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Education Information

Doctorate, Istanbul University, Institute Of Social Sciences, isletme Anabilim Dah, Turkey 2011 - 2015

Postgraduate, Marmara University, Institute of Social Sciences, Department of Business Administration (Eng), Turkey
2009 - 2011

Undergraduate, Galatasaray University, Iktisadi Ve Idari Bilimler Fakiiltesi, isletme, Turkey 2005 - 2009

Foreign Languages

English, C1 Advanced
Italian, B1 Intermediate

French, C2 Mastery

Dissertations

Doctorate, Tiiketici algilama siirecinde marka kavram haritalar1 ve marka ederi él¢iimii, Istanbul Universitesi, Sosyal
Bilimler Enstitiisii, isletme Anabilim Dah, 2015
Postgraduate, Romantic movement in marketing: The effects of customer experiences on post experience dimensions

from the museum perspective, Marmara Universitesi, Institute of Social Sciences, Pazarlama (YI) (Tezli) (Ingilizce), 2011

Research Areas

Marketing, Management Information Systems, Strategic Marketing and Brand Management

Academic Titles / Tasks

Professor, Marmara University, Faculty of Business Administration, Business Administration Lectured (English), 2023 -
Continues

Associate Professor, Marmara University, Faculty of Business Administration, Business Administration Lectured
(English), 2017 - 2023

Assistant Professor, Marmara University, Faculty of Business Administration, Business Administration Lectured



(English), 2016 - 2017

Lecturer PhD, Marmara University, Faculty of Business Administration, Business Administration Lectured (English),
2015 - 2016

Research Assistant, Marmara University, Faculty of Business Administration, Business Administration Lectured (English),
2011 - 2015

Academic and Administrative Experience

Rektorliik Akademik Tesvik Degerlendirme Komisyonu Uyesi, Marmara University, Faculty of Business Administration,
Business Administration, 2019 - Continues

Marmara University, Faculty of Business Administration, Business Administration, 2017 - Continues

Bo6liim Akademik Tesvik Degerlendirme Komisyonu Baskani, Marmara University, Faculty of Business Administration,
Business Administration, 2019 - 2019

Courses

Marketing Research Project, Undergraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018, 2016 - 2017, 2015 -
2016

Cagdas Pazarlama, Doctorate, 2020 - 2021

Marketing Analytics, Postgraduate, 2020 - 2021

Seminer, Postgraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018

Statistical Data Analysis, Postgraduate, 2020 - 2021

Seminar, Postgraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018, 2016 - 2017, 2015 - 2016

Marketing Management-II, Undergraduate, 2020 - 2021, 2019 - 2020

Marketing Research, Postgraduate, 2020 - 2021, 2019 - 2020

Global Pazarlarda Rekabet Analizi, Postgraduate, 2020 - 2021, 2019 - 2020

Dijital ve Sosyal Medya, Doctorate, 2020 - 2021

Sosyal Medya ve Dijital Pazarlama, Postgraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018

Special Topics in Marketing Management, Postgraduate, 2020 - 2021

Topics in Marketing, Postgraduate, 2020 - 2021

Global Pazarlarda Marka Yonetimi, Postgraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018, 2016 - 2017
Marketing Research, Undergraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018, 2016 - 2017, 2015 - 2016
Research in Marketing, Postgraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018, 2016 - 2017
Fundamentals of Management Information Systems, Postgraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018,
2016 - 2017

Introduction to Marketing, Undergraduate, 2018 - 2019

Management Information Systems, Undergraduate, 2019 - 2020, 2018 - 2019, 2017 - 2018, 2016 - 2017, 2015 - 2016,
2014 - 2015

Information Systems in Marketing, Postgraduate, 2019 - 2020

Research Methods and Ethics, Postgraduate, 2017 - 2018

Marketing Decision Making, Undergraduate, 2017 - 2018, 2016 - 2017, 2015 - 2016

Health Marketing, Undergraduate, 2017 - 2018

Management in Health Services, Undergraduate, 2017 - 2018

Vision in Marketing, Postgraduate, 2017 - 2018, 2015 - 2016

Internal Marketing, Postgraduate, 2016 - 2017

Marketing Management-I, Undergraduate, 2014 - 2015

Production Management, Postgraduate, 2015 - 2016



Advising Theses

Dirsehan T., ANALYTICAL EXAMINATION OF AN EXPLORATORY MODEL: THE ROLE OF MOBILE GROCERY APPLICATION
ATMOSPHERE IN CONTINUANCE INTENTION TO USE, Postgraduate, M.GOKCE(Student), 2024

