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Education Information

Doctorate, Marmara University, Faculty of Business Administration, Business Administration, Turkey 1993 - 1999

Postgraduate, Marmara University, Faculty of Business Administration, Isletme Béliimii (Almanca), Turkey 1991 - 1993

Undergraduate, Middle East Technical University, Faculty Of Engineering, Elektrik-Elektronik Miithendisligi B6limii,
Turkey 1984 - 1987
Undergraduate, University of Ottawa, Elektrik Ve Elektronik Miihendisligi, Canada 1982 - 1984

Research Areas

Social Sciences and Humanities

Academic Titles / Tasks

Professor, Marmara University, Faculty of Business Administration, Business Administration, 2012 - Continues
Associate Professor, Marmara University, Faculty of Business Administration, Business Administration, 2006 - 2012
Assistant Professor, Marmara University, Faculty of Business Administration, Business Administration, 2001 - 2005
Lecturer, Marmara University, Faculty of Business Administration, Business Administration, 1999 - 2001

Research Assistant, Marmara University, Institute of Social Sciences, Pazarlama (YI) (Tezli), 1998 - 1999

Academic and Administrative Experience

Marmara University, Institute of Social Sciences, Stratejik Marka Yoénetimi (YI) (Tezsiz) (i6), 2010 - Continues

Advising Theses

ARSLAN F. M, Global markalarda marka deneyimi ve marka imajmin tiiketici sadakatine etkisi: Zara 6rnegi, Postgraduate,

B.Sekmen(Student), 2019

ARSLAN F. M, Perakende giyim magazalarinin ¢oklu kanal kullaniminda ¢evrimdisi magazaya duyulan giivenin, ¢evrimici

magazadan aligveris yapmaya duyulan giivene ve satinalma niyetine etkisi, Postgraduate, D.Mammadov(Student), 2019

ARSLAN F. M,, Dijital medyada yorumlarin marka kredibilitesi, marka tutumu ve satin alma niyetine etkisi iizerine bir
arastirma, Postgraduate, S.Erim(Student), 2019

ARSLAN F. M,, Giivenilir bir kaynak olarak influencerlarin marka giiveni ve marka satin alma niyetine etkisindeki



sponsorluk beyaninin moderatér rolii, Postgraduate, M.Shamli(Student), 2019

ARSLAN F. M, Gelecek kaygisi ve siirdiiriilebilirligin marka tutumu ve satinalma niyeti iizerine etkisi : beyaz esya
sektdriinde bir arastirma, Postgraduate, M.Erdogan(Student), 2019

ARSLAN F. M., GLOBAL MARKALARDA MARKA DENEYIMI VE MARKA IMAJININ TUKETICI SADAKATINE ETKISI: ZARA
ORNEGI, Postgraduate, B.SEKMEN (Student), 2019

ARSLAN F. M, Firmalarin sosyal inovasyon uygulamalarina iliskin tiiketici tutumlarinin él¢iilmesine yonelik dlgek
gelistirme ¢alismasi, Doctorate, $.BURCIN(Student), 2018

ARSLAN F. M,, Reklamlarda iinlii kullaniminin marka giiveni ve marka itibarina etkisi lizerine bir arastirma, Postgraduate,
G.OZTURK(Student), 2017

ARSLAN F. M, Alic1 firma tarafindan algilanan iligkisel riskin tedarikgi firma performansi iizerine etkisi ve bir arastirma,
Doctorate, F.SOLEIMANI(Student), 2015

ARSLAN F. M, Algilanan degerin tiiketici karar verme tiirlerine etkisi ve GSM operatorii kullanicilari iizerine bir
arastirma, Postgraduate, M.ALARGIN(Student), 2015

ARSLAN F. M,, Marka askinin marka sadakati ve agizdan agiza pazarlamaya etkisi: Pilot bir arastirma, Postgraduate,
G.NIHAN(Student), 2015

ARSLAN F. M, Hizmet ortaminin marka imajina ve satin alma niyetine etkisi: bir uygulama, Postgraduate,
M.KARAKASOGLU(Student), 2015

ARSLAN F. M, Tiiketicilerde alisveris bagimliigi egilimini belirleyen faktorlerin kisisel, nedensel ve durumsal boyutlariyla
incelenmesi, Doctorate, 0.KIREZLI(Student), 2015

