik Tesvik Degerlendirme Komisyonu Uyesi, Marmara University, Faculty Of Communication, Journalism,
2016 - 2022

Fakiilte Yonetim Kurulu Uyesi, Marmara University, Faculty of Communication, 2015 - 2017



Courses

fletisim, Teknoloji ve Kiiresel Kiiltiir, Undergraduate, 2018 - 2019, 2017 - 2018, 2016 - 2017, 2015 - 2016, 2014 - 2015
Medya Endiistrisinde Yeni Ekonomi Uygulamalari, Postgraduate, 2019 - 2020, 2018 - 2019, 2017 - 2018, 2016 - 2017
Ag Ekonomisinde Ticaret: E-Ticaret, Postgraduate, 2018 - 2019, 2017 - 2018, 2016 - 2017

Yeni Medya Diizeni ve Sosyal Aglar, Doctorate, 2019 - 2020, 2018 - 2019, 2017 - 2018

Sosyal Medyada Kriz Yonetimi, Undergraduate, 2018 - 2019, 2017 - 2018

Kiiresellesme ve Medya, Undergraduate, 2019 - 2020, 2018 - 2019, 2017 - 2018

fletisim Kuramlari, Postgraduate, 2019 - 2020, 2018 - 2019, 2017 - 2018

Medya Okuryazarhgi, Undergraduate, 2019 - 2020, 2018 - 2019, 2017 - 2018, 2016 - 2017, 2015 - 2016

fletisim Aglar1 Endiistrisi, Doctorate, 2018 - 2019, 2017 - 2018, 2016 - 2017

Medyada Giincel Sorunlar, Doctorate, 2017 - 2018

Spor Gazeteciligi, Undergraduate, 2015 - 2016, 2014 - 2015

Medya Isletmelerinde Sosyal Medya Yénetimi, Postgraduate, 2015 - 2016, 2014 - 2015

Internet Haberciligi, Associate Degree, 2014 - 2015, 2013 - 2014

New Media, Undergraduate, 2013 - 2014

Internet Haberciligi, Associate Degree, 2014 - 2015, 2013 - 2014

Medya, Popiiler Kiiltiir ve Toplum, Undergraduate, 2012 - 2013

Advising Theses

Kara T., Miisteri Memnuniyeti Saglamada Sosyal Medyanin Rolii: IGDAS Uzerine Bir Arastirma, Postgraduate,
A.CEVAHIR(Student), 2023

Kara T., Diinyada ve Tiirkiye'de Video Akis Servislerinde Rekabet: Porter'in Bes Gii¢ Modeli Uzerinden Bir inceleme,
Postgraduate, ENUR(Student), 2023

Kara T., Ekonomi Politik Yaklagim Baglaminda Alan ve Sermaye Uzerinden Yaraticl ve Kiiltiirel Endiistrilerin Incelenmesi,
Doctorate, U.OZDEN(Student), 2023

Kara T., Dijital pazarlama ¢aginda artirilmis gerc¢eklik uygulamalarinin satin alma iizerindeki etkisi, Postgraduate,
S.KARAGUHA(Student), 2023

Kara T, DiJITAL PAZARLAMADA OYUNLASTIRMANIN TUKETICI SATIN ALMA DAVRANISINA ETKIiSi: YEMEKSEPETI]
ROZET UYGULAMASI, Postgraduate, B.OZBALCI(Student), 2022

Kara T., TUKETiM KULTURU BAGLAMINDA INFLUENCER PAZARLAMA: SOSYAL MEDYA FENOMENLERI UZERINE BiR
INCELEME, Postgraduate, EAYDIN(Student), 2020

Kara T., MEDYA ENDUSTRISINDE YARATICI SINIFIN YENI EKONOMIYE ETKIiSi: 3T MODELI UZERINDEN BiR INCELEME,
Postgraduate, E.SUSUZ(Student), 2020

Kara T, Tiirkiye'de yerel basinin ekonomik yapisi ve Diyarbakir yerel gazeteleri 6rnegi, Postgraduate, R.KILIC(Student),
2019

KARA T., Medya isletmelerinde yeni nesil pazarlama uygulamalar:: Freemium {izerine bir arastirma, Postgraduate,
T.HUNKAR(Student), 2018