Dirsehan T., Brand image and perceived value in technology acceptance:empirical research on robotic vacuum cleaners,
Postgraduate, E.GUNEY(Student), 2023

Dirsehan T., Mobil yemek siparis uygulamalarinda hizmet sorunlarmin ¢éziimii i¢cin sohbet robotlarinin kullanimj,
Postgraduate, ZZMEZHAR(Student), 2023

Dirsehan T., Miizelerde teknoloji kullaniminin ziyaretci deneyimindeki rolii, Postgraduate, A.DENIZ(Student), 2023
Dirsehan T., The role of hospital corporate image on the intention to use smart wearable devices in the healthcare
sector, Postgraduate, V.ULUSOY(Student), 2023

Dirsehan T., I$ TATMINI VE CALISAN BAGLILIGINA YONELIK KURUMSAL SOSYAL AGLARIN INCELENMESI, Postgraduate,
0.AKIN(Student), 2022

Dirsehan T., Examining the factors leading to the use of e-scooters in the context of micromobility, Postgraduate,
M.MERT(Student), 2022

Dirsehan T., Video oyun diinyasindaki paketlerin liiks algisinn incelenmesi, Postgraduate, B.FAZLIOGLU(Student), 2022
Dirsehan T., Behavioral consequences of exposure to infodemic by influencers, Postgraduate, E.UNALMIS(Student),
2021

Dirsehan T., THE ROLE OF USER SATISFACTION IN CONTINUANCE INTENTION TO USE CHATBOTS WITHIN THE
TECHNOLOGY ACCEPTANCE MODEL(TAM), Postgraduate, HBADR(Student), 2021

Dirsehan T., ONE CARD TO RULE THEM ALL: DO CONSUMERS ACCEPT ISTANBULCARD AS A SMART CITY CARD?,
Postgraduate, 0.HURMACI(Student), 2021

Dirsehan T., Extending the technology acceptance model in understanding the outcomes of food ordering mobile
application usage, Postgraduate, E.CANKAT(Student), 2020

Dirsehan T., Endiistri 4.0 Siirecinde Dijital Déniigiim ve Sosyoekonomik Yansimalar Baglaminda insan Kaynaklarinin
Déniiglimii: Disiplinlerarasi Bir Yaklagim, Postgraduate, EDEMIRCI(Student), 2019

Dirsehan T., The role of customer experiences and lifestyles in post purchase behavior of smartphone users among
university students, Postgraduate, O.ALTINOGLU(Student), 2019

Dirsehan T., Consumer Acceptance of Autonomous Vehicles: A Proposition to Extend The Technology Acceptance Model,
Postgraduate, C.CAN(Student), 2019

DIRSEHAN T., Users motivation to take part in the sharing economy in Turkey: A chaperone to sustainable consumption,
Postgraduate, KM(Student), 2017

Taught Courses And Trainings

Dirsehan T., Uygulamal ChatGPT Egitimi (MG-UCGE 24/3), 2024 - 2024
Dirsehan T., Uygulamal ChatGPT Egitimi (MG-UCGE 24/2), 2024 - 2024

Published journal articles indexed by SCI, SSCI, and AHCI

I. Eco? No, Ego-scooters: Steering towards time-saving trails in urban mobility

Fil M. M., DIRSEHAN T.
Research in Transportation Business and Management, vol.56, 2024 (SSCI)

I. Why do citizens not prefer to use e-scooters? Views of the public in the Netherlands
DIRSEHAN T.
Travel Behaviour and Society, vol.37, 2024 (SSCI)

III. Beware of the Woozle effect and belief perseverance in the PLS-SEM literature!
Henseler ], Lee N., Roemer E., Kemény I, DIRSEHAN T., Cadogan J. W.
Electronic Commerce Research, vol.24, no.2, pp.715-744, 2024 (SSCI)



V.

