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Education Information

Doctorate, Marmara University, Institute of Social Sciences, Department of Business Administration, Turkey 2000 - 2004
Postgraduate, Marmara University, Faculty of Business Administration, Business Administration, Turkey 1998 - 2000
Undergraduate, Marmara University, Faculty of Economic and Administrative Sciences, Business Administration, Turkey
1994 - 1997

Foreign Languages

English, C1 Advanced

Dissertations

Doctorate, Marka degerini olusturan faktorlerin miisteri odakl 6l¢iimlenmesi ve siit iiriinleri sektériine yonelik bir
arastirma, Marmara Universitesi, 2004
Postgraduate, Konumlandirma, marka stratejileri ve cep telefonu markalarina yonelik bir aragtirma, Marmara University,

Faculty of Business Administration, Business Administration, 2000

Research Areas

Social Sciences and Humanities

Academic Titles / Tasks

Professor, Marmara University, Faculty of Business Administration, Business Administration, 2018 - Continues
Associate Professor, Marmara University, Faculty of Business Administration, Business Administration, 2012 - 2018
Assistant Professor, Marmara University, Faculty of Business Administration, Business Administration, 2006 - 2012
Lecturer, Marmara University, Faculty of Business Administration, Business Administration, 2004 - 2006

Research Assistant, Marmara University, Faculty of Business Administration, Business Administration, 1999 - 2004


tel:+90 0216 449 5045
tel:+90 0216 405 2921

Courses

Pazarlamada Giincel Yaklagimlar , Postgraduate, 2018 - 2019
Dijital Pazarlama, Doctorate, 2018 - 2019

Elektronik Pazarlama, Postgraduate, 2018 - 2019

Elektronik Pazarlama, Undergraduate, 2018 - 2019

Magaza Yonetimi, Postgraduate, 2018 - 2019

Dagitim Kanallari ve Lojistik, Undergraduate, 2018 - 2019
Dijital Pazarlama, Postgraduate, 2018 - 2019

Advising Theses

Erdem $., Mobil Reklamlara Yénelik Tutumlar ve Telekomiinikasyon Sektdrii Uzerine Bir Aragtirma, Postgraduate,
Y.BOYUK(Student), 2019

ERDEM §., Pazarlama iletisiminde kullanilan s6éhret figiiriiniin tiiketici davraniglari iizerindeki etkisi : hazir giyim sektori
tizerine bir uygulama, Postgraduate, T.Abadan(Student), 2019

Erdem §., Siirdiiriilebilir tiiketici davranigi ve Istanbul ili iizerine bir uygulama, Postgraduate, AJAVADOVA(Student),
2019

Erdem $., Deneyimsel pazarlama yaklasimi ve kurumsal itibar ile iligkisi: Operator sirketleri lizerine bir arastirma,
Doctorate, 0.0ZDEMIR(Student), 2018

Erdem $., Sosyal medya odakli marka topluluklarinin marka giiven ve sadakatine etkisi, Postgraduate, Y.EREN(Student),
2017

Erdem $., Tiiketicilerin online algveris davranislari ve bir uygulama, Postgraduate, B.CAN(Student), 2016

Erdem $., Miisteri sadakati agisindan miisteri egitimi, katilimi ve problem yonetiminin dnemi: Finansal hizmet sektoriinde
bir uygulama, Postgraduate, U.OGUT(Student), 2013

Erdem $., Tiiketici pazarlarina yonelik yasam tarzi boliimlendirmesi ve cep telefonu sektériinde bir aragtirma,
Postgraduate, STUNCER(Student), 2012

Erdem $., Elektronik ortamda tiiketici davranislar: ve yiliksek teknolojik iiriinler {izerine arastirma, Postgraduate,
L.CEYDA(Student), 2012

Erdem $., Biitiinlesik pazarlama iletisimi agisindan iiriin yerlestirme ve sinema filmleri {izerine bir aragtirma,
Postgraduate, E.ANIK(Student), 2011

Erdem $., Pazarlama yonetiminde marka bilinirligi'nin 6nemi ve yazili basin sektorii lizerine uygulama, Postgraduate,
B.NASIDE(Student), 2010

Erdem §., Ulke mengeinin algilanan Kalite unsuru agisindan degerlendirilmesi ve beyaz esya sektorii iizerine bir
uygulama, Postgraduate, D.YILMAZOGLU(Student), 2010

Erdem $. Marka degerinin marka genislemesine etkisi ve ¢ay sektoriinde bir uygulama, Postgraduate,
H.NEYLAN(Student), 2009

Published journal articles indexed by SCI, SSCI, and AHCI

I. Influence of Social Media Based Brand Communities on Brand Trust
Ulusu Y., ERDEM §S., DURMUS B.
Europian Journal of Business and Management, vol.8, pp.67-74, 2016 (SCI-Expanded)

Articles Published in Other Journals



IL

1L

Iv.

FACTORS AFFECTING CONSUMERS’ PURCHASE INTENTION AND PURCHASING BEHAVIOR OF
ORGANIC FOOD PRODUCTS: A RESEARCH IN ISTANBUL

giir d., ERDEM S.

Journal of research in business (online), vol.8, no.1, pp.114-152, 2023 (Peer-Reviewed Journal)

Web Sitesi igeriginin E-Perakendeciligin Kullanici Kabuliine Etkisi

CELIK Z., ERDEM §.

TURKISH JOURNAL OF MARKETING, vol.3, pp.108-126, 2018 (Peer-Reviewed Journal)

The Relationship between Experiential Marketing and Corporate Reputation: A Research on Turkish
Operator Companies

OZDEMIR 0., ERDEM §.

