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Education

Doctorate, Marmara University, Institute of Social Sciences, Pazarlama (Dr), Turkey 2005 - 2012

Postgraduate, Marmara University, Institute of Social Sciences, Yonetim Ve Organizasyon (Y1) (Tezli), Turkey 2001 -
2005

Undergraduate, Girne American University, Siyaset Bilimi Ve Uluslararasi iligkiler Bsliimii, Cyprus (Kktc) 1994 - 2000

Foreign Languages

English, C2 Mastery

Dissertations

Doctorate, Tiiketici Etnosentrizmi ve Ulke Mensei Etkisinin Tiiketicilerin Yabanci Markal Uriin Tercihi ve Satin Alma
Niyeti Uzerine Etkisi, Marmara Universitesi, Institute of Social Sciences, Pazarlama (Dr), 2012
Postgraduate, Sosyal Sorumluluk Anlayisinda s Ahlakinin Rolii ve Bir Aragtirma, Marmara Universitesi, Institute of Social

Sciences, Yonetim Ve Organizasyon (YI) (Tezli), 2005

Research Areas

Social Sciences and Humanities

Academic Positions

Assistant Professor, Marmara University, Faculty of Business Administration, Business Administration, 2019 - Continues
Lecturer, Marmara University, Faculty of Business Administration, Business Administration, 2012 - Continues

Research Assistant, Marmara University, Faculty of Business Administration, Business Administration, 2003 - 2012

Articles Published in Other Journals

I. WHO IS ENGAGED IN E-WOM? ROLE OF E-LOYALTY,DEMOGRAPHICS, VISIT FREQUENCY AND
PRODUCT CATEGORY
AYDOGAN S., AKTAN M.



Pazarlama ve Pazarlama Arastirmalari Dergisi, vol.12, no.24, pp.207-233, 2019 (Peer-Reviewed Journal)
II. TUKETiICI ETNOSENTRIZMi VE ULKE MENSEI ETKiSININ YABANCIMARKALI URUN SATIN ALMA
NIYETI UZERINE ETKIiSsi
AYDOGAN S.
Beykoz Akademi Dergisi, vol.7, no.1, pp.89-122, 2019 (Peer-Reviewed Journal)
III. Innovative Consumers of The Digital Age: Opinion Seeking on Instagram
AYDOGAN S, AYAR B.
Business Management Studies: An International Journal, vol.7, 2019 (Peer-Reviewed Journal)
IV. YESIL URUN SATIN ALMADA YESIL REKLAM ve GEVRE BILINCININ ETKISi
AYDOGAN S, Dinar N.
Akademik Sosyal Arastirmalar Dergisi-The Journal of Academic Social Science, vol.7, n0.90, pp.229-252, 2019
(Peer-Reviewed Journal)
V. Marka Performansinin Rekabet Giiciine Etkisi: Ulusal ve Uluslararasi Birlesme ve Satin Almalar
Acisindan Bir Degerlendirme
ERDIL T.S.,, AYDOGAN S., AYAR B.
Oneri Dergisi, vol.14, pp.164-189, 2019 (Peer-Reviewed Journal)
VI. TUKETICILERIN FOURSQUARE VEYA SWARM UYGULAMALARINI KULLANARAK YER BiLDIRIMi
YAPMA DAVRANISLARININ, MARKA TUTUMUNA VE SATIN ALMA NIiYETINE ETKiSi
Bakir N. O, Aydogan S.
Beykoz Akademi Dergisi, vol.6, no.2, pp.90-110, 2018 (Peer-Reviewed Journal)
VII. Inovasyon Performansinin Rekabet Giicii, Firma Performansi ve Ihracat Performans: Uzerindeki
Etkisi: Birlesme ve Satin Alma islemleri Uzerine Bir Arastirma
Erdil T. S., Aydogan S., Ayar B.
Marmara Universitesi iktisadi ve Idari Bilimler Dergisi, vol.40, pp.137-166, 2018 (Peer-Reviewed Journal)
VIII. THE IMPACT OF MOBILE APPLICATIONS ON PURCHASINGBEHAVIOR A QUALITATIVE RESEARCH ON
THE GENERATION Y
AYDOGAN S., EROGLU PEKTAS G. 0.
THE JOURNAL OF ACADEMIC SOCIAL SCIENCE-ASOS JOURNAL, vol.6, no.82, pp.363-378, 2018 (Peer-Reviewed
Journal)
IX. Web Advertising Value and Students Attitude Towards Web Advertising
AKTAN M., AYDOGAN S., AYSUNA C.
European Journal of Business and Management, vol.8, pp.86-97, 2016 (Peer-Reviewed Journal)
X. TURKIYE DE FAALIYET HALINDEKI ALISVERIS MERKEZLERININ INCELENMESI
Bakir N. 0., Aydogan S.
AKADEMIK SOSYAL ARASTIRMALAR DERGISI, vol.4, no.26, pp.302-326, 2016 (Peer-Reviewed Journal)
XI. An Assessment of the Relationship Between Organizational Culture and Reputation The Example of
Hospital Management
ISCI E., AYDOGAN S., Koca Y.
The Journal of American Academy of Business, Cambridge, vol.21, no.2, pp.229-238, 2016 (Peer-Reviewed Journal)
XII. Tiirkiye de Faaliyet Halindeki Ahsveris Merkezlerinin incelenmesi
BAKIR N. 0, AYDOGAN S.
The Journal of Academic Social Science-Akademik Sosyal Arastirmalar Dergisi, vol.4, no.26, pp.302-326, 2016
(Peer-Reviewed Journal)
XIII. An Assessment of the Relationship Between Organizational Culture and Organizational Reputation
The Example of Hospital Management
iSCI E., AYDOGAN S., KOCA Y.
The Journal of American Academy of Business, Cambridge, vol.21, pp.229-239, 2016 (Peer-Reviewed Journal)
XIV. Perakendeci Magaza Ozelliklerinin Tiiketicilerin Perakendeci Markasina Kars1 Tutumlari ve Satin
Alma Niyetleri Uzerindeki Etkisi
AYSUNA TURKYILMAZ C., AYDOGAN S., GURDAL S.
Oneri Dergisi, vol.12, pp.287-305, 2016 (Peer-Reviewed Journal)