VL

VIL

Using PLS-SEM and XAI for casual-predictive services marketing research

Goktas P, DIRSEHAN T.

Journal of Services Marketing, 2024 (SSCI)

Role of mobile food-ordering applications in developing restaurants’' brand satisfaction and loyalty
in the pandemic period

DIRSEHAN T., Cankat E.

JOURNAL OF RETAILING AND CONSUMER SERVICES, vol.62, 2021 (SSCI)

Examination of trust and sustainability concerns in autonomous vehicle adoption

DIRSEHAN T., Can C.

TECHNOLOGY IN SOCIETY, vol.63, 2020 (SSCI)

Measuring brand image using a cognitive approach: Representing brands as a network in the
Turkish airline industry

DIRSEHAN T., Kurtulus S.

JOURNAL OF AIR TRANSPORT MANAGEMENT, vol.67, pp.85-93, 2018 (SSCI)

Articles Published in Other Journals

L

IL

11

Iv.

VL

VIL

VIIL

IX.

Road Freight Quality Management in Industry 4.0: International Experience and Perspectives in
Kazakhstan

Tazhiyev R. 0, DIRSEHAN T., Baimukhanbetova E. E., Sandykbaeva U. D.

Economies, vol.12, no.8, 2024 (ESCI)

Consequences of influencer-created content on influencers’ authenticity in the beauty and personal
care industry

Unalmis E., DIRSEHAN T., ERDOGMUS Z. .

Journal of Marketing Communications, 2024 (Scopus)

Modeling indices using partial least squares: How to determine the optimum weights?
DIRSEHAN T., Henseler J.

Quality and Quantity, vol.57, pp.521-535, 2023 (Scopus)

Operationalizing Customer-perceived Value as an Emergent Variable: Empirical Evidence from
Mobile Food Ordering and Delivery Applications

DIiRSEHAN T., Kadioglu C. T.

Journal of Creating Value, vol.9, no.2, pp.227-244, 2023 (Scopus)

Smart city technologies from the perspective of technology acceptance

DIRSEHAN T, van Zoonen L.

IET SMART CITIES, vol.4, no.3, pp.197-210, 2022 (ESCI)

Analysis of a Blockchain-based website using the technology acceptance model: the case of Save
Ideas

DIRSEHAN T.

International Journal of Diplomacy and Economy, vol.6, no.1, pp.17-25, 2020 (Peer-Reviewed Journal)
Exploring Cultural Differences in Hospitality Sector Competitiveness via Online Big Data
DIRSEHAN T., KOSE N., ERCEVIK E. E., CEYLAN S.

Marmara Business Review, vol.2, pp.71-82, 2017 (Peer-Reviewed Journal)

Exploring competitive gaps to create a “Turkish” local search engine

DIiRSEHAN T., ULUTAN M., KARABACAK A.

Research Journal of Business and Management, vol.4, pp.185-193, 2017 (Peer-Reviewed Journal)

An Empirical Investigation into The Determinants of Various Social Networking Sites Used By
Generation Y Consumers

COBANOGLU E., DIRSEHAN T.

ONERI: Marmara Universitesi Sosyal Bilimler Enstitiisii Hakemli Dergisi, vol.12, pp.85-109, 2017 (Peer-Reviewed

Journal)



XL

XIL

XIIIL.

XIV.

XV.

XVIL

XVIIL

XIX.

XXL

Endiistri 4.0a Gore Gelisen Saghk Sektori

DIRSEHAN T.

Harvard Business Review Tiirkiye, 2017 (Non Peer-Reviewed Journal)

Y kusaginda tiiketiciler tarafindan kullanilan gesitli sosyal ag sitelerinin (sas) belirleyicilerine
yonelik ampirik bir inceleme

(;OBANOGLU E., DIRSEHAN T.

Oneri, pp.85-109, 2017 (Peer-Reviewed Journal)

Exploring local vs global brand associations in an emerging market using BCM technique
Eren-Erdogmus I, DIRSEHAN T.

