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istanbul Haydarpasa Lisesi'ni bitirdikten sonra, Marmara Universitesi lletisim Fakiiltesi Halkla iligkiler ve Tanitim
Boliimii'nden lisans derecesini almistir. Mezuniyetinin akabinde ayni Fakiilte'de a¢ilan asistanlik smnavini kazanarak
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Kkarsilagtirilmasina ydnelik bir analiz, Postgraduate, LHANAVCI(Student), 2017
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Postgraduate, M.BEKMAN (Student), 2016
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Maltepe Universitesi fletisgim Fakiiltesi Dergisi, vol.5, no.1, pp.38-58, 2018 (Peer-Reviewed Journal)
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Marmara Universitesi Sosyal Bilimler Enstitiisii Oneri Dergisi, vol.11, no.43, pp.231-250, 2014 (Peer-Reviewed
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Tiirkiye de Telekomiikasyon Sektoériinde Kurumsal Itibar Katsayisi1 ve Marka Sadakati Uzerine Bir
Arastirma

KARAYEL BILBIL E., SUTCU C. S., KIYAT B. D.
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KARAYEL BILBIL E., SUTCU C. S, DAYANG KIYAT G. B.
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A Public Relations Approach to Crisis Management in TurkishFootball
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The Effect of New Media in Extending Brand on Consumer Perception: A Survey in Retail Sector in
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the E-Business Review, vol.8, pp.60-64, 2008 (Peer-Reviewed Journal)

New Media in PR: A Research on the Utilization of New MediaTechnologies in Public Relations Firms
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Reviewed Journal)

The New Phenomenon for Turkish Youth: Online Advertising Era

Siitcii C. S., Karayel Bilbil E., Degerli B.

the E-Business Review, vol.8, pp.285-290, 2008 (Peer-Reviewed Journal)

Kurumsal iletisim Araci Olarak Web Sayfalarinin Kamu ve Ozel Sektér Kuruluslarinda Karsilagtirmal
Analizi

KARAYEL BILBIL E.

CONNECTIST-ISTANBUL UNIVERSITY JOURNAL OF COMMUNICATION SCIENCES, no.32, pp.67-81, 2008 (Peer-
Reviewed Journal)

"Tiirkiye'de Ulusal Basinla fligkiler Kapsaminda Halkla iliskiler ve Reklamcilarin Etik Sorunlar1”,
OZGEN E. KARAYEL BiLBIL E.

Marmara iletisim Dergisi, 2007 (Peer-Reviewed Journal)

Tiirkiye'de Ulusal Basinla fligkiler Kapsaminda Halkla iligkiler Ve Reklamcilarin Etik Sorunlar:
OZGEN E. KARAYEL BiLBIL E.

Marmara iletisim Dergisi, pp.177-185, 2007 (Peer-Reviewed Journal)

Biitiinlesik Pazarlama fletisimi Igcerisinde Marka Kavrami ve Bu Kavramin Halkla iliskiler Boyutu
KARAYEL BILBIL E.

CONNECTIST-ISTANBUL UNIVERSITY JOURNAL OF COMMUNICATION SCIENCES, no.20, pp.197-207, 2004 (ESCI)
“Halkla fliskilerde Etik Sorunu”

Karayel Bilbil E.

fletisim Arastirma, iletisim Aragtirmalar1 Dernegi Biilteni, no.12, pp.8-10, 2003 (Non Peer-Reviewed Journal)
Etkili iletisimi Gergeklestirmede Sézsiiz fletigimin Giicii

KARAYEL BILBIL E.