Books

I. Spor Magazacihiginda Hizmet Kalitesi ve Marka Sadakati Iliskisi

Bakir N. O, Aydogan S.
Beta Basim Yayim Dagitim A.S., istanbul, 2021

I. Opinion Leaders of Digital Era and Their Effects on Consumer Behavior
AYDOGAN S., TURK Z., YONTAR E., DERSE 0., EMINAGAOGLU M., CANKAYA M.
in: CURRENT MARKETING AND PRODUCTION STUDIES, Selguk Colak, Mehmet Ali Burak Nakiboglu, Editor,
Akademisyen Yaymevi, Ankara, pp.67-93, 2020

III. Kisisel Satis ve Satis Gelistirme
Bakir N. 0., Aydogan S.
in: Pazarlama ilkeleri, Prof.Dr. A. Ercan GEGEZ, Editor, Beta Basim Yayim Dagitim, Istanbul, pp.476-507, 2018

IV. Kisisel Marka
AYDOGAN S.
in: Masamizda Marka Sohbetleri 2, F. MUGE ARSLAN, Editor, Beta Basim Yayim Dagitim A.S., istanbul, pp.289-311,
2018

V. Sosyal Medya’dan Sosyal Miisteri fligkileri Yonetimi’ne
AYDOGAN S.
in: 21. Yiizyllda Pazarlama ve Yonetim Sezgileri, Emine Cobanoglu, F.Zeynep Bilgin,Sahavet Giirdal, Editor, Detay
Yaymcilik, istanbul, pp.149-163, 2013

VI. Miisteri Tanimlari ve Miisteri Cesitleri
AYDOGAN S.
in: Benim Maagim Kim Odiiyor? Miisteri, Sahavet Giirdal, Editor, Yaprak Yayinlari, istanbul, pp.114-146, 2009

VII. Miisteri Tanimlari ve Miisteri Cesitleri

AYSUNA C., GURSOY H., AYDOGAN S.
in: Benim Maagim Kim Odiiyor Miisteri, Sahavet Giirdal, Editor, Yaprak Yaymcilik, istanbul, pp.117-146, 2009

Papers Presented at Peer-Reviewed Scientific Conferences

I. Effect of Brand and Market Performance on Competitiveness in Mergers and Acquisitions

ERDIL T. S, AYDOGAN S, AYAR B.
14th International Strategic Management Conference, Prag, Czech Republic, 12 - 14 July 2018, pp.44-58, (Full Text)