ARSLAN F. M, Elektronik ticarette giiveni olusturan faktdrler ve satinalma niyetine etkileri iizerine bir arastirma,
Doctorate, V.GAMBAROV (Student), 2014

ARSLAN F. M, Deniz balig1 yetistiriciligi sektériinde rekabet algis1 ve bir arastirma, Doctorate, M.SELCUK(Student), 2014
ARSLAN F. M,, Tiiketici etnosentrizmi ve ililke mensei etkisinin tiiketicilerin yabanci markali iiriin tercihi ve satin alma
niyeti iizerine etkisi, Doctorate, SKUGCUKAYDIN(Student), 2012

ARSLAN F. M,, Tiiketicilerin marka deneyimi algisinin marka giiveni, tatmini, sadakati lizerindeki etkisi ve bir aragtirma,
Doctorate, LUGUR(Student), 2011

ARSLAN F. M, Pazarlama stratejilerinde ekolojik yaklagimin miisterilerin marka algisiyla iliskisi ve bir uygulama:
“Sekerbank ekokredi projesi”, Postgraduate, M.Sedefoglu(Student), 2011

ARSLAN F. M, Pazarlama stratejilerinde ekolojik yaklasimin miisterilerin marka algisiyla iliskisi ve bir uygulama:
Sekerbank Ekokredi Projesi, Postgraduate, M.SEDEFOGLU(Student), 2011

ARSLAN F. M, The effects of corporate social responsibility on corporate image, consumer trust and brand loyalty,
Postgraduate, S.Fahliogullari(Student), 2009

ARSLAN F. M, The effects of corporate social responsibility on consumer trust, corporate image and brand loyalty,
Postgraduate, S.FAHLIOGULLARI(Student), 2009

ARSLAN F. M, Brand extensions: The role of brand familiarity, similarity and parent brand attitude in consumer
evaluation, Postgraduate, G.OZUPAK(Student), 2008

ARSLAN F. M, Impact of corporate image components on perceived price: A research in it sector, Postgraduate,
F.BEHIYE(Student), 2008

ARSLAN F. M, Nis pazarlama stratejisi ve organik iiriinler pazarinda bir arastirma, Postgraduate, D.Semiz(Student), 2008
ARSLAN F. M., Perakende sektoriinde magaza imaji ve magaza sadakati incelenmesi: Istanbul'daki kafe zincirlerinde bir
uygulama, Doctorate, F.BALYEMEZ(Student), 2008

ARSLAN F. M, Endiistriyel pazarlarda aracilara uygulanan satis gelistirme yontemlerinin satisla iligkisi ve bir uygulama,
Postgraduate, G.AKDOGAN (Student), 2007

ARSLAN F. M., KOBI'lerde toplam kaynaklar ile tutundurma faaliyetleri arasindaki iligki ve bir uygulama, Postgraduate,
M.KUCUKARABA (Student), 2007

ARSLAN F. M, Kobi'lerde toplam kaynaklar ile tutundurma faaliyetleri arasindaki iligki ve bir uygulama, Postgraduate,
M.Kiiciikaraba(Student), 2007

ARSLAN F. M, Sponsorlugun markaya etkileri ve bir uygulama, Postgraduate, GG MARMARA(Student), 2006

ARSLAN F. M, Yeni iiriinlerde mizahi reklamlara yonelik tiiketici tutum ve davraniglari ve bir uygulama, Postgraduate,
S.ACAR(Student), 2006

ARSLAN F. M,, Internetin uluslararasi pazarlamada KOBi'lerin tutundurma faaliyetlerine katkilar1 ve bir uygulama,



Postgraduate, .LEMIRALIOGLU(Student), 2005

ARSLAN F. M, Endiistriyel pazarlamada iliski pazarlamasinin igletmelere sagladig yararlar ve bir uygulama,
Postgraduate, G.UFUK(Student), 2004

ARSLAN F. M., Marka kisiliginin tiiketici algisina etkisi ve bir uygulama, Postgraduate, E.YAVUZ(Student), 2004
ARSLAN F. M,, Marka ile rekabet giicii iligkisi ve bir uygulama, Postgraduate, 0.KARACA(Student), 2003

Articles Published in Other Journals

I. THE ANTECEDENTS OF CUSTOMER EXPERIENCE IN MOBILE BANKING AND THEIR EFFECT ON
CUSTOMER EXPERIENCE AND LOYALTY INTENTION
SUBASI 0., Arslan F. M.
Journal of research in business (online), vol.8, no.1, pp.279-316, 2023 (Peer-Reviewed Journal)

