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Biography

Ceyda Aysuna Tiirkyllmaz 1982’de istanbul’da dogmustur. Mubhittin Ustiindag ilkégretim Okulu’nu bitirdikten sonra orta
egitim ve lise egitimini istanbul’da Beyoglu Anadolu Lise’sinde tamamlamustir. Istanbul Universitesi Isletme Fakiiltesi
Ingilizce Isletme Boliimii'nii bitirdikten sonra yiiksek lisans ve doktorasini Marmara Universitesi Uretim Yonetimi ve

Pazarlama Programi’'nda tamamlamistir.

2006 yilinda Marmara Universitesi’'nde akademik kariyerine baglayan Ceyda Aysuna Tiirkyllmaz halen Marmara
Universitesi Isletme Fakiiltesinde Dogent olarak gérev yapmakta pazarlama alaninda hem Tiirkge hem ingilizce lisans ve
lisans iistii dersleri vermektedir. Ceyda Aysuna Tiirkyillmaz 6zellikle tiiketici davranislari, marka ydnetimi, miisteri
iligkileri yonetimi, satis yonetimi ve dagitim kanallar1 alanlarina ilgi duymakta ve bu alanlarda bilimsel calismalarini

stirdiirmektedir. Evli ve iki cocuk annesidir.

Foreign Languages

English, C1 Advanced

Dissertations

Doctorate, Dagiim Kanallarinda Baglilig1 Etkileyen Faktorler ve Bagliign Uzun Dénemli fligki Odakhiliktaki Rolii, Marmara
Universitesi, Faculty of Business Administration, Business Administration, 2011

Postgraduate, Tiiketici Etnosentrizmi Etkisini Olgmede Cetscale Olgegi ve Tiirkiye Uygulamasi, Marmara Universitesi,
Institute of Social Sciences, Uretim Yénetimi Ve Pazarlama (Y1) (Tezli), 2006



Research Areas

Social Sciences and Humanities, Marketing

Academic Titles / Tasks

Associate Professor, Marmara University, Faculty of Business Administration, Business Administration, 2017 - Continues
Assistant Professor, Marmara University, Faculty of Business Administration, Business Administration, 2015 - 2017
Lecturer PhD, Marmara University, Faculty of Business Administration, Business Administration, 2012 - 2015

Lecturer PhD, Marmara University, Faculty of Economic and Administrative Sciences, Business Administration, 2011 -
2012

Research Assistant, Marmara University, Institute of Social Sciences, 2006 - 2011

Academic and Administrative Experience

Fakiilte Kurulu Uyesi, Marmara University, Faculty of Business Administration, Business Administration, 2020 -
Continues

Deputy Head of Department, Marmara University, Faculty of Business Administration, Business Administration, 2019 -
2019

Courses

Communicating With Consumer , Postgraduate, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019
Marketing Research, Undergraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020
Doctorate, 2021 - 2022, 2020 - 2021, 2019 - 2020

Doctorate, 2022 - 2023,2021 - 2022, 2020 - 2021

Sales Force Management, Undergraduate, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018
Postgraduate, 2021 - 2022

Hizmet Operasyonlar1 Yonetimi, Postgraduate, 2021 - 2022

Marketing Communication, Postgraduate, 2021 - 2022, 2020 - 2021

Marketing Communications, Undergraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021

Principles of Marketing, Postgraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021

Postgraduate, 2021 - 2022

Customer Relationship Management, Postgraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019
Perakende Yonetimi, Postgraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018

Seminer , Postgraduate, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018

Postgraduate, 2021 - 2022

Marketing For International Markets, Undergraduate, 2019 - 2020, 2018 - 2019, 2017 - 2018
Postgraduate, 2020 - 2021

Principles of Marketing, Undergraduate, 2020 - 2021, 2019 - 2020

Marketing Management, Postgraduate, 2019 - 2020

Strategic Marketing Management, Postgraduate, 2017 - 2018

International Marketing, Postgraduate, 2016 - 2017

Arastirma Metodolojisi, Postgraduate, 2016 - 2017

Multinational Marketing Management, Postgraduate, 2015 - 2016

Pazarlama Yonetimi, Undergraduate, 2015 - 2016

Pazarlama Teorisi ve Uygulamalari, Postgraduate, 2015 - 2016
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Aavising 11neses

Aysuna Tiirkyllmaz C., Konu belirlenme asamasindadir, Postgraduate, E.TIPIGIL(Student), Continues