II. MARKA PERFORMANSININ REKABET GUCUNE ETKIiSi: ULUSAL ve ULUSLARARASI BiRLESME ve
SATIN ALMALAR AGISINDAN BiR DEGERLENDiIRME
ERDIL T. S, AYDOGAN S., AYAR B., GUVENDIK 0., DiLER S., GUSINAC K.
23. Pazarlama Kongresi, Kocaeli, Turkey, 27 - 29 June 2018, pp.233-258, (Full Text)

III. Marka Performansinin Rekabet Giiciine Etkisi: Ulusal ve Uluslararasi Birlesme ve Satin Almalar
Acgisindan Bir Degerlendirme
ERDIL T. S, AYDOGAN S., AYAR B.
23. Ulusal Pazarlama Kongresi, Kocaeli, Turkey, 27 June 2018 - 29 June 2019, pp.233-258, (Full Text)

IV. Foursquare ve Swarm Uygulamalarini Kullanarak Yer Bildirimi (Check-In) Yapma Davranisi ile
Markalara/Mekanlara Karsi Tutum Ve Satin Alma Niyeti Arasindaki iliskinin incelenmesi
Bakir N. O, Aydogan S.
20. Ulusal Pazarlama Kongresi, Eskisehir, Turkey, 10 - 13 June 2015, vol.1, pp.195-210, (Full Text)

V. Tiketicilerin Foursquare veya Swarm Uygulamalarini Kullanarak Yer Bildirimi Yapma Davranislari
Marka Tutumuna ve Satinalma Davranisa Etkisi
Bakir N. O, Aydogan S.
20. Ulusal Pazarlama Kongresi, Eskisehir, Turkey, 10 - 13 June 2015, vol.1, pp.195-210, (Full Text)

VL. The Relationship Between Religious Orientation and Country Reputation
AYDOGAN S., AYSUNA C.



VIL

VIIL

IX.

XL

17th International Conference on Economic, Financial, Marketing and Management Perspectives, Dubai, United
Arab Emirates, 26 - 27 February 2015, pp.1598-1607, (Full Text)

WHO IS MORE CONCERNED WITH MARKETING ETHICS? A STUDY OF MARKETING AND NON-
MARKETING STUDENTS

AYDOGAN S., AKTAN M,, Terrence H. W., BAKIR N. O.

Marketing Educators’ Association Conference, California, United States Of America, 24 - 26 April 2014, pp.34-42,
(Full Text)

ARGELIK VE BEKO MARKALARI FARKLI MI? MARKA KiSILiKLERI ACISINDAN BiR DEGERLENDiRME
AYDOGAN S, BAKIR N. 0,, AKTAN M.

18. Ulusal Pazarlama Kongresi, Kars, Turkey, 19 - 22 June 2013, pp.239-255, (Full Text)

Arcgelik ve Beko Markalar: Farkli M1? Marka Kisilikleri A¢isindan Bir Degerlendirme

Aydogan S, Bakir N. 0., Aktan M.

18. Ulusal Pazarlama Kongresi, Kars, Turkey, 19 - 22 June 2013, pp.239-255, (Full Text)

Bireysel Kiiltiiriin Pazarlama Etigi Algis1 Uzerine Etkisi: Pazarlama Egitimi Alan ve Diger Isletme
Ogrencileri Uzerine Bir Arastirma

AYDOGAN S., AKTAN M.

17. Ulusal Pazarlama Kongresi, Balikesir, Turkey, 18 - 21 October 2012, pp.493-507, (Full Text)

Factors Affecting Attitude Toward Private Labels A Pilot Study Between Turkey and Germany
AYDOGAN S., AYSUNA C.,, GURDAL S.

Proceedings of The Twenty First World Business Congress, IMDA”, Helsinki, Finland, 4 - 08 July 2012, pp.122-129,
(Full Text)

Funded Projects

Ayar B., Aydogan S., Erdil T. S., Project Supported by Higher Education Institutions, 159/5000 Investigation of the Effect

of Local or International Mergers and Acquisitions on Brand Performance, Market Performance and Competitiveness in
Turkish Businesses, 2017 - 2019

Metrics

Publication: 32

Non Academic Experience

California State University - Long Beach, Visiting Scholar
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