European Journal of Interdisciplinary Studies, vol.4, pp.7-14, 2018 (Scopus)

The Relationship with Ad Clicks and Purchase Intention: An Empiricial Study of Online Consumer
Behaviour

ERDEM S., DURMUS B., 0ZDEMIR 0.

European Journal of Economics and Business Studies, vol.9, pp.25-33, 2017 (Peer-Reviewed Journal)
ONLINE ANLIK SATIN ALMA DAVRANISLARININ HAZCI ALISVERiI$ MOTIVASYONLARI ILE
ACIKLAMASI: HAZIR GiYiM URUNLERi UZERINE BiR ARASTIRMA

ERDEM §S., AYSUNA TURKYILMAZ C., KIRGIZ A. C.

Beykoz Akademi Dergisi, vol.3, pp.55, 2015 (Peer-Reviewed Journal)

Books & Book Chapters

L

IL

11

Iv.

VL

Designing and Deploying RFID Applications

Erdem §S.

InTech, Suceava, 2011

Satis Gelistirme Faaliyetlerinin Miisteri Davranislar1 Uzerine Etkisi

Erdem §S.

Beta Basim Yayim Dagitim, Istanbul, 2010

ikinci Medya Gaginda internet

Erdem §S.

Alfa Basim Yaym, Istanbul, 2010

Benim Maasimi Kim Odiiyor? Miisteri

Erdem S.

Yaprak Yayinlari, Istanbul, 2009

The Effect of Country of Origin on Brand Preferences in Turkey

TIGLI M., ERDEM S., BASCI A.

in: Freedom and Prejudice Approaches to Media and Culture, Siiheyla Kirca Schroeder, LuEtt Hanson, Editor,
Bahgesehir University Press, Istanbul, pp.323-346, 2008

ISTANBUL TiCARET ODASI ISLETMELERIN TUKETICi ODAKLI MARKA STRATE]iSi
Erdem S.

istanbul Ticaret Odasy, istanbul, 2006

Refereed Congress / Symposium Publications in Proceedings

L

IL

A Study on Consumers' Intentions to Reuse Mobile Apparel Applications

GULOZ G.E., ERDEM §., CELIK Z.

39th EBES CONFERENCE - ROME, Rome, Italy, 6 - 08 April 2022, pp.73

The research on the impact of service quality and perceived service value on customer satisfaction

and loyalty : Case of Healthcare Institution



IIL

Iv.

VL

VIL

VIIL

IX.

XL

XIL

YOLDEMIR A. T, ERDEM S, PIRTINI S., USLU A.

3rd Annual International Conference on Social Sciences, 26 - 28 October 2017

On The impact Of Service Quality And Perceived Service Value On Customer Satisfaction And Loyalty
YOLDEMIR A. T, ERDEM S., USLU A, PIRTINIi S.

Case Of Healthcare Institution 3rd Annual International Conference On Social Sciences Aicss, Turkey, 10 - 12
October 2017

The research on the relationship between internal marketing strategies and internal service quality
through the perspectiveof five factor personality traits among employees

YOLDEMIR A. T, ERDEM S., USLU A, PIRTINIi S.

2nd ANNUAL INTERNATIONAL CONFERENCE ON SOCIAL SCIENCES, 02 June 2016 - 02 June 2017

The research on the relationship between internal marketing strategies and internal service quality
through organizational commitment among employees

YOLDEMIR A. T, ERDEM S., USLU A, PIRTINIi S.

2nd Annual International Conference On Social Sciences Aicss, Turkey, 2 - 04 June 2016

Are private shopping sites really satisfied customers?

DURMUS B., ULUSU Y., ERDEM §,, Yalcin Y. E.

Proceedings of the 3rd International Conference on Strategic Innovative Marketing (IC-SIM), Madrid, Spain, 1 - 04
September 2014, vol.175, pp.84-89

The Effects of Personality Traits and Website Quality on Online Impulse Buying

AYSUNA TURKYILMAZ C., ERDEM §., USLU A.

Proceedings of the 3rd International Conference on Strategic Innovative Marketing (IC-SIM), Madrid, Spain, 1 - 04
September 2014, vol.175, pp.98-105

Which dimensions affect private shopping e-customer loyalty?

DURMUS B, ULUSU Y., ERDEM §.

9th International Strategic Management Conference, Riga, Latvia, 27 - 29 June 2013, vol.99, pp.420-427

The Role of Social Media in Strengthening The Brand Image of Firms: Global Practices in the Telecom
Sector

ERDEM S, TUZEL URALTAS K. N.

International Conference of New Media and Interactivity, Istanbul, Turkey, 28 - 30 April 2010

The Effect of Country of Origin on Brand Preferences in The Turkey

TIGLI M., ERDEM S., BASCI A.

1st Annual, International Conference on Communication, Mass Media and Culture -Freedom and Prejudice,
istanbul, Turkey, 5 - 07 October 2006, pp.59-60

The Effect of Country of Origin on Brand Preferences in Turkey

TIGLI M., ERDEM S., BASCI A.

), International Conference on Communication, Mass MediaCulture, Bahg¢esehir University and Kent State
University, 5 - 07 October 2006

Gender Differences In Beliefs, Attitudes And Behaviours Of Turkish Internet Users Through The Web
Advertising

TUZEL URALTAS K. N., ERDEM §.

Yeni Iletisim Ortamlar: ve Etkilesim Uluslararasi Konferansi, Istanbul, Turkey, 1 - 03 November 2006, pp.506-515

Metrics

Publication: 27
Citation (WoS): 59
H-Index (WoS): 2
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