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Digitalisierung in der Betriebswirtschaft, Pernsteiner, Helmut, Schoning, Stephan, Stimer Gégiis, Handan, Editor,
Linde Verlag, Viyana, ss.241-272, 2020

Wie sich die digitalen Private Shopping Clubs auf die wahrgenommenen Markennutzen auswirken -
eine empirische Analyse fiir Luxusmarken

Ceritoglu A. B., Kelemci G., Glisan Kose G., Karapinar E.

Digitalisierung in der Betriebswirtschaft, Pernsteiner,Helmut Schoning,Stephan,Siimer Goégiis,Handan, Editor, Linde
Verlag, Linz, ss.101-138, 2020

Conceptualizing and Measuring the Intention to Invest in Borsa Istanbul: Empirical Evidence from
the Perspective of Foreign Investors

ULUSAN POLAT M., KELEMCI G., GUSAN KOSE G.

Behavioral Finance, Pernsteiner Helmut, Sumer Haluk, Ulusan Polat Meltem, Editér, Linde Verlag, Viyana, ss.283-
321, 2019

Buying Intentions and Attitudes of Turkish Students towardsPrivate Shopping Sites: A Pilot Study in
Istanbul

KELEMCI SCHNEIDER G., GUSAN G.

Turkish Studies from Different Perspectives, Uydaci, Mert, Editor, Athens Institute for Education and Research,,
ss.297-314, 2017

Politik Pazarlamada Marka Kisiligi Boyutlarinin Analizi: Tiirkiye’deki Siyasal Partiler Uzerine Bir
Arastirma

KELEMCI SCHNEIDER G., GUSAN G., KARAPINAR E., Hazir O.

Sosyal Arastirmalar, , Editor, Beskopri Publication, ss.171-198, 2017

Kiilt Film i¢erikleri ve Karakterlerinin Twitter Uzerinden Marka iletisimde Kullanilmasi: Star Wars
Uzerine Bir inceleme

KELEMCI SCHNEIDER G., GUSAN G.

ILETISIM CALISMALARI 2016, OZGUR, AYDIN ZiYA ISMAN AYTEKIN, Editér, ITICAM, Sakarya, ss.207-225, 2016
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AI-POWERED EDUCATION: UNLOCKING A WORLD OF POSSIBILITIES

Giisan Kése G., Emre I. E.

16th annual International Conference of Education, Research and Innovation, Sevilla, Ispanya, 13 - 15 Kasim 2023,
ss.1124

THE EVALUATION OF DUAL LISTING IN BORSA ISTANBUL (BIST) AND TEHRAN STOCK EXCHANGE
(TSE) IN THE CONTEXT OF GAP ANALYSIS

GUSAN KOSE G., YUKSEL G., ULUSAN POLAT M., KELEMCI G.

11TH INTERNATIONAL ISTANBUL SCIENTIFIC RESEARCH CONGRESS, Tiirkiye, 17 Ekim 2022
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THE PERCEPTION OF MASS PRESTIGE VALUE OF BRANDS AND ITS INTERACTION WITH BRAND
LOYALTY - A FIELD STUDY IN THE SMART PHONE INDUSTRY

GUSAN KOSE G., Bilgin A., KELEMCI G.

CUKUROVA 9th INTERNATIONAL SCIENTIFIC RESEARCHES CONFERENCE, Tiirkiye, 09 Ekim 2022

THE INTERACTION BETWEEN ANTECEDENTS AND CONSEQUENCES OF BRAND LOVE - CAN
EXTRAVERSION AS A PERSONALITY TRAIT MODERATE THIS INTERACTION

Gusinac K., GUSAN KOSE G., KELEMCI G.

8th Global Business Research Congress (GBRC), Tiirkiye, 09 Haziran 2022

ABONELIK TEMELLI iSTEGE BAGLI VIDEO HIZMETLERINE (S-vOoD) YONELIK TUKETICI AGIZDAN
AGIZA ILETISIM VE OYELIK YENILEME DAVRANISININ iINCELENMESI-NETFLIX ORNEGI

GUSAN KOSE G., Duman S., KELEMCI G.

26. Pazarlama Kongresi, 23 Haziran 2022, ss.502-519

Makine Ogrenmesi ve Pazarlama: SCOPUS Veritabanindaki Bilimsel Yayinlara iliskin Bibliyometrik
Analiz

Emre 1. E, Giisan Kése G.

8th International Management Information Systems Conference (IMISC2021), istanbul, Tiirkiye, 20 Ekim 2021,
ss.68-82

AN ANALYSIS OF THE RELATIONS BETWEEN INDIVIDUAL RISK TOLERANCE, BRAND EQUITY AND
INTENTION TO INVEST IN BORSA ISTANBUL

GUSAN KOSE G., ULUSAN POLAT M., KELEMCI G.

International Congress on Political, Economic and Management Sciences (ICPEMS), Saraybosna, Bosna-Hersek, 6 -
10 Kasim 2019

Tiiketici Ruh Hali - Hedonik Tiiketim ve Uriine Odenmek Istenen Bedel (Fiyat) Arasindaki iliskilerde
Kisilik Boyutu Olarak Hislere/Deneyime Ag¢ikligin Roli

KELEMCI G., GUSAN KOSE G., ALP A.

24. Pazarlama Kongresi, AYDIN/KUSADAS], Tiirkiye, 1 - 04 Mayis 2019

MARKA ASKI VE MARKA SADAKATI ILiSKiSINDE KiSILiK BOYUTU OLARAK HiSLERE/DENEYIME
ACIKLIGIN DUZENLEYICI ROLU

KELEMCI G., GUSAN KOSE G., Tibet E.