KARA T, Ag toplumu baglaminda bilginin paylasimina y6nelik akademik yayin ve referans sistemleri: NEO4]
platformunda graf veritabani uygulamasi, Doctorate, A.Degerli(Student), 2014

KARA T, Yerel medya isletmelerinde insan kaynaklar1 yonetimi: Bursa baglaminda bir uygulama ¢alismasi, Postgraduate,
D.GUL(Student), 2013

Jury Memberships

Doctorate, Doctorate, Marmara Universitesi, October, 2019

Post Graduate, Post Graduate, Marmara Universitesi, October, 2019
Post Graduate, Post Graduate, Marmara Universitesi, August, 2019
Post Graduate, Post Graduate, Marmara Universitesi, August, 2019

Post Graduate, Post Graduate, Marmara Universitesi, August, 2019



Post Graduate, Post Graduate, Marmara Universitesi, June, 2019
Post Graduate, Post Graduate, Marmara Universitesi, May, 2019
Post Graduate, Post Graduate, Yeditepe Universitesi, June, 2018
Doctorate, Doctorate, Marmara Universitesi, June, 2018

Post Graduate, Post Graduate, Marmara Universitesi, June, 2015
Post Graduate, Post Graduate, Marmara Universitesi, June, 2015
Post Graduate, Post Graduate, Marmara Universitesi, June, 2015
Post Graduate, Post Graduate, Marmara Universitesi, June, 2015
Post Graduate, Post Graduate, Marmara Universitesi, June, 2015
Post Graduate, Post Graduate, Marmara Universitesi, June, 2015
Doctorate, Doctorate, Marmara Universitesi, June, 2014

Post Graduate, Post Graduate, Marmara Universitesi, June, 2014
Doctorate, Doctorate, Marmara Universitesi, June, 2014

Post Graduate, Post Graduate, Marmara Universitesi, June, 2011

Articles Published in Other Journals

I. DIJiITAL PAZARLAMA CACINDA ARTIRILMIS GERCEKLIK UYGULAMALARININ SATIN ALMA

UZERINDEKI ETKIiSi
Karaguha S., Kara T.
TURKISH ONLINE JOURNAL OF DESIGN, ART AND COMMUNICATION (TOJDAC), vol.14, no.3, pp.660-672, 2024
(Peer-Reviewed Journal)

II. Diinyada ve Tiirkiye’de Video Akis Servislerinde Rekabet: Porter’in Bes Gii¢ Modeli Uzerinden Bir
inceleme
Sezen E. N, KARA T.
Yeni Medya Elektronik Dergi, vol.7, no.2, pp.132-149, 2023 (Peer-Reviewed Journal)

II. E-KITAP ENDUSTRISININ EKONOMI POLITIGI
KARAT.
Journal of Communication Science Researches, vol.1, pp.69-80, 2021 (Peer-Reviewed Journal)

IV. SOSYAL MEDYA’DA MUSTERI BiLGi YONETIMi:STARBUCKS ORNEGI
Kara T.
e-Journal of New Media, vol.4, no.3, pp.175-185, 2020 (Peer-Reviewed Journal)

V. Sosyal Medyada Kriz iletisimi: Futbol Taraftarlig1 Perspektifi
KARAT.
istanbul Aydin Universitesi Dergisi, vol.12, no.1, pp.71-82, 2020 (Peer-Reviewed Journal)

VL. Medya isletmelerinde Yeni Nesil Pazarlama: Freemium. Spotify Uzerine Bir Arastirma
Kara T., Hiinkar T.
TURKISH ONLINE JOURNAL OF DESIGN ART AND COMMUNICATION, vol.8, pp.684-693, 2018 (Peer-Reviewed
Journal)

VII. INSTAGRAM HAYATLARI: INSTAGRAM FOTOGRAFLARI UZERINE BIR ICERIK ANALIZI
KARAT.
istanbul Sosyal Bilimler Dergisi, vol.1, pp.11-20, 2018 (Peer-Reviewed Journal)
VIII. Instagram’in Saglik iletisimi Baglaminda Kullanimi: Ozel Hastaneler Uzerine Bir inceleme.

