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Jury MembershipsAppointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship,Nişantaşı Üniversitesi, September, 2022Doctorate, Doctorate, Marmara Üniversitesi, July, 2022Doctorate, Doctorate, Marmara Üniversitesi, July, 2022Doctorate, Doctorate, Marmara Üniversitesi, June, 2022Post Graduate, Post Graduate, İstanbul Medeniyet Üniversitesi, June, 2022Post Graduate, Post Graduate, Marmara Üniversitesi, June, 2022Post Graduate, Post Graduate, Bahçeşehir Üniversitesi, June, 2022Post Graduate, Post Graduate, İstanbul Gelişim Üniversitesi, June, 2022Doctorate, Doctorate, Beykent Üniversitesi, June, 2022Post Graduate, Post Graduate, Bahçeşehir Üniversitesi, May, 2022Appointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship, İstanbulAydın Üniversitesi, April, 2022Post Graduate, Post Graduate, Bahçeşehir Üniversitesi, April, 2022Appointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship, İstanbulAydın Üniversitesi, April, 2022Doctorate, Doctorate, Nişantaşı Üniversitesi, March, 2022Doctorate, Doctorate, Marmara Üniversitesi, February, 2022
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