23. Pazarlama Kongresi, 27 - 29 Haziran 2018

COK KANALLI PERAKENDECILIKTE FIYAT FARKLILASTIRMASI VE TUKETiCI ADIiL FIYAT ALGISI
UZERINE BiR ARASTIRMA

GUSAN KOSE G., KELEMCI G.

17. Uluslararasi Katthml isletmecilik Kongresi, 26 - 28 Nisan 2018

ALGILANAN HIZMET KALITESI - ALGILANAN DEGER VE ADIL FIYAT ALGISININ MUSTERI
MEMNUNIYETI UZERINDEKI ETKiLERI: GSM SEKTORUNDE BiR UYGULAMA

KELEMCI SCHNEIDER G., GUSAN G.

4. Yildiz Sosyal Bilimler Kongresi, istanbul, Tiirkiye, 21 - 22 Aralik 2017

ELEKTRONIK TICARET MODELLERININ ALGINAN GUVEN,ITiBAR VE ADIL FiYAT ALGISI FAKTORLERI
CERCEVESINDEKARSILASTIRILMASI

KELEMCI SCHNEIDER G., GUSAN G.

22. Pazarlama Kongresi, Trabzon, Tiirkiye, 28 - 30 Eyliill 2017

CONTENT ANALYSIS OF ADVERTISINGS IN TURKISH BANKING INDUSTRY

UYDACI M., KELEMCI SCHNEIDER G., GUSAN G., KARAPINAR E.

4th Annual InternationalConference on Turkey andTurkish Studies, Atina, Yunanistan, 19 - 22 Haziran 2017
VOLKSWAGEN EMISYON KRiZINE KARSI TUKETICi TEPKILERI UZERINE BiR ARASTIRMA

KELEMCI SCHNEIDER G., GUSAN G.

Global Business Research Congress (GBRC-2017), istanbul, Tiirkiye, 24 - 25 Mayis 2017

POLITiK PAZARLAMADA MARKA Ki$iLiGi BOYUTLARININ ANALiZi: TURKiYE’'DEKI SiYASAL
PARTILER UZERINE BiR ARASTIRMA

KELEMCI SCHNEIDER G., GUSAN G., KARAPINAR E, Hazir O.



International Congress on Political, Economic and Social Studies_Sarajevo, Bosna_2017, SARAYBOSNA, Bosna-
Hersek, 19 - 22 Mayis 2017
XVI. UNLULERIN TUKETiCi TEMELLi MARKA DENKLiGINiN iINCELENMESIi: KIVANG TATLITUG ORNEGI
KELEMCI SCHNEIDER G., GUSAN G.
16. Ulusal Isletmecilik Kongresi, Izmir, Tiirkiye, 4 - 06 Mayis 2017
XVIL. OZEL ALISVERIS SITELERI MARKANIN ALGILAN FAYDASI UZERINDE NASIL BiR ETKI YARATIYOR?
LUKS MARKA TEMELINDE BiR ANALIiZ
KELEMCI SCHNEIDER G., GUSAN G.
Congress on International Economic and Administrative Perspectives (CIEP):New Regional Visions, Baku,
Azerbaycan, 28 - 30 Eyliil 2016, ss.60-61
XVIII. SADAKAT KARTLARINA YENI BiR BAKIS ACISI: HOPI (Alisverisin App’i) UZERINE BIR ARASTIRMA
BAKIR N. 0., GUSAN G., GUVENDIK 0.
21. Pazarlama Kongresi, Kiitahya, Tiirkiye, 6 Eyliil - 08 Ekim 2016
XIX. BUYING INTENTIONS AND ATTITUDES OF TURKISH STUDENTS TOWARDS PRIVATE SHOPPING SITES:
A PILOT STUDY IN ISTANBUL
KELEMCI SCHNEIDER G., GUSAN G.
3rd Annual International Conference on Turkey and Turkish Studies, Atina, Yunanistan, 27 - 30 Haziran 2016
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Inaugural Research Camp, Calisma Grubu, istanbul, Tiirkiye, 2018
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22. Pazarlama Kongresi, Calisma Grubu, Trabzon, Tiirkiye, 2017

4th Annual International Conference on Turkey and Turkish Studies, Calisma Grubu, Athens, Yunanistan, 2017
GfK-Tiiketici Deneyimleri & Tercihleri Konferansi, Calisma Grubu, Istanbul, Tiirkiye, 2017

Global Business Research Congress (GBRC-2017), Calisma Grubu, Istanbul, Tiirkiye, 2017

2nd International Congress on Political, Economic and Social Studies (ICPESS), Calisma Grubu, Sarajevo, Bosna-Hersek,
2017

16. Ulusal isletmecilik Kongresi, Calisma Grubu, Aydin, Tiirkiye, 2017

21. Pazarlama Kongresi, Calisma Grubu, Kiitahya, Tiirkiye, 2016
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3rd International Conference on Turkey and Turkish Studies, Calisma Grubu, Athens, Yunanistan, 2016

Odiiller

Giisan Kése G., EMRE 1. E.,, Akademik Tesvik Odenegi - 2023 Yih Yayinlar, Y6k, Subat 2024



Giisan Kése G., Akademik Tesvik Odenegi - 2022 Yih Yayinlari, Y6k, Subat 2023

Giisan Kése G., EMRE 1. E.,, Akademik Tesvik Odenegi - 2021 Yili Yayinlar, Y6k, Subat 2022

Giisan Kése G., Mediating effect of intolerance of uncertainty in the relationship between coping styles with stress during
pandemic (COVID-19) process and compulsive buying behavior, Tiibitak - Uluslararasi Bilimsel Yaymnlari Tesvik (Ubyt)
Programy, Eyliil 2021

Giisan Kése G., Akademik Tesvik Odenegi - 2018 Yih Yayinlari, Y6k, Subat 2019
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