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VIII. Determining Service Quality Dimensions of Social Commerce WebsitesDetermining Service Quality Dimensions of Social Commerce WebsitesERDOĞMUŞ Z. İ., DİRSEHAN T., KARAKAYA M.13th International Strategic Management Conference, Podgorica, Serbia And Montenegro, 6 - 08 July 2017, pp.165-174IX. Determining Service Quality Dimensions of Social Commerce WebsitesDetermining Service Quality Dimensions of Social Commerce WebsitesERDOĞMUŞ Z. İ., DİRSEHAN T., KARAKAYA M.13th International Strategic Management Conference, 6 - 08 July 2017X. Exploring Competitive Gaps to  Create a “Turkish” Local SearchEngineExploring Competitive Gaps to  Create a “Turkish” Local SearchEngineDİRSEHAN T., ULUTAN M., KARABACAK A.2nd World Conference on Technology, Innovation and Entrepreneurship, İstanbul, Turkey, 12 - 14 May 2017,pp.19XI. Exploring Yandex’xxs Brand Image as a Market Challenger in the Information SectorExploring Yandex’xxs Brand Image as a Market Challenger in the Information SectorDİRSEHAN T., NALCI M.II International Conference on Economics, Business Management and Social Sciences (ICEBSS 2017), Belgrade,Serbia And Montenegro, 10 - 14 May 2017, pp.62XII. Exploring Google’xxs Strong Brand Image Via MetaphorsExploring Google’xxs Strong Brand Image Via MetaphorsDİRSEHAN T., BARAN S.II International Conference on Economics, Business Management and Social Sciences (ICEBSS 2017), Belgrade,Serbia And Montenegro, 10 - 14 May 2017, pp.55XIII. Fransa Cumhurbaşkanlığı Seçimi: Müslüman Fransa Cumhurbaşkanlığı Seçimi: Müslüman Türk KomunitelerTürk KomunitelerTINAZ N., MERAL S., ÇELİK DİRSEHAN M., DİRSEHAN T.SETA - PANEL, Fransa Cumhurbaşkanlığı Seçimi: Müslüman Türk Komuniteler, İstanbul, Turkey, 06 May 2017XIV. Marketing Management and Digital TransformationMarketing Management and Digital TransformationDİRSEHAN T., DİRSEHAN M.1st International Scientific Conference on Innovative Marketing, Durres, Albania, 24 - 25 February 2017, pp.30-31XV. Leaping up the Level o f Information Society for Developing Countries: Benefiting from an Age ofLeaping up the Level o f Information Society for Developing Countries: Benefiting from an Age ofIndustry 4.0Industry 4.0DİRSEHAN T., DİRSEHAN M.1st International Scientific Conference on Innovative Marketing, Durres, Albania, 24 - 25 February 2017, pp.30-31XVI. Using Information Systems to  Develop CRM on the Road to  SustainabilityUsing Information Systems to  Develop CRM on the Road to  SustainabilityDİRSEHAN T.International Sustainability Congress 2016, İstanbul, Turkey, 1 - 03 December 2016, pp.256-259XVII. Yapısal Olmayan Veriden Rekabet Avantajı Yaratma Yapısal Olmayan Veriden Rekabet Avantajı Yaratma Türkiye Konaklama Sektörü nde MetinTürkiye Konaklama Sektörü nde MetinMadenciliği YaklaşımıMadenciliği YaklaşımıDİRSEHAN T.15. Ulusal İşletmecilik Kongresi, İstanbul, Turkey, 26 - 28 May 2016, pp.78-87XVIII. Text Mining in the Hospitality Sector to  Extend the Motivation TheoryText Mining in the Hospitality Sector to  Extend the Motivation TheoryDİRSEHAN T.International Marketing Trends Conference, Venedik, Italy, 21 - 23 January 2016, pp.1-13XIX. Sosyal İnovasyon ile Sakin Şehirler  Arasındaki İlişkinin Sosyal Girişim ci ler  Boyutu ile İncelenmesiSosyal İnovasyon ile Sakin Şehirler  Arasındaki İlişkinin Sosyal Girişim ci ler  Boyutu ile İncelenmesiSeferihisar ÖrneğiSeferihisar ÖrneğiKAZANÇOĞLU İ., DİRSEHAN T.İnovasyon Ekosistemleri Aracılığı ile Değer Yaratmak: Disiplinler Arası Yaklaşımlar Kongresi, İzmir, Turkey, 26 - 27November 2015XX. Gaining Competitive Advantage in Tourism Marketing Gaining Competitive Advantage in Tourism Marketing A Text Mining Approach to  Hotel VisitorsA Text Mining Approach to  Hotel VisitorsReviews in DurrësReviews in DurrësDİRSEHAN T.International Conference for Management, Business and Technology, Durres, Albania, 6 - 07 November 2015XXI. Profiling online consumers according to  their  experiences with a special focus on social dimensionProfiling online consumers according to  their  experiences with a special focus on social dimensionDİRSEHAN T., Celik M.7th International Strategic Management Conference, Paris, France, 30 June - 02 July 2011, vol.24