II. TOKETICILERIN ILGILENIM DUZEYLERINE GORE ALISVERIS MERKEZLERINI TERCIH ETME
NEDENLERI VE SADAKATE ETKiSi
ARSLAN F. M., BAKIR N. 0.
Marmara Universitesi iktisadi ve idari Bilimler Fakiiltesi Dergisi, vol.28, no.1, pp.227-259, 2010 (Peer-Reviewed

Journal)

Books & Book Chapters

I. influencer Pazrarlama ve Markalama

ARSLAN F. M.
in: Masamizda Marka Sohbetleri 2, F. Miige Arslan, Editor, Beta Basim Yayim Dagitim AS, istanbul, pp.133-159,
2018

II. B2B Markets and Business Buying Behavior
ARSLAN F. M.
in: Principles of Marketing, Sevgi Ayse Oztiirk, Editor, T.C. ANADOLU UNIVERSITY PUBLICATION NO: 3805,
Eskisehir, pp.134-159, 2018

IIl. Sembolik Bir iletisim Araci Olarak Markalar
ERGEN A, YAVUZALP MARANGOZ A., OZCELIK A. B,, TELCI E. E.,, ARIKAN E., BOZKURT BEKOGLU F., ARSLAN F. M,,
OZTURK M., AKYOL A, BAKIR N. O, et al.
in: Masamizda Marka Sohbetleri 2, Fatma Miige Arslan, Editor, Beta Basim Yayim Dagrtim, istanbul, pp.235-259,
2018

IV. ENDUSTRIYEL PAZARLAMA REKABETSEL YAKLASIM
ARSLAN F. M.
BETA YAYINLAR], istanbul, 2012

V. Magazacilikta Atmosfer
ARSLAN F. M.
Beta Yaymlary, istanbul, 2011

VL. ALGILAMA YONETIMi
ARSLAN F. M.
in: Benim Maasimi Kim Odiiyor Miisteri, Sahavet Giirdal, Editor, Yaprak Yayinlari, Istanbul, pp.147-176, 2009

Refereed Congress / Symposium Publications in Proceedings

I. Competition Elements in the Marine Aquaculture Industry: A Research on Turkey
UZMANOGLU M. S, ARSLAN F. M.
EAFE 2019 Conference, Santiago de Compostela, Spain, 2 - 05 April 2019



IL

1L

Iv.

VL

Dominance or Effectiveness? Which is More Important in Brand Personality Decisions?

ALTUNA 0., ARSLAN F. M.

5th International Conference on Turkey and Turkish Studies, 2 - 05 July 2018

The Role of Nostalgia Proneness in the Effect of Brand Image, Corporate Image, Brand Trust and
Involvement on Emotional Attachment: Global vs Local Brand

ARSLAN F. M,, ALTUNA 0.

Innovation and Global Issues in Social Sciences III Kongresi, Patara, Turkey, 26 - 29 April 2018

Positioning of Fashion Denim Brands According to Consumers’ Perceptions: A Comparison Based on
Attribute Based and Similarity Based Approaches to Perceptual Mapping

ARSLAN F. M,, KARA A.

Innovation and Global Issues in Social Sciences 2017, Antalya, Turkey, 27 - 29 April 2017, pp.486-489
Perception of Competition in the Marine Fish Culture Industry in Turkey

UZMANOGLU M. S, ARSLAN F. M.

18th International Conference the Theme is "Challenging new frontiers in the global seafood sector - a Northern
Enlightenment, Aberdeen, United Kingdom, 12 - 15 July 2016

Positioning of Campuses and Academic Units in terms of Satisfaction A Research on Marmara
University Marmara University School of Business Administration Istanbul June 19 21 2013

OZNAZ D., TEKTAS N., UZMANOGLU M. S., ACAR BUYUKPEHLIVAN G., YALCIN F. A, ARSLAN F. M.

European Conference on Social Science Research, 19 - 21 September 2013

Metrics

Publication: 41
Citation (WoS): 15
Citation (Scopus): 75
H-Index (WoS): 2
H-Index (Scopus): 4
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Marmara Universitesi I.L.B.F.

Marmara Universitesi I.L.B.F.

Marmara Universitesi I.L.B.F.

Marmara Universitesi S.B.E.
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