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Banu Elmadag Bas, Gonca Ulubasoglu, Canan Aktan, Melek Demiray, Editér, Beta Basim Yayim Dagiim A.S, istanbul,
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II. The Effect of Country of Origin on Brand Preferences in The Turkey
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), 2nd International Symposium Communication in the Millennium, 17 - 19 Mart 2004
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