Supported ProjectsSupported ProjectsBakoğlu R., Türker M. V., Dirsehan T., Project Supported by Other Private Institutions, Sürdürülebilirlik Odaklı EntegreRisk Yönetimi Modeli Araştırma Geliştirme Projesi, 2020 - 2021Erdoğmuş Z. İ., Dirsehan T., Karakaya Arslan M., Project Supported by Higher Education Institutions, Sosyal TicaretSitelerinin Hizmet Kalitesi Boyutlarının Belirlenmesi, 2017 - 2018Dirsehan T., Project Supported by Higher Education Institutions, Google’ın Güçlü Marka İmajının MetaforlarlaKeşfedilmesi (Exploring Google’s Strong Brand Image via Metaphors), 2017 - 2017Tınaz N., Dirsehan T., Premiership, Fransa Müslümanlara Yönelik Ayrımcılıklar 2015 2016 İzleme Raporu, 2017 - 2017Tınaz N., Dirsehan T., Premiership, Fransa Hak ve Özgürlükler İzleme Raporu 2014, 2015 - 2015Kurtuluş S., Dirsehan T., Project Supported by Higher Education Institutions, Tüketici algılama sürecinde marka kavramharitaları ve marka ederi ölçümü, 2013 - 2015
Memberships / Tasks in Scientific OrganizationsMemberships / Tasks in Scientific OrganizationsTürkiye Bilişim Derneği (TBD), Member, 2020 - Continues, TurkeyPazarlama ve Pazarlama Araştırmaları Derneği (PPAD), Member, 2015 - Continues, Turkey
Scientific RefereeingScientific RefereeingEUROPEAN JOURNAL OF MARKETING, Journal Indexed in SSCI, March 2022JOURNAL OF RETAILING AND CONSUMER SERVICES, Journal Indexed in SSCI, February 2022JOURNAL OF MACROMARKETING, Journal Indexed in SSCI, February 2022TRANSPORT REVIEWS, Journal Indexed in SSCI, November 2021JOURNAL OF SOCIAL MARKETING, Journal Indexed in SSCI, September 2021NEW MEDIA & SOCIETY, Journal Indexed in SSCI, August 2021JOURNAL OF RETAILING AND CONSUMER SERVICES, Journal Indexed in SSCI, March 2021TELEMATICS AND INFORMATICS, Journal Indexed in SSCI, November 2020BOGAZİCİ JOURNAL: REVİEW OF SOCİAL, ECONOMİC AND ADMİNİSTRATİVE STUDİES, National Scientific RefreedJournal, July 2020INTERNATIONAL JOURNAL OF INFORMATION TECHNOLOGY & DECISION MAKING, Journal Indexed in SSCI, January2020GALATASARAY ÜNİVERSİTESİ İLETİŞİM DERGİSİ, National Scientific Refreed Journal, December 2019ÖNERİ: MARMARA ÜNİVERSİTESİ SOSYAL BİLİMLER ENSTİTÜSÜ HAKEMLİ DERGİSİ, National Scientific Refreed Journal,May 2018ATATÜRK ÜNİVERSİTESİ İKTİSADİ VE İDARİ BİLİMLER DERGİSİ, National Scientific Refreed Journal, April 2018MARMARA ÜNİVERSİTESİ İKTİSADİ VE İDARİ BİLİMLER DERGİSİ, National Scientific Refreed Journal, December 2017TOURISM MANAGEMENT, Journal Indexed in SSCI, December 2017MANAGEMENT RESEARCH REVIEW, Journal Indexed in ESCI, January 2016TOURISM MANAGEMENT PERSPECTIVES, Journal Indexed in SSCI, December 2015
MetricsMetricsPublication: 71 Citation (WoS): 118 Citation (Scopus): 264 H-Index (WoS): 6 H-Index (Scopus): 7



ScholarshipsScholarshipsYurt Dışı Doktora Sonrası Araştırma Burs Programı, TUBITAK, 2021 - 2022Yurtiçi Doktora Bursu, TUBITAK, 2012 - 2015Yurtiçi Yüksek Lisans Bursu, TUBITAK, 2010 - 2011
AwardsAwardsDirsehan T., Yayın Teşviki, Tübitak, November 2021Dirsehan T., Yayın Teşviki, Tübitak, March 2021Dirsehan T., Academic Publication Incentive , Tübitak, October 2018Dirsehan T., Baran S., Best Oral Presentation Award - 2nd Prize, International Conference On Economics, BusinessManagement And Social Sciences (Icebss2017), May 2017
Non Academic ExperienceNon Academic ExperienceEczacıbaşı - Beiersdorf Kozmetik Ürünler A.Ş.Fransa Başkonsolosluğu Ticaret MüşavirliğiArçelik A.Ş.
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