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Dissertations
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Ene S., INTERNET UZERINDEN MARKA IMAJI OLUSTURMADA REKLAMLARIN ROLU VE BiR ARASTIRMA, Postgraduate,
C.TAHMAZOVA(Student), 2021

ENE S, Elektronik ticaret ve sosyal ticaret ortamlarindan alisveris yapan tiiketicilerin risk algisi, Postgraduate,
A.Orun(Student), 2017
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A Research on Consumer Perceptions Towards Packaging in the Shopping Process

Ene S., Ozkaya B.

ONERI, vol.13, no.50, pp.1-15, 2018 (Peer-Reviewed Journal)

Dijital Ortamda Tiiketicilerin Faydaci ve Deneyimsel Aligveris Davranislar1 Uzerine Bir Arastirma
ENES.

istanbul Sosyal Bilimler Dergisi, pp.52-68, 2017 (Peer-Reviewed Journal)

A Study Regarding the Relationship between the Consumer Expectations Regarding Packaging and
Brand Awareness

Ene S, Ozkaya B.

INTERNATIONAL BUSINESS RESEARCH, vol.9, no.6, pp.102-111, 2016 (Peer-Reviewed Journal)

Elektronic Commerce in the World and in Turkey: A Survey of the Online Shopping Sites in Turkey
CELIK N,, ENE S.

Social Sciences and Humanities Journal (SSHJ), vol.1, pp.39-49, 2016 (Peer-Reviewed Journal)

The Role of Mobile Advertising on Consumers’xx Purchase Decisions: A Research on Consumer
Attitudes Towards Mobile Advertising

ENE S., 0ZKAYA B.

International Journal of Humanities and Social Science (IJHSS), vol.5, pp.235-248, 2015 (Peer-Reviewed Journal)
A Study on Corporate Image, Customer Satisfaction and Brand Loyalty in the Context of Retail Stores
Ene S, Ozkaya B.

Asian Social Science, vol.10, no.14, pp.52-66, 2014 (Scopus)

A Study Regarding the Attitudes that are Effective on the Price Perception Consumers that Shop
from the Retail Stores

Ene S, Ozkaya B.

MEDITERRANEAN JOURNAL OF SOCIAL SCIENCES, vol.4, no.11, pp.451-462, 2013 (Scopus)

Analysis of Corporate Web Sites as a Public Relations Tool, with Regards to Knowledge Management
Process

OZKAYA B, ENE S.

Academic Journal of Interdisciplinary Studies, vol.2, no.8, pp.69-81, 2013 (Scopus)

I¢sel Pazarlamaya Yonelik Olarak Calisanlarin Pazarlama Kiiltiriiniin Olusturulmasinin isletme
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Performansini Arttirmadaki Rolii

ENES.

Uluslararasi Iktisadi ve idari incelemeler Dergisi, vol.5, pp.67-90, 2013 (Peer-Reviewed Journal)

Online Ortada Kurumsal Marka imajinin Marka Sadakati ile iliskisi Uzerine Bir Uygulama

YALCIN F. A, ENE S.

iktisadi idari Bilimler Dergisi, vol.34, pp.113-134, 2013 (Peer-Reviewed Journal)

Sanal Ortamda Kullanici Deneyimlerini Olumlu Yénde Etkileyecek Kisisellestirme Uygulamalar:
ENE S.

fletisim Calismalar1 Dergisi/ Journal of Communication Studies, pp.94-112, 2011 (Peer-Reviewed Journal)
Egitim Kurumlarinda Hizmet Kalitesinin Ol¢iimii ve Bir Ozel ilkégretim Okulunda Uygulama

ENE S, TATAR A.

ONERI: Marmara Universitesi Sosyal Bilimler Enstitiisii Hakemli Dergisi, vol.9, pp.99-108, 2010 (Peer-Reviewed
Journal)

Sanal Sigorta Pazarlamasinin Tiirkiye’deki Gelisimi ve Bugiinkii Durumu Uzerine

UYDACI M., ENE S.

ONERI: Marmara Universitesi Sosyal Bilimler Enstitiisii Hakemli Dergisi, vol.6, pp.97-113, 2005 (Peer-Reviewed
Journal)
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Cevik Pazarlama ve Ornek Uygulamalar

Ene S.

Cinius Yayinlary, Istanbul, 2020

Dagitim Kanallar:1

Ene S.

in: Pazarlama, Serpil Unal Kestane, Editor, Nobel Akademik Yaymncilik, Ankara, pp.191-232, 2020

“Glocal Marketing Applications to Create A Successful Brand Awareness in Cross Cultural Marketing
A Case Study Application”

ENE S, Battal S.

in: Economic and Administirative Sciences, AYBAK 2019 / II (September)): Marketing, Turgut CORUK, Editor,
Akademisyen Yaymevi, Ankara, pp.111-126, 2019

Yeni Nesil Akill1 Teknolojiler Kapsaminda Nesnelerin interneti Teknolojisi ve Perakende
Sektoriindeki Uygulamalarin Ornek Olay Kapsaminda Incelenmesi

ENESS.