QUALITATIVE MARKET RESEARCH, vol.20, no.3, pp.266-288, 2017 (ESCI)

Ego States in Brand Consumer Transactions

KURTULUS S., DIRSEHAN T.

Marmara Universitesi iktisadi ve Idari Bilimler Dergisi, vol.38, pp.211-228, 2016 (Peer-Reviewed Journal)
Sosyal Inovasyon Ile Sakin $ehirlerarasindaki iliskinin Sosyal Girigim ci ler Boyutu ile incelenmesi
Seferihisar Ornegi

KAZANCOGLU i, DIRSEHAN T.

Ege Stratejik Arastirmalar Dergisi, vol.7, pp.135-161, 2016 (Peer-Reviewed Journal)

Classifying Countries According to Their Export Competitiveness The Position of Turkey as an
Emerging Economy

DIRSEHAN T.

Online Academic Journal of Information Technology, vol.6, pp.71-94, 2015 (Peer-Reviewed Journal)

Coca Cola nin Uluslararasi Pazarlama Stratejilerine Yonelik Bir Yazin Taramasi

DIRSEHAN T.

Istanbul Sosyal Bilimler Dergisi, vol.10, pp.18-42, 2015 (Peer-Reviewed Journal)

Y Kusaginin Sosyal Sorumluluk Diizeyi Kir Amaci Giitmeyen Kuruluslar KGK A¢isindan Bir inceleme
DIRSEHAN T.

istanbul Sosyal Bilimler Dergisi, vol.9, pp.1-13, 2015 (Peer-Reviewed Journal)

Markalarin Kutup Yildizi Marka Kavram Haritalar:

DIRSEHAN T.

The Brand Age, pp.75-77, 2015 (Non Peer-Reviewed Journal)

Exploring Brand Experience Dimensions for Cities and Investigating Their Effects on Loyalty to a
City

KAZANCOGLU i, DIRSEHAN T.

Business and Economics Research Journal, vol.5, pp.17-37, 2014 (Peer-Reviewed Journal)

Analyzing Museum Visitor Experiences and Post Experience Dimensions Using SEM

DIRSEHAN T.

Bogazici Journal Review of Social, Economic and Administrative Studies, vol.26, pp.103-125, 2012 (Scopus)
Comparison between Holistic Museum Visitors and Utilitarian Museum Visitors

DIRSEHAN T., YALGIN A. M.

International Journal of Marketing Studies, vol.3, pp.78-94, 2011 (Peer-Reviewed Journal)

Books & Book Chapters

L

IL

The Melody of Omnichannel Customer Experience Management (OCCEM)

DIRSEHAN T., CELIK DIRSEHAN M.

in: Managing Customer Experiences in an Omnichannel World: Melody of Online and Offline Environments in the
Customer Journey, Dirsehan Taskin, Editor, Emerald Publishing Limited, Bingley, pp.1-10, 2020

Metafor Kullanimiyla Marka imaji Ol¢iimii: Google ve Yandex

DIRSEHAN T.

Marmara Universitesi Yaymevi, 2019



IIL

V.

VL

VIL

VIIL

IX.

XL

XIL

XIIL

XIV.

XV.

Fuar Organizasyonlarinin Makro Diizeyde Sagladig1 Ekonomik Katkilarin incelenmesi

DIRSEHAN T.

in: Pazarlama Diisiincesiyle Siirdiiriilebilir Fuarcilik ve istihdam, Mehtap SUmersan Kéktiirk, Emine Cobanoglu,
Editor, Sokak Yaymn Grubu, Istanbul, pp.99-109, 2019

iletisim Stratejisi Olarak Ticari Fuarlar

Stimersan Koktiirk M., COBANOCLU E., Torun I, AYSUNA TURKYILMAZ C., DIRSEHAN T., Myftaraj E.,, KOCAMAZ i,,
Eren Erdogmus I, BILGEN i, Erturan Topgiil A, et al.

in: Pazarlama Diisiincesiyle Siirdiiriilebilir Fuarcilik ve istihdam, Mehtap Siimersen Kéktiirk ve Emine Gobanoglu,
Editor, Sokak Yaymn Grubu, istanbul, pp.126-145, 2019

ikinci El Uriinlerin Fuarcilik Kapsaminda Degerlendirilmesi

SUMERSAN KOKTURK M., DIRSEHAN T.