Aysuna Tiirkyllmaz C., DiJITAL PAZARLAMA YONTEMi OLARAK MARKALARIN INFLUENCER SECIMLERININ Z
KUSAGININ SATIN ALMA DAVRANISLARINA ETKISi, Postgraduate, M.TURHAN (Student), Continues

Aysuna Tiirkyllmaz C., Konu belirlenme asamasindadir, Postgraduate, 0.0ZDENER(Student), Continues

Aysuna Tiirkyllmaz C., Tiiketici Satin Alma Davranislarinda Cipalama ve Cergeveleme Etkisinin Farkh Uriin Siniflar1
Kapsaminda incelenmesi: Kusaklararasi Bir Arastirma, Doctorate, A.SALIM(Student), Continues

Aysuna Tiirkyillmaz C., Konu belirlenme asamasindadir, Postgraduate, E.SAYIM(Student), Continues

Aysuna Tiirkyllmaz C., Konu belirlenme asamasindadir, Postgraduate, C.YAKAR(Student), Continues

Aysuna Tiirkyllmaz C., Paylasim Ekonomisi Tabanli Hizmetlerde Kripto ile Odeme Sistemi A¢isindan Tiiketici Gériislerinin
Incelenmesine Yénelik Ampirik Bir Calisma, Doctorate, B.CAN(Student), Continues

Aysuna Tiirkyilmaz C., Konu belirlenme asamasindadir, Postgraduate, TATAK(Student), Continues

Aysuna Tiirkyllmaz C., Konu belirlenme agamasindadir, Postgraduate, 0.CATALKAYA(Student), Continues

Aysuna Tiirkyllmaz C., Konu belirlenme agamasindadir, Postgraduate, LERTEN(Student), Continues

Aysuna Tiirkyllmaz C., COVID-19 PANDEMISI SURESINDE TUKETICILERIN ORGANIK GIDA SATIN ALMA NIYETLERI
UZERINE BIR ARASTIRMA, Postgraduate, .GIZEM(Student), Continues

Aysuna Tiirkyllmaz C., Konu belirlenme asamasindadir, Postgraduate, A.YILDIZ(Student), Continues

Aysuna Tiirkyllmaz C., Konu belirlenme asamasindadir, Postgraduate, G.USTUNER(Student), Continues

Aysuna Tiirkyillmaz C., Konu belirlenme asamasindadir, Doctorate, D.MUEZZINOGLU(Student), Continues

Aysuna Tiirkyllmaz C., Konu belirlenme asamasindadir, Postgraduate, $.DILAN(Student), Continues

Aysuna Tiirkyllmaz C., Konu belirlenme asamasindadir, Postgraduate, .NUR(Student), Continues

Aysuna Tiirkyllmaz C., Konu belirlenme asamasindadir, Postgraduate, S.0ZEMRE(Student), Continues

Aysuna Tiirkyillmaz C., Duygusal tatmin ve kisilik 6zelliklerinin anhk satin alma davranisina etkisi, Postgraduate,
L.KAYA(Student), 2022

Aysuna Tiirkyillmaz C., Kurumsal sosyal sorumluluk, marka giiveni, itibar1 ve sadakat arasindaki iliskinin incelenmesi,
Postgraduate, F.AYBIKE(Student), 2022

Aysuna Tiirkyllmaz C., E-ticaret'te online satin alma davranislar:: Ev kadinlari ve ¢alisan kadinlar iizerine bir arastirma,
Postgraduate, C.ONSUN(Student), 2022

Aysuna Tiirkyllmaz C., Retro miizigin tiiketiciler lizerinde marka algis1 yaratmadaki etkilerinin néropazarlama
cercevesinde incelenmesi, Doctorate, T.EZGi(Student), 2022

Aysuna Tiirkyillmaz C., Duyusal markalamanin marka sadakati tizerindeki etkisi: Coca-Cola 6rnegi, Postgraduate,
U.TOLGA(Student), 2021

Aysuna Tiirkyllmaz C., Fiyat pazarlig1 ve satis kapama becerilerinin satis performansi iizerindeki etkisi gayrimenkul
sektorii 6rnegi, Postgraduate, ABAYRAM(Student), 2021

Aysuna Tiirkyillmaz C., Pandemi doneminde mobil uygulamalar {izerinden yapilan alisverisin teknoloji kabul modeli ile
incelenmesi, Postgraduate, A ATALAY(Student), 2021