CONNECTIST-ISTANBUL UNIVERSITY JOURNAL OF COMMUNICATION SCIENCES, no.16, pp.393-405, 2003 (ESCI)
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Ankara Universitesi ilef Yilik 2001, pp.257-269, 2002 (Peer-Reviewed Journal)
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SOSYAL SORUMLULUK PROJELERI
KARAYEL BILBIL E., DOGAN ERDINC E.
in: Dijital Diinyada Halkla iliskilerin Déniisiimii, Yeliz Kusay, Editor, Egitim Yayimevi, istanbul, pp.303-333, 2021
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V. Kiresel Firmalarda Kurum Kiiltiirii ve Halkla iliskiler
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in: Stratejik Kiiresel Pazarlama, Necdet Timur ve Alparslan Ozmen, Editor, Eflatun Yaymevi, Ankara, pp.385-405,
2013
VI. “Kurumsal Kimlik ve Kurumsal iletisim”,
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Acgikdgretim Fakiiltesi Yayinlari, Erzurum, pp.10-17, 2012
VII. Kurumsal Kimlik ve Kurumsal iletisim
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in: Kurumsal iletisim Yénetimi, , Editor, Atatiirk Universitesi Agikdgretim Fakiiltesi Yaynlari, Erzurum, pp.1-16,
2012
VIII. “Kiiresel Firmalarda Kurum Kiiltiirii ve Halkla iligkiler”,
Karayel Bilbil E.
in: Stratejik Kiiresel Pazarlama, Editorler: Necdet Timur,ve Alparslan Ozmen, Editor, Eflatun Yaynevi, Ankara,
pp.385-405, 2009
IX. Yeni Ekonomi, Yokolan Sinirlar ve Uluslararasi Halkla iliskiler
KARAYEL BILBIL E.
in: Kiiresellestirme Makinesi Medya (Medya Elestirileri), Can Bilgili ve Nesrin Tan Akbulut, Editor, Beta Yayinevi,
istanbul, pp.81-95, 2008
X. “Yeni Ekonomi, Yokolan Sinirlar ve Uluslararasi Halkla iligkiler”
Karayel Bilbil E.
in: Kiiresellestirme Makinesi Medya (Medya Elestirileri) , Can Bilgili,ve Nesrin Tan Akbulut, Editor, Beta Yayinevi,
istanbul, pp.81-95, 2008
XI. “PR Gahisani - Gazeteci iliskisinde Bir Ikna Yéntemi Olarak Hediyenin Kullanimina iliskin Etik
Degerlendirme”,
Karayel Bilbil E.
in: Medyada Olmayanlar (Medya Elestirileri) , Can Bilgili, Editor, Beta Yaymevi, istanbul, pp.237-253, 2006
XI. PR Calisani - Gazeteci iliskisinde Bir ikna Yéontemi Olarak Hediyenin Kullanimina fligkin Etik
Degerlendirme”
KARAYEL BILBIL E.,, OZGEN E.
in: Medya Elestirileri 2006 Medyada Olmayanlar, Can Bilgili, Editor, Beta, istanbul, pp.237-253, 2006
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A Comparative Study on VR Games in terms of Digital Media Users

Tercan Bingdl H., KARAYEL BILBIL E.

ICRESS 2023: International Conference on Research in Education and Social Sciences, The Eurasia Proceedings of
Educational &amp; Social Sciences (EPESS), Budapest, Hungary, 6 - 09 July 2023, vol.31, pp.92-98

KAMUYU BILGILENDiRME MODELi KAPSAMINDA YENi MEDYADA KRiZ ILETiSIM SURECI: iZMiR
DEPREMI ORNEGI

KARAYEL BiLBIL E.,, ORHA S.

8.Uluslararasi iletisim Giinleri / Dijital Cagda Kriz iletisimi Sempozyumu, Uskiidar Uni.iletisim Fakiiltesi, 26-28
Mayis 2021., Istanbul, Turkey, 26 May 2021

Kurumsal Reklamda Tema: Bankalarin 2015-2019 Yillar1 Arasindaki Kurumsal Reklamlar1 Uzerine Bir
inceleme

GULER $.,, KARAYEL BILBIL E.

7. Uluslararasi fletigim Giinleri Dijital Cagda fletisim Egitimi Sempozyumu, Istanbul, Turkey, 21 - 23 October 2020,
pp-98

Kurumsal Reklamda Tema: Bankalarin 2015-2019 Yillar1 Arasindaki Kurumsal Reklamlar1 Uzerine Bir
inceleme

GULER §., KARAYEL BILBIL E.

7.Uluslararasi iletisim Giinleri / Dijital Cagda fletisgim Egitimi Sempozyumu, Uskiidar Uni.iletisim Fakiiltesi, 21-23
Ekim 2020, istanbul, Turkey, 22 October 2020, pp.98

Evaluation of Self-Esteem Levels of Faculty of Communication Students: Study on Public and Private
Universities

KARAYEL BILBIL E, AKIN R. F.

Eurasia Business and Economics Society, ROMA, Italy, 24 - 26 May 2017

Marka iletisimi ve Alanlarina Dair Temel Yaklasim

KARAYEL BILBIL E, BEKMAN M.

1. International Scientific Researches Congress Humanity and Social Sciences, Madrid, Spain, 19 - 22 May 2016
Halkla iligkiler Disiplininde Girift iki Kavram: Sosyal Sorumluluk Ve Sosyal Sponsorluk
Kavramlarinin Karsilastirilmasina Yonelik Bir Analiz

KARAYEL BILBIL E.

Uluslararasi Halkla iligkiler Sempozyumu, Lefkosa, Cyprus (Kktc), 15 April - 17 September 2009, vol.2

The Effect of New Media in Extending Brand on Consumer Perception: A Survey in Retail Sector in
Turkey

KARAYEL BILBIL E., SUTCU C. S., YALCIN B.

International Academy of E-Business 8th Annual Conference, San-Francisco, Costa Rica, 20 - 23 March 2008, vol.8,
pp.60-64

The New Phenomenon for Turkish Youth: Online Advertising Era

SUTCU C. S., KARAYEL BILBIL E., YALCIN B.

The New Phenomenon for Turkish Youth: Online Advertising Era, San-Francisco, Costa Rica, 20 - 23 March 2008,
vol.8, pp.285-290

“Functions of Corporate Web Pages in Media Relations”

Karayel Bilbil E,, Siitcii C. S.
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