in: Pazarlama Diisiincesiyle Siirdiiriilebilir Fuarcilik ve istihdam, SUMERSAN KOKTURK MEHTAP COBANOGLU
EMINE, Editor, Sokak Yayin Grubu, Istanbul, pp.262-267, 2019

Gelismesinin Basinda Olan Fuarcilik Sektériine Sahip Bir Ulke Ornegi Olarak Arnavutluk

ERVIN M., DIRSEHAN T.

in: Pazarlama Diisiincesiyle Siirdiiriilebilir Fuarcilik ve istihdam, SUMERSAN KOKTURK MEHTAP COBANOGLU
EMINE, Editor, Sokak Yayin Grubu, Istanbul, pp.110-124, 2019

Fuar Organizasyonlarinin Makro Diizeyde Sagladig1 Ekonomik Katkilarin incelenmesi

DIRSEHAN T.

in: Pazarlama Diisiincesiyle Siirdiiriilebilir Fuarcilik ve istthdam, SUMERSAN KOKTURK MEHTAP GCOBANOGLU
EMINE, Editor, Sokak Yayin Grubu, Istanbul, pp.99-109, 2019

Is Modelleri ve Degeri Yakalama

DIRSEHAN T.

in: Inovasyon ve Girisimcilik, A. Esra Aslan, Editor, Nobel Akademik Yaymcilik, Ankara, pp.463-482, 2018
Inovasyon Yénetimini ve Girisimciligi Ogrenme

DIRSEHAN T.

in: Inovasyon ve Girisimcilik, A. Esra Aslan, Editor, Nobel Akademik Yaymcilik, Ankara, pp.483-512, 2018
Small/Medium Sized Enterprises and Customers: A Case From Hospitality Sector

DIRSEHAN T.

in: How Small and Medium-Sized Enterprises (SMEs) Can Be Competitive, Ensari, M. Sebnem Kiygi-Calli, Meltem,
Editor, LIT Verlag, pp.91-103, 2017

Fransa’da Siyasi Gelismelerde Tiirk ve Miislimanlara Yonelik Ayrimcilik Vakalari

TINAZ N., DIRSEHAN M., DIRSEHAN T., SAY 0., COBAN M.

in: Fransa’da Miisliimanlara Yénelik Ayrimciliklar: 2015/2016 Yillar1 izleme Raporu, Nuri Tinaz,Meltem Celik
Dirsehan, Semra Meral, Editor, Marmara Universitesi Yaynlar, Istanbul, pp.37-48, 2017

Fransa’da Ekonomik-istihdam Hak ve Ozgiirliikleri: Tiirk ve Miisliman Topluluklarin Durumu
DIRSEHAN T.

in: Fransa daki Miisliiman ve Tiirk Topluluklarin Hak ve Ozgiirliiklerinin Analizi, Nuri Tinaz, Meltem Gelik Dirsehan,
Ahmet Uysal, Editor, Marmara Universitesi Yaymevi, istanbul, pp.209-234, 2016

Analyzing Countries for Their Luxury Potentials: A Macromarketing Approach

DIRSEHAN T.

in: Global Marketing Strategies for the Promotion of Luxury Goods, Mosca, F.; R. Gallo, Editor, IGI Global, Hershey,
pp.71-91, 2016

Tiiketici Zihninde Noktalar1 Birlestirme Oyunu Marka Kavram Haritalar:

DIRSEHAN T.

Beta, istanbul, 2015

Reklam Etkinliklerinde Unlii Desteginin Onemi ve Bir Aragtirma

DIRSEHAN T.

Ertem Basim, Ankara, 2015

Yesil Pazarlama Stratejilerinde Ambalajlama Karari1 CamPet Uzerine Bir Aragtirma

DIRSEHANT.