Aysuna Tiirkyillmaz C., Yasam tarzi ve degerlerin tiiketicilerin cep telefonu satin alma kararlari agisindan incelenmesine
yonelik bir arastirma, Postgraduate, CDOGAN(Student), 2021

Aysuna Tiirkyllmaz C., Pandemide covid-19 stresi ve risk algisinin tiiketicilerin online satin alma niyeti {izerine bir
arastirma, Postgraduate, M.GENC(Student), 2021

Aysuna Tiirkyllmaz C., Dijital pazarlamanin marka ederini gelistirmedeki rolii, Postgraduate, K.YELIZ (Student), 2020
Aysuna Tiirkyllmaz C., Dindarlik ve yasam tarzi faktorlerinin helal {iriin satin alma niyeti lizerindeki etkileri,
Postgraduate, BNUR(Student), 2020

Aysuna Tiirkyllmaz C., INTERNETTEN ALISVERISTE MARKA IMAJI VE MARKA GUVENI ILISKiSi UZERINE BiR
ARASTIRMA, Postgraduate, M.ENES(Student), 2020

Aysuna Tiirkyllmaz C., Egitim Sektoriinde Marka Sadakatini Etkileyen Unsurlar, Postgraduate, SSKOTMAN (Student), 2020
Aysuna Tiirkyllmaz C., Cam tavan sendromu: Egitim kurumlarinda ¢alisanlara yonelik bir arastirma, Postgraduate,
E.YILDIZ(Student), 2020

Aysuna Tiirkyllmaz C., Davranigsal ekonomi perspektifinde tiiketici davraniglari, 6rnek ¢erceveleme uygulamasi.,
Postgraduate, B.SERTKOL (Student), 2020

Aysuna Tiirkyllmaz C., Marka topluluklari ve marka mirasmin marka imaji ve yeniden satin alma niyeti lizerindeki etkisi,
Postgraduate, N.YASAR(Student), 2020



Aysuna Tiirkyllmaz C., Orgiit kiiltiiriiniin kurumsal imaj ve érgiitsel bagliiga etkisi, Postgraduate, G.OZER(Student), 2020
Aysuna Tiirkyllmaz C,, Tiirkiye'de giines enerjisinden elektrik iiretimi potansiyelinin siirdiiriilebilirlik cercevesinde SWOT
Analizi yontemiyle incelenmesi, Postgraduate, G.KISA(Student), 2020

Aysuna Tiirkyllmaz C,, Etkileyici pazarlamada etkileyicinin ve mesajlarinin 6zelliklerinin satin alma niyetine etkisi,
Postgraduate, E.SARIKIZ(Student), 2020

Aysuna Tiirkyllmaz C., MUSTERILERIN KATILIM BANKALARI FAALIYETLERINE YONELIK GORUSLERI VE BILGI
DUZEYLERINE ILISKIN BIR ARASTIRMA, Postgraduate, M.GUL(Student), 2019

Aysuna Tiirkyllmaz C., igsel pazarlama faaliyetlerinin ¢ahisan motivasyonu iizerine etkisi ve jenerasyonlar iizerine bir
arastirma, Postgraduate, M.GUNER(Student), 2019

Aysuna Tiirkyilmaz C., Otomotiv sektdriinde tiiketicilerin karar vermelerindeki etkenler, Postgraduate, Y.OFLAZ(Student),
2019

Aysuna Tiirkyllmaz C,, Lojistikte dis kaynak kullanimi ve iigiincii parti lojistik firmalarinin se¢imini etkileyen unsurlar,
Postgraduate, KYALNIZ(Student), 2019

Aysuna Tiirkyillmaz C., Marka bilinirligi ve marka giiveninin miisteri tatmini ve marka sadakati {izerine etkisi,
Postgraduate, M.UNAL(Student), 2019

Aysuna Tiirkyillmaz C., Bankacilik sektériinde sosyal medya pazarlamasi ve tiiketici algilar1 lizerine bir arastirma,
Postgraduate, E.OZHAN(Student), 2019

AYSUNA TURKYILMAZ C., Reklam filmleri ve bireysel tercihler arasindaki iliskinin néropazarlama yontemleri ile
¢lgimlenmesi tzerine deneysel bir calisma, Postgraduate, D.0ztas(Student), 2019