KARAT.
Global Media Journal Turkish Edition, vol.7, pp.7-22, 2017 (Peer-Reviewed Journal)

IX. Comparative analysis of internet journals as a news source of the information age in terms of senior
friendly web site criterias
Akyaz E., Kara T.
International Journal of Social Sciences and Education Research, vol.3, no.4, pp.1352-1363, 2017 (Peer-Reviewed

Journal)



XL

XIL

XIIIL.

XIV.

XV.

XVIL

XVIIL

XIX.

XXIL

Gengler Neden Snapchat Kullaniyor Kullanimlar Ve Doyumlar Yaklagimi Uzerinden Bir Arastirma
KARAT.

Intermedia Uluslararas: Hakemli letisim Bilimleri E-Dergisi, vol.4, pp.262-277, 2016 (Peer-Reviewed Journal)
THE LEVERAGE EFFECT OF SOCIAL MEDIA: HOW TURKISH CIVIL AVIATION INDUSTRY USE SOCIAL
MEDIA POWER?

KARAT.

TURKISH ONLINE JOURNAL OF DESIGN ART AND COMMUNICATION, vol.6, no.1, pp.62-73, 2016 (ESCI)
Jetfighter Down! Predicting Opinions With Twitter and The Role Social Media on Turkey Within
Context of Attribute Agenda-Setting Theory

Kara T., Akyaz1 E,, Aytekin C., Dilmen N. E,, Siitcii C. S, Degerli B.

Uluslararasi Sosyal Arastirmalar Dergisi, vol.7, pp.875-889, 2014 (Peer-Reviewed Journal)

Jetfighter Down Predicting Opinions with Twitter and the Role of Social Media In Turkey within
Context of Attribute Agenda Setting Theory

SUTCU C. S, AYTEKIN ., KARA T., AKYAZI E,, DILMEN N. E.,, DEGERLI B.

Uluslararasi Sosyal Arastirmalar Dergisi, vol.7, no.34, pp.875-889, 2014 (Peer-Reviewed Journal)

KULTUR ENDUSTRiST KAVRAMI CERCEVESINDE MEDYA URUNLERI: ELESTIREL YAKLASIM

Kara T.

TURKISH ONLINE JOURNAL OF DESIGN ART AND COMMUNICATION, vol4, pp.51-60, 2014 (Peer-Reviewed
Journal)

Yerel Medya isletmelerinde insan Kaynaklar: Yonetimi Bursa Baglaminda Bir Uygulama

KARA T., Dicel Giil A.

Marmara iletisim, pp.195-210, 2014 (Peer-Reviewed Journal)

Sosyal Medya Uzerinde Yeni Nesil Pazarlama ve Tiirkiye Bilgi ve iletisim Hizmetleri Endiistrisinde
Sosyal Aglarin Kullanimina Yénelik Bir Arastirma

KARAT.

Global Media Journal, vol.2, pp.102-117, 2012 (Peer-Reviewed Journal)

Sosyal Medya Aglarinin Sosyal Ticaret Agina Déniisiimii Facebook Ornegi

KARAT.

Gaziantep University Journal of Social Sciences, vol.4, pp.1419-1439, 2012 (Peer-Reviewed Journal)

The Effects of Knowledge Economy on the Costs and Cost Comparison of the Traditional and Digital
Goods

KARA T, BABAN E.

International Journal of Social Sciences and Humanity Studies, vol.3, pp.479-487, 2011 (Peer-Reviewed Journal)
Kiiresel Ekonomik Kriz ve Medya Sektoriine Yansimalari

KARAT.

MARMARA JOURNAL OF COMMUNICATION, pp.65-78, 2009 (Peer-Reviewed Journal)

Basin isletmelerinde Likidite Analizi: Hiirriyet Gazetesi Ornegi

KARAT.

MARMARA JOURNAL OF COMMUNICATION, pp.151-159, 2007 (Peer-Reviewed Journal)

Basin isletmeciligi ve Tiirk Medya Piyasasinin Yapisal Degiskenleri

KARAT.