Ertem Basim, Ankara, 2015

XVIL. An Application of Text Mining to Capture and Analyze eWOM: A Pilot Study on Tourism Sector
DIRSEHAN T.
in: Capturing Analyzing and Managing Word of Mouth in the Digital Marketplace, Rathore Sumangla, Panwar
Avinash , Editor, IGI Global, pp.168-186, 2015

XVIII. Cevrimigi Satisa fliskin Gikarimlar

KOKTURK M. S., COBANOGLU E., DIRSEHAN T.
in: Cevrimici Satis Bugiinden Gelecege Bir Potansiyel, , Editor, Nobel, Ankara, pp.207-211, 2015

XIX. Building Innovative Competitive Advantage in the Minds of Customers
DIRSEHAN T.
in: Adoption of Innovation Balancing Internal and External Stakeholders in the Marketing of Innovation, Brem
Alexander, Viardot Eric, Editor, Springer, pp.75-93, 2015

XX. Miisteri Deneyimlerinin Gelistirilmesinde Miisteri Iligkileri Yonetiminin Rolii

DIRSEHAN T.
in: Iligkisel Pazarlamada Se¢me Konular, Erdogmus irem Eren, Giilsoy Tanses Yasemin, Editor, Beta, istanbul,
pp.121-129, 2015

XXI. New Born Markets-Enlarging the Vision of Marketing
Erdogmus Z. 1. (Editor), Siimersan Kéktiirk M. (Editor), Cobanoglu E. (Editor), Yalgin A. M. (Editor), Dirsehan T.
(Editor)
Beta Basim Yayim Dagitim, istanbul, 2014

XXIl. Orneklerle Temel Deneyimsel Pazarlama
Dirsehan T.
ikinci Adam Yaynlary, istanbul, 2010

Refereed Congress / Symposium Publications in Proceedings

I. Case Analyses for Creating Competitive Advantages through Omni-Channel Experience

DIiRSEHAN T., NALCI M.
Global Business Research Congress (GBRC-2018), istanbul, Turkey, 24 - 25 May 2018

I. Gender Equality and Sustainability
KENANLI 0., DIRSEHAN T.
4th International Conference on Sustainable Development (ICSD), Atina, Greece, 11 - 15 April 2018

III. Creating Omni-Channel Customer Experiences through Industry 4.0 Technologies
DIRSEHAN T.
International Scientific Conference on Innovative Marketing (ISCOIM) 2018, Durres, Albania, 23 - 24 February
2018

IV. Users Motivation for a Sharing Economy: A Chaperone of Sustainable Consumption
HOQK. M. R., DIRSEHAN T.
2nd International Sustainability Congress, istanbul, Turkey, 26 - 28 October 2017, pp.95-102

V. Investigating the User Acceptance of Autonomous Vehicles to Contribute to Sustainability
CAN C, DIRSEHAN T.
2nd International Sustainability Congress, istanbul, Turkey, 26 - 28 October 2017, pp.90-94

VI. The Evolution of CRM from the Perspective of an Emerging Country: Past, Present and Future
DIRSEHAN T.
6th International Conference on Management, Business and Economics, Durres, Albania, 27 - 29 October 2017,
pp-181

VI. DETERMINING SERVICE QUALITY DIMENSIONS OF SOCIAL COMMERCE WEBSITES

Erdogmus I, DIRSEHAN T, KARAKAYA M.
13th International Strategic Management Conference (ISMC), Podgorica, Serbia And Montenegro, 6 - 08 July 2017,
vol.34, pp.113-122



VIIL

IX.

XL

XIL

XIIL

XIV.

XV.

XVIL

XVIIL

XIX.

Determining Service Quality Dimensions of Social Commerce Websites

ERDOGMUS Z.1, DIRSEHAN T. KARAKAYA M.

13th International Strategic Management Conference, Podgorica, Serbia And Montenegro, 6 - 08 July 2017, pp.165-
174

Determining Service Quality Dimensions of Social Commerce Websites

ERDOGMUS Z.1, DIRSEHAN T. KARAKAYA M.

13th International Strategic Management Conference, 6 - 08 July 2017

Exploring Competitive Gaps to Create a “Turkish” Local SearchEngine

DIRSEHAN T., ULUTAN M., KARABACAK A.