AYSUNA TURKYILMAZ C., Internetten liiks tiiketim iiriinleri satin aliminin tiiketici karar verme envanteri agisindan
incelenmesi, Postgraduate, M.Yelda(Student), 2019

Aysuna Tiirkyilmaz C,, Tiiketicilerin kiiresel markalara yonelik algisi: Zara ve Massimo Dutti 6rnegi, Postgraduate,
M.KEMAL (Student), 2019

AYSUNA TURKYILMAZ C., Otomotiv sektdriinde miisteri memnuniyetinin miisteri baghhgna etkisi, Postgraduate,
Z.UNLU(Student), 2018

AYSUNA TURKYILMAZ C., Marka baglilig1 ve ask markasi olugturmada iinlii kullanimi: Sahara alt1 Afrika da bir arastirma,
Postgraduate, M.SHERIFF(Student), 2018

AYSUNA TURKYILMAZ C., Futbol kuliiplerinin yénetim yapisinin motivasyon ve algilanan performans iizerine etkisi,
Postgraduate, H.GEZMI$(Student), 2018

Aysuna Tiirkyillmaz C,, Fitness centerlardaki hizmet kalitesinin miisteri memnuniyeti iizerindeki etkisi, Postgraduate,
0.SULLUOGLU(Student), 2018

AYSUNA TURKYILMAZ C., iliskisel pazarlamanin miisteri sadakatine etkisi: Fitness merkezi miisterileri iizerinde bir
inceleme, Postgraduate, M.CAMGOZ (Student), 2017

AYSUNA TURKYILMAZ C., Retro marka deneyiminin, yeniden satin alma niyeti ve marka bagliig1 yaratmadaki rolii,
Postgraduate, F.PINARBASI(Student), 2017

AYSUNA TURKYILMAZ C., Marka olarak Bakii'niin destinasyon imaji ve destinasyon imajmin destinasyon segimine etkisi,
Postgraduate, LILYASOV(Student), 2015

Advising Graduates (Non-Thesis)

Aysuna Tiirkyllmaz C., Masters (Non-Thesis,Evening Education), HIMETIN (Student), 2022

Aysuna Tiirkyilmaz C.,, THE EFFECTS OF PRODUCT PACKAGING ON CONSUMERS’ PURCHASE INTENTION: A RESEARCH
IN COSMETICS SECTOR , Masters (Non-Thesis,Evening Education), P.KARTAL(Student), 2022

Aysuna Tiirkyllmaz C., Miisteri Hizmet Kalitesi Beklentisi Uzerine Bir Calisma, Masters (Non-Thesis,Evening Education),
M.KOSTEKCi(Student), 2022

Aysuna Tiirkyllmaz C., Masters (Non-Thesis,Evening Education), P.KAPAKCI(Student), 2022

Aysuna Tiirkyilmaz C., THE EFFECTS OF PANDEMIC ON TECHNOLOGY, Masters (Non-Thesis,Evening Education),
S.DEGIRMENCIOGLU(Student), 2022

Aysuna Tiirkyilmaz C., RELATIONSHIP MARKETING AND CRM, Masters (Non-Thesis,Evening Education),
M.EROGLU(Student), 2022



Aysuna Tiirkyllmaz C., COViD-19 PANDEMI SURECININ E-TICARETE ETKIiSi, Masters (Non-Thesis,Evening Education),
T.SAK(Student), 2022

Aysuna Tiirkyilmaz C., ERP PROGRAMLARINDAN SAP YAZILIMININ TURKIYE VE DUNYADAKI PAZAR PAYI
ARASTIRMASILATIONS, COMPARISON OF PMBOK PROJECT MANAGEMENT APPROACH AND AGILE APPROACH, Masters
(Non-Thesis,Evening Education), B.BAL(Student), 2022

Aysuna Tiirkyllmaz C., The Role of Artificial Intelligence in Changing Marketing Future, Masters (Non-Thesis,Evening
Education), M.MUEZZIN(Student), 2022

Aysuna Tiirkyllmaz C., INVESTIGATION OF GUERILLA MARKETING AND APPLIED EXAMPLES OF GUERILLA MARKETING,
Masters (Non-Thesis,Evening Education), 0.ACIKELLI(Student), 2022

Aysuna Tiirkyillmaz C., Metaverse and Digital Marketing: Where is your personal data right now?, Masters (Non-
Thesis,Evening Education), F.EREN(Student), 2022

Aysuna Tiirkyllmaz C., Masters (Non-Thesis,Evening Education), B.ERBAY(Student), 2022