ISTANBUL UNIVERSITESI ILETISIM FAKULTESI DERGISI, pp.109-122, 2005 (ESCI)

Basin isletmelerinde Finansal Yonetimin Onemi

DAIT.U,KARAT.

ISTANBUL UNIVERSITESI ILETISIM FAKULTESI DERGIS], vol.1, pp.21-27, 2002 (ESCI)

Books & Book Chapters

L

Yeni Nesil Alternatif Medyalar: TURKMMO Dijital Oyun Fanzini Uzerinden Bir inceleme
KARAT.



in: Dijital Devrim, Ayten Oviir, Editor, Der Yayinlary, istanbul, pp.59-72, 2022
I. MEDYA ENDUSTRISINDE YARATICI SINIFIN YENI EKONOMIYE ETKiSi: 3T MODELI UZERINDEN BiR
INCELEME
KARA T, Susuz E.
in: GELENEKSEL VE DIJITAL UZERINE ILETISIM ARASTIRMALARI, Algiil And, Editor, Nobel Yaynlari, istanbul,
pp.-35-55,2021
III. A New Alternative Media Model for the Future: Digital Fanzines
KARA T, DILMEN N. E.
in: Digital Future, Bayrak, Tamer, Editor, Peter Lang GmbH, Berlin, pp.513-528, 2021
IV. Instagram’da Covid-19: Saglk iletisimi Baglaminda Retrospektif Bir inceleme
Kara T.
in: Korona Giinlerinde Dijital Toplum, Ayen Oviir, Editor, Der Yaymlary, istanbul, pp.66-80, 2020
V. Sahte Diisler: Benligin Aragsallagmasi ve Sosyallesme Yanilgisi
KARAT.
in: Agdaki Siiphe, Tolga Kara, Ebru Ozgen, Editor, Beta, Istanbul, pp.59-80, 2015
VL. Yapim, Gosterim ve Dagitim Bilesenleri Baglaminda Tiirk Sinema Endiistrisinin Yapisal Analizi
KARAT.
in: Tiirk Sinemasinin 100 Yilina Armagan, Nursen Mazici, Editor, Marmara Universitesi Yaymevi, istanbul, pp.305-
327,2015
VII. Ello: Kapitalist Cagin Mahremiyet Tehdidine Yeni Bir Alternatif Mi?
KARAT.
in: Sosyal Medya Arastirmalari, Deniz Yengin, Editor, Paloma Yayinlari, istanbul, pp.469-494, 2015
VIII. Sosyal Medya Endiistrisi
KARAT.
Beta, istanbul, 2013
IX. Internet Gazeteciliginde Yeni Reklam Dénemi: ABD, ingiltere, Tiirkiye Karsilastirmasi
KARAT.
in: Yeni Medya Ve, Deniz Yengin, Editor, Anahtar Kitaplar, Istanbul, pp.429-449, 2012
X. Sosyal Medya KOBIi'ler i¢cin Bir Firsat M1? Facebook ve LinkedIn Uzerinden Bir inceleme
KARAT.
in: Sosyal Medya Akademi, Tolga Kara, Ebru Ozgen, Editor, Beta Yayinlari, istanbul, pp.113-128, 2012
XI. Medya Sektériinde Rekabet Degiskenleri ve Tiirk Medyasi
KARAT.
in: Rekabette Basariya Giden Yol: iletisim, Firlar Belma, Diindar Pelin, Editor, Nobel Yayilari, Ankara, pp.297-317,
2010
XIl. Gelecegin Gazeteciligine Yeni Bir Yaklasim: Video Oyunlar1 Gazeteciligi
OZGEN E, KARAT.
in: Gelecegin Gazeteciligi, Pembecioglu Niliifer, Editor, Bogazici Universitesi Yaymlari, istanbul, pp.38-43, 2010
XIII. Yeni Ekonomi ve Basin isletmeleri Uzerine Etkisi
KARAT.
in: Kiiresellesme Uzerine Notlar, Kaymakg1 Oguz, Editor, Nobel Yayinlar, Ankara, pp.151-177, 2007
XIV. Bilisim Teknolojilerinin Gelisimi ve Gazeteciligin Degisen Yiizii
KARAT.
in: Medyada Olmayanlar (Medya Elestirileri 2006), Bilgili Can,, Editor, Beta YAynlari, istanbul, pp.13-37, 2006

Refereed Congress / Symposium Publications in Proceedings

I. Medya Okuryazarhgi ve Tiirkiye’deki iletisim Fakiiltelerinin Miifredatlar:1 Uzerine Bir Aragtirma
AKYAZIE, KARAT.
IV. International Multidisciplinary Congress of Eurasia, 4 - 06 September 2018



IL

1L

Iv.