2nd World Conference on Technology, Innovation and Entrepreneurship, istanbul, Turkey, 12 - 14 May 2017,
pp-19

Exploring Yandex’xxs Brand Image as a Market Challenger in the Information Sector

DIRSEHAN T., NALCI M.

II International Conference on Economics, Business Management and Social Sciences (ICEBSS 2017), Belgrade,
Serbia And Montenegro, 10 - 14 May 2017, pp.62

Exploring Google’xxs Strong Brand Image Via Metaphors

DIRSEHAN T., BARAN S.

II International Conference on Economics, Business Management and Social Sciences (ICEBSS 2017), Belgrade,
Serbia And Montenegro, 10 - 14 May 2017, pp.55

Fransa Cumhurbaskanlig: Se¢imi: Miisliiman Tiirk Komuniteler

TINAZ N., MERAL S., CELIK DIRSEHAN M., DIRSEHAN T.

SETA - PANEL, Fransa Cumhurbagkanlig1 Secimi: Miisliiman Tiirk Komuniteler, istanbul, Turkey, 06 May 2017
Marketing Management and Digital Transformation

DIiRSEHAN T., DIRSEHAN M.

1st International Scientific Conference on Innovative Marketing, Durres, Albania, 24 - 25 February 2017, pp.30-31
Leaping up the Level of Information Society for Developing Countries: Benefiting from an Age of
Industry 4.0

DIRSEHAN T., DIRSEHAN M.

1st International Scientific Conference on Innovative Marketing, Durres, Albania, 24 - 25 February 2017, pp.30-31
Using Information Systems to Develop CRM on the Road to Sustainability

DIRSEHAN T.

International Sustainability Congress 2016, Istanbul, Turkey, 1 - 03 December 2016, pp.256-259

Yapisal Olmayan Veriden Rekabet Avantaji1 Yaratma Tiirkiye Konaklama Sektorii nde Metin
Madenciligi Yaklagim

DIRSEHAN T.

15. Ulusal isletmecilik Kongresi, Istanbul, Turkey, 26 - 28 May 2016, pp.78-87

Text Mining in the Hospitality Sector to Extend the Motivation Theory

DIRSEHAN T.

International Marketing Trends Conference, Venedik, Italy, 21 - 23 January 2016, pp.1-13

Sosyal inovasyon ile Sakin Sehirler Arasindaki iliskinin Sosyal Girisim ci ler Boyutu ile incelenmesi
Seferihisar Ornegi

KAZANGOGLU i, DIRSEHAN T.

inovasyon Ekosistemleri Aracilig ile Deger Yaratmak: Disiplinler Arasi Yaklagimlar Kongresi, izmir, Turkey, 26 - 27
November 2015

Gaining Competitive Advantage in Tourism Marketing A Text Mining Approach to Hotel Visitors
Reviews in Durrés

DIRSEHAN T.

International Conference for Management, Business and Technology, Durres, Albania, 6 - 07 November 2015
Profiling online consumers according to their experiences with a special focus on social dimension
DIRSEHAN T, Celik M.

7th International Strategic Management Conference, Paris, France, 30 June - 02 July 2011, vol.24



Supported Projects

Bakoglu R, Tiirker M. V., Dirsehan T., Project Supported by Other Private Institutions, Siirdiiriilebilirlik Odakli Entegre
Risk Yonetimi Modeli Aragtirma Gelistirme Projesi, 2020 - 2021

Erdogmus Z. I, Dirsehan T., Karakaya Arslan M., Project Supported by Higher Education Institutions, Sosyal Ticaret
Sitelerinin Hizmet Kalitesi Boyutlarinin Belirlenmesi, 2017 - 2018

Dirsehan T., Project Supported by Higher Education Institutions, Google’in Giiglii Marka imajmin Metaforlarla
Kesfedilmesi (Exploring Google’s Strong Brand Image via Metaphors), 2017 - 2017

Tmaz N,, Dirsehan T., Premiership, Fransa Miisliimanlara Yénelik Ayrimciiklar 2015 2016 izleme Raporu, 2017 - 2017
Tmaz N,, Dirsehan T., Premiership, Fransa Hak ve Ozgiirliikler izleme Raporu 2014, 2015 - 2015