Aysuna Tiirkyllmaz C., Masters (Non-Thesis,Evening Education), E.GOR(Student), 2022

Aysuna Tiirkyllmaz C., THE EFFECT OF ERP ON MANAGEMENT DECISIONS IN COMPANIES, Masters (Non-Thesis,Evening
Education), H.KORKMAZ(Student), 2022

Aysuna Tiirkyllmaz C., THE THEORY OF THE BLOCKCHAIN CONCEPT AND CYRPTO MONEYS, Masters (Non-
Thesis,Evening Education), M.BERKAY(Student), 2022

Aysuna Tiirkyilmaz C., Masters (Non-Thesis,Evening Education), EAARLI(Student), 2022

Aysuna Tiirkyllmaz C., THE EFFECTS OF PANDEMIC ON THE MANIPULATION OF CUSTOMER DECISIONS, Masters (Non-
Thesis,Evening Education), M.MOHAMMAD (Student), 2022

Aysuna Tiirkyllmaz C., PROJECT MANAGEMENT METHODOLOGIES IN ERP SYSTEM INSTALLATIONS, COMPARISON OF
PMBOK PROJECT MANAGEMENT APPROACH AND AGILE APPROACH, Masters (Non-Thesis,Evening Education),
T.YILDIRIM(Student), 2022

Aysuna Tiirkyllmaz C., PRIVATE LABEL URUNLERIN PERAKENDE ISLETMESINE KATKISI VE ONEMI BiZiM TOPTAN
SATIS MAGAZALARI ORNEGI, Masters (Non-Thesis,Evening Education), E.BOZ(Student), 2021

Aysuna Tiirkyillmaz C., DEPARTMANLI MAGAZALARDA, KiSiSEL SATIS ELEMANLARININ PANDEMi DONEMINDE
PERFORMANS DAVRANISLARINDAKI DEGISIMLERININ DEGERLENDIRILMESI, Masters (Non-Thesis,Evening Education),
H.GOKHAN((Student), 2021

Aysuna Tiirkyllmaz C., Masters (Non-Thesis,Evening Education), S.SENGUL(Student), 2021

Aysuna Tiirkyillmaz C., THE EFFECT OF COVID-19 AND ITS ECONOMIC IMPLICATIONS ON CONSUMER BEHAVIOR,
Masters (Non-Thesis,Evening Education), CAKGUL(Student), 2021

Aysuna Tiirkyilmaz C., THE EFFECTS OF PANDEMIC ON TECHNOLOGY, Masters (Non-Thesis,Evening Education),
S.SAVUR(Student), 2021

Aysuna Tiirkyillmaz C., THE EFFECTS OF PANDEMIC ON ONLINE SHOPPING HABITS: A RESEARCH ON BABY BOOMERS
AND GENERATION X, Masters (Non-Thesis,Evening Education), F.DENIZ(Student), 2021

Aysuna Tiirkyilmaz C., Digitalization Process of Enterprises in Covid-19 Pandemic Process-Research on
Telecommunication Sector, Masters (Non-Thesis,Evening Education), N.ECE(Student), 2021

Aysuna Tiirkyllmaz C., Masters (Non-Thesis,Evening Education), KESER(Student), 2021

Aysuna Tiirkyllmaz C., Impact of Social Media on Customer Relationship Management, Masters (Non-Thesis,Evening
Education), FANAC(Student), 2021

Aysuna Tiirkyllmaz C., Masters (Non-Thesis,Evening Education), KTOPATAN(Student), 2021

Aysuna Tiirkyllmaz C., New Product Development with Lean Startups, Masters (Non-Thesis,Evening Education),
S.KUCUK(Student), 2021

Aysuna Tiirkyllmaz C., Masters (Non-Thesis,Evening Education), F.TABAKCI(Student), 2021

Aysuna Tiirkyilmaz C., COVID -19 IMPACT on BEAUTY INDUSTRY, Masters (Non-Thesis,Evening Education),
R.ELIF(Student), 2021

Aysuna Tiirkyllmaz C., EFFECTS OF COVID-19 ON DIGITAL MARKETING ENVIRONMENT, Masters (Non-Thesis,Evening
Education), G.BODUR(Student), 2021

Aysuna Tiirkyilmaz C., THE EFFECT OF COVID 19 ON E COMMERCE SWOT ANALYSIS, Masters (Non-Thesis,Evening
Education), D.ERSAN(Student), 2021