VL

VIL

VIIL

IX.

XL

XIL

XIIL

XIV.

XV.

Instagram’da Yeniliklerin Yayilimi: Tiirkiye’deki Restoran Markalar1 Uzerine Bir i¢erik Analizi
KARA T, AKYAZI E.

IV. International Multidisciplinary Congress of Eurasia, 4 - 06 September 2018

Sosyal Medyada Sosyal Farkindalik: Sanatgilarin Sosyal Medya Hesaplarina Uzerine Bir Aragtirma
AKYAZIE, KARAT.

IV. International Multidisciplinary Congress of Eurasia, Roma, Italy, 4 - 06 September 2018, pp.278-287
Instagram’da Yeniliklerin Yayilimi: Tiirkiye’deki Restoran Markalari Uzerine Bir igerik Anaiizi
KARA T, AKYAZI E.

IV. International Multidisciplinary Congress of Eurasia, Roma, Italy, 4 - 06 September 2018, pp.256-265

Sosyal Medyada Sosyal Farkindalik: Sanatgilarin Sosyal Medya Hesaplar1 Uzerine Bir Arastirma
AKYAZIE,KARAT.

IV. International Multidisciplinary Congress of Eurasia, 4 - 06 September 2018

Kullanic1 Uretimi igerigin Turizm Pazarlamasina Etkisi

KARA T, AKYAZI E.

IV. International Multidisciplinary Congress of Eurasia, 4 - 06 September 2018

Yerel Yonetimlerde Sosyal Medyanin Kullanim:: istanbul Biiyiiksehir Belediyesi ile Kadikdy ve
Beyoglu ilge Belediyelerinin Twitter Kullanimlar:1 Uzerine Karsilagtirmali Analiz

AKAYR. A, KARAT.

ITICAM International Trends and Issues in Communication and Media Conference, Berlin, Germany, 17 - 19 July
2017, pp.1271-1313

Siyasal Iletisimde Sosyal Medya: Tiirk Siyasi Partilerinin Nisan 2017 Referandum Siirecinde
Instagram Kullanimi

KARA T, AKAY R. A.

ITICAM International Trends and Issues in Communication and Media Conference, Berlin, Germany, 17 - 19 July
2017, pp.117-127

Sosyal Medya’da Degisen Gozetim Pratikleri: Kigilerarasi1 Gézetim

Kara T., Akyaz1 E.

III. IMCOFE International Multidisciplinary Congress of Eurasia, Barcelona, Spain, 26 - 30 April 2017, pp.557-567
Active Fan Era In Terms Of Culture Industry: Social Media's Effect on Football Club-Fan
Relationships

KARA T., AYTEKIN C.

International Conference on Education and Social Sciences (INTCESS), Istanbul, Turkey, 3 - 05 February 2014,
pp.1347-1356

Kiltir Endiistrisi Baglaminda Aktif Taraftar Cagi: Sosyal Medyanin Futbol Kulibi / Taraftar
iliskisine Etkisi

KARA T., AYTEKIN C.

INTCESS14- International Conference on Education and Social Sciences, istanbul, Turkey, 3 - 05 February 2014
Twitter Uzerinde Habercilik. Gazeteciler (Bir Haber Mecrasi1 Olarak) Twitter’1 Nasil Kullaniyor?
KARA T, AKYAZI E.

International Symposium on Language and Communication: Exploring Novelties, {zmir, Turkey, 17 - 19 June 2013,
pp.1877-1889

Universitelerin Bir iletisim Kanali Olarak Sosyal Medyay1 Kullanimi: Tiirkiye’deki Yiiksekdégretim
Kurumlari Uzerine Bir Arastirma

AKYAZIE, KARAT.