Kurtulus S., Dirsehan T., Project Supported by Higher Education Institutions, Tiiketici algilama siirecinde marka kavram
haritalar1 ve marka ederi dl¢timii, 2013 - 2015

Memberships / Tasks in Scientific Organizations

Tiirkiye Bilisim Dernegi (TBD), Member, 2020 - Continues, Turkey

Pazarlama ve Pazarlama Aragstirmalari Dernegi (PPAD), Member, 2015 - Continues, Turkey

Scientific Refereeing

EUROPEAN JOURNAL OF MARKETING, Journal Indexed in SSCI, March 2022

JOURNAL OF RETAILING AND CONSUMER SERVICES, Journal Indexed in SSCI, February 2022

JOURNAL OF MACROMARKETING, Journal Indexed in SSCI, February 2022

TRANSPORT REVIEWS, Journal Indexed in SSCI, November 2021

JOURNAL OF SOCIAL MARKETING, Journal Indexed in SSCI, September 2021

NEW MEDIA & SOCIETY, Journal Indexed in SSCI, August 2021

JOURNAL OF RETAILING AND CONSUMER SERVICES, Journal Indexed in SSCI, March 2021

TELEMATICS AND INFORMATICS, Journal Indexed in SSCI, November 2020

BOGAZICi JOURNAL: REVIEW OF SOCIAL, ECONOMIC AND ADMINISTRATIVE STUDIES, National Scientific Refreed
Journal, July 2020

INTERNATIONAL JOURNAL OF INFORMATION TECHNOLOGY & DECISION MAKING, Journal Indexed in SSCI, January
2020

GALATASARAY UNIVERSITESI ILETISIM DERGISI, National Scientific Refreed Journal, December 2019

ONERI: MARMARA UNIVERSITESI SOSYAL BILIMLER ENSTITUSU HAKEMLI DERGISI, National Scientific Refreed Journal,
May 2018

ATATURK UNIVERSITESI iKTISADI VE IDARI BILIMLER DERGISI, National Scientific Refreed Journal, April 2018
MARMARA UNIVERSITESI IKTISADI VE IDARI BILIMLER DERGISI, National Scientific Refreed Journal, December 2017
TOURISM MANAGEMENT, Journal Indexed in SSCI, December 2017

MANAGEMENT RESEARCH REVIEW, Journal Indexed in ESCI, January 2016

TOURISM MANAGEMENT PERSPECTIVES, Journal Indexed in SSCI, December 2015

Metrics

Publication: 71
Citation (WoS): 118
Citation (Scopus): 264
H-Index (WoS): 6
H-Index (Scopus): 7



Scholarships

Yurt Dis1 Doktora Sonrasi Arastirma Burs Programi, TUBITAK, 2021 - 2022
Yurti¢i Doktora Bursu, TUBITAK, 2012 - 2015
Yurtici Yiiksek Lisans Bursu, TUBITAK, 2010 - 2011

Awards

Dirsehan T., Yayin Tesviki, Tiibitak, November 2021

Dirsehan T., Yayin Tesviki, Tiibitak, March 2021

Dirsehan T., Academic Publication Incentive , Tiibitak, October 2018

Dirsehan T., Baran S., Best Oral Presentation Award - 2nd Prize, International Conference On Economics, Business
Management And Social Sciences (Icebss2017), May 2017

Non Academic Experience

Eczacibasi - Beiersdorf Kozmetik Uriinler A.S.
Fransa Baskonsoloslugu Ticaret Miisavirligi
Argelik AS.



	Prof. TAŞKIN DİRSEHAN
	Personal Information
	Education Information
	Foreign Languages
	Dissertations
	Research Areas
	Academic Titles / Tasks
	Academic and Administrative Experience
	Courses
	Advising Theses
	Taught Courses And Trainings
	Published journal articles indexed by SCI, SSCI, and AHCI
	Articles Published in Other Journals
	Books & Book Chapters
	Refereed Congress / Symposium Publications in Proceedings
	Supported Projects
	Memberships / Tasks in Scientific Organizations
	Scientific Refereeing
	Metrics
	Scholarships
	Awards
	Non Academic Experience