Aysuna Tiirkyilmaz C., CUSTOMER LOYALTY, Masters (Non-Thesis,Evening Education), B.SELALE(Student), 2021



Aysuna Tiirkyllmaz C., PAZARLAMADA UYGULAMAYA YONELIK YENi BIR YAKLASIM: NOROPAZARLAMA, Masters (Non-
Thesis,Evening Education), D.MELISA(Student), 2020

Aysuna Tiirkyillmaz C., Masters (Non-Thesis,Evening Education), ZDOGRU(Student), 2020

Aysuna Tiirkyllmaz C., Masters (Non-Thesis,Evening Education), E.SIMSEK(Student), 2020

Aysuna Tiirkyilmaz C., STRATEJIK MARKA YONETIMi ACISINDAN NOKIA MARKASININ INCELENMESI, Masters (Non-
Thesis,Evening Education), S.,TUNCAY(Student), 2020

Aysuna Tiirkyillmaz C., Masters (Non-Thesis,Evening Education), A.SARIOGLU(Student), 2020

Aysuna Tiirkyllmaz C., ELEKTRONIK MUSTERI ILISKILERI YONETIMINDEKiI SEGMENTASYONUN ONLINE ALISVERISTE
SATIN ALMA DAVRANISINA ETKISi, Masters (Non-Thesis,Evening Education), B.ASLAN(Student), 2020

Aysuna Tiirkyllmaz C., TURKIYE'DE KADIN GCALISANLARIN ISTIHDAMI, GIRISIMLERI VE KARIYER ENGELLERI, Masters
(Non-Thesis,Evening Education), Y.BAKIRCI(Student), 2020

Aysuna Tiirkyllmaz C., Masters (Non-Thesis,Evening Education), .GULERYUZ (Student), 2020

Aysuna Tiirkyllmaz C., Masters (Non-Thesis,Evening Education), EBUDAK(Student), 2020

Aysuna Tiirkyillmaz C., Masters (Non-Thesis,Evening Education), M.YILDIRIM(Student), 2020

Aysuna Tiirkyllmaz C., DIGITAL GAME MARKET, Masters (Non-Thesis,Evening Education), A.OCAL(Student), 2019
Aysuna Tiirkyllmaz C., Dijital pazarlamanin otomotiv sektdriinde satislar iizerindeki rolii: Volswagen Ornegi, Masters
(Non-Thesis,Evening Education), H.TOPRAK(Student), 2019

Aysuna Tiirkyllmaz C., SIKAYET YONETIMI SURECI SONRASI MUSTERI MEMNUNIYETINI ETKILEYEN FAKTORLER -
BANKA ORNEGI, Masters (Non-Thesis,Evening Education), S.ERENKAYA(Student), 2019

Aysuna Tiirkyllmaz C., Masters (Non-Thesis,Evening Education), 0.GUNGOR(Student), 2019

Aysuna Tiirkyllmaz C., Masters (Non-Thesis,Evening Education), H.OZKAN(Student), 2019

Aysuna Tiirkyillmaz C., SOSYAL MEDYADA MARKA YONETiMi INSTAGRAM ORNEGi, Masters (Non-Thesis,Evening
Education), E.BASTAS(Student), 2018

Jury Memberships

Appointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship,
Nisantas1 Universitesi, September, 2022

Doctorate, Doctorate, Marmara Universitesi, July, 2022

Doctorate, Doctorate, Marmara Universitesi, July, 2022

Post Graduate, Post Graduate, Bahgesehir Universitesi, June, 2022

Post Graduate, Post Graduate, istanbul Medeniyet Universitesi, June, 2022

Doctorate, Doctorate, Marmara Universitesi, June, 2022

Post Graduate, Post Graduate, Istanbul Gelisim Universitesi, June, 2022

Post Graduate, Post Graduate, Marmara Universitesi, June, 2022

Doctorate, Doctorate, Beykent Universitesi, June, 2022

Post Graduate, Post Graduate, Bahgesehir Universitesi, May, 2022

Post Graduate, Post Graduate, Bahcesehir Universitesi, April, 2022

Appointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship, istanbul
Aydm Universitesi, April, 2022

Appointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship, istanbul
Aydm Universitesi, April, 2022

Doctorate, Doctorate, Nisantasi Universitesi, March, 2022

Doctorate, Doctorate, Marmara