International Symposium on Language and Communication: Exploring Novelties, {zmir, Turkey, 17 - 19 June 2013,
pp.1889-1900

A New Marketing Strategy on the Internet: Long Tail

KARA T., TUZEL URALTAS K. N.

Second International Conference on Social Sciences (ICSS), izmir, Turkey, 10 - 11 September 2009, vol.1, pp.251-
260

Toplumsal ve Ekonomik Etkileri Baglaminda Bilisim Caginin Yeni Tehdidi: Siberteror



Kara T, Akyazi E, Dilmen N. E.

2. Istanbul Bilisim Kongresi, istanbul, Turkey, 3 - 04 June 2008, pp.31-40
XVI. Basin Sektoriinde Gizli Sansiir: Tekellesme

KARAT.

Ulusal Basin’xxdan Sansiiriin Kaldirihsinin 100. Yih Konferansi, Istanbul, Turkey, 2 - 03 January 2008, vol.1, pp.336-

345
XVIL. Internet Ekonomisini Anlamak
KARAT.
Yeni Iletisim Ortamlar: ve Etkilesim Uluslararasi Konferansi, istanbul, Turkey, 1 - 03 October 2006, vol.1, pp.294-
301

Supported Projects

Siitcii C. S., Kara T., Akyazi E,, Dilmen N. E., Aytekin C., Degerli B, Project Supported by Higher Education Institutions,
Isletmelerde Sosyal Medya Olgiimlemesinin Rolii ve Fikir Madenciligi Uygulamasi Gelistirme, 2012 - 2013

Activities in Scientific Journals

Yeni Medya Elektronik Dergisi, Publication Committee Member, 2017 - Continues

Istanbul Aydin Universitesi Dergisi, Committee Member, 2017 - Continues

TOJDAC- Turkish Online Journal of Design, Art and Communication, Committee Member, 2014 - Continues
Sosyal bilimler enstitiisii Oneri Dergisi, Editor, 2015 - 2016

Scientific Refereeing

The Turkish Online Journal of Design Art and Communication (TOJDAC), Other Indexed Journal, April 2020
Karadeniz Teknik Universitesi Iletisim Arastirmalar1 Dergisi, Other Indexed Journal, December 2019

Mehmet Akif Ersoy Universitesi Sosyal Bilimler Enstitiisii Dergisi, National Scientific Refreed Journal, December 2019
Tiirkiye iletigim Aragtirmalar1 Dergisi, Other Indexed Journal, December 2019

Tasks In Event Organizations

Kara T, II. Uluslararasi Tiirk Diinyasi, Egitim Bilimleri ve Sosyal Bilimler Kongresi, Scientific Congress, Antalya, Turkey,
Arahk 2018

Kara T, iletisimde Yeni Yonelimler Uluslararasi Konferansi, Scientific Congress, istanbul, Turkey, Mayis 2018

Kara T., Yeni Medya Yeni Yaklagimlar Uluslararasi konferansi, Scientific Congress, Istanbul, Turkey, Ekim 2015

Kara T., 1st International Conference of New Media and Interactivity, Scientific Congress, istanbul, Turkey, Kasim 2006

Metrics

Publication: 53

Congress and Symposium Activities

IMCOFE International Multidisciplinary Congress of Eurasia, Working Group, Rome, Italy, 2018

ITICAM International Trends and Issues in Communication and Media Conference, Working Group, Berlin, Germany,



2017

III. IMCOFE International Multidisciplinary Congress of Eurasia, Working Group, Barcelona, Spain, 2017

INTCESS - International Conference on Education and Social Sciences, Working Group, Istanbul, Turkey, 2014
International Symposium on Language and Communication: Exploring Novelties, Working Group, izmir, Turkey, 2013
II. International Conference on Social Sciences (ICSS), Working Group, Istanbul, Turkey, 2009

Ulusal Basin'dan Sansiiriin Kaldirihisinin 100. Yii Konferansi, Working Group, istanbul, Turkey, 2008

2. Istanbul Bilisim Kongresi, Working Group, Istanbul, Turkey, 2008

Yeni iletisim Ortamlar1 ve Etkilesim Uluslararasi Konferansi, Working Group, istanbul, Turkey, 2006
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