in: iktisadi ve Idari Bilimler, AYBAK 2019 / II (Eyliil): Pazarlama Arastirmalari II, Burak NAKIBOGLU, Editor,
Akademisyen Yaymevi, Ankara, pp.181-199, 2019

A Research on the Role of Opinion Leaders and Opinion Seekers for Forming a Brand Conscilousness
in Technology Products Shopping

ENESS.

in: Sosyal Bilimlerde Giincel Akademik Cahsmalar, Burak Eryillmaz, Kurtulus Ozlii, Yusuf Bahadir Keskin, Cem
Yiicetiirk, Editor, Gece Kitapligi, Ankara, pp.1001-1018, 2018

Elektronik Ticarette Tiiketicinin Korunmasi

ENES.

istanbul: Pusula Yaynevi, istanbul, 2002
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A Study Regarding the Relationship Between the Consumer Expectations Regarding Packaging and

Brand Awareness
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ENE S., 0ZKAYA B.

IX. European Conference on Social and Behavioral Sciences, IASSR- International Association of Social Science
Research, Paris, France, 3 - 06 February 2016

A Survey About Relationship Between Costumer Attitudes Towards Packaging with Innovation
Expectations and Purchasing Frequency of Consumers Shopping From Retail Stores

Ene S, Ozkaya B., Yurdakul E.

IX. European Conference on Social and Behavioral Sciences, IASSR- International Association of Social Science
Research, Paris, France, 3 - 06 February 2016, pp.120

Dijital Ortamda Tiiketicilerin Aligveris Davranislari: Faydaci ve Deneyimsel Tiiketici Tutumlar: Uzeine
Bir Arastirma

ENE S.

Digital Communication Impact, 16 - 17 October 2014

Analysis of Corporate Web Sites as a Public Relations Tool, with Regards to Knowledge Management
Process

Ozkaya B., Ene S.

3. International Conference on Human and Social Sciences (ICHSS 2013), Rome, Italy, 20 - 22 September 2013,
vol.2, no.8, pp.69-81

Kurum Yonetiminin Performansina Olumlu Yonde Etki Edecek Kurum Kiiltiiriiniin Olusturulmasi ve
Universitelerin Online Ortamda Kurum Kiiltiirlerinin incelenmesi

YALCIN F. A, ENE S.

4. Uluslararasi Girisimcilik Kongresi, Manisa, Turkey, 2 - 04 May 2012, pp.175-186

Dinamik Girisimcilikte Yenilik¢ilik Anlayisi: Online Ortamda Kullanicilarin Yeniliklere Bakis Agilari ile
Ilgili Uygulama

CELIK N., ENE S., DEGERLI B.

4. Uluslararasi Girisimcilik Kongresi, Manisa, Turkey, 2 - 04 May 2012, pp.467-478

Elements Of Online Store Atmospheries And Investigation On Web Sites

ENE S, DEGERLI B.

Yeni Iletisim Ortamlar: ve Etkilesim 2. Uluslararasi Konferansi, istanbul, Turkey, 28 - 30 April 2010, pp.126-132
internet Ortaminda Faaliyette Bulunan isletmelerin Tiiketicilere Sunduklar1 Web Deneyimlerinin
incelenmesi

YALCIN F. A, ENE S.

3. istanbul Bilisim Kongresi, “Yénetisim” Etkinlik Programy, istanbul, Turkey, 29 - 31 May 2009, pp.173-183
Rekabet Ortaminda Basar1 Saglamak Isteyen On-Line isletmelerde Bilgi Yénetimi Yapisinin
incelenmesi

YALCIN F. A, ENE S.

”, 2. Istanbul Bilisim Kongresi: Kurumsal Yazilim 2008 “Biitiinlesim” Etkinlik Programy, istanbul, Turkey, 3 - 04 June
2008, pp.241-254

internetin Girisimcilige Sundugu Firsatlar ve internette Basarih Bireysel Girisimcilik icin Marka
Yaratma Yollarinin incelenmesi ile flgili Ornek Olay

YALCIN F. A, ENE S.

Uluslararasi Girisimcilik Kongresi, Bishkek, Kyrgyzstan, 25 - 27 May 2006, vol.11, pp.118-129

Collobration in Supply Chain Management and an Assesment of Collobration in Turkish Chain Store
Develi E. I, Balyemez F., Jular J. S., ENE S., Bulut Y., Aydogan A, TATAR A, Cakir A, Kacaganova E., Go¢ 0., et al.
International Logistic Congress, 2 - 03 December 2004

Tiirkiye’deki isletmeler Arasi E-Ticaret Uygulamalarinin Sagladig1 Avantajlar ve Dezavantajlar
Uzerine Bir Arastirma

UYDACI M., ENE S.

8. Ulusal Pazarlama Kongresi, “Konjonktiirel Pazarlama”, Kayseri, Turkey, 16 - 19 October 2003, pp.37-46
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Publication: 35
Citation (Scopus): 19
H-Index (Scopus): 1

Non Academic Experience

Kazanci Holding / Aksa Jenerator San. Tic. A.S.
Sahinler Holding / Uretim Organizasyon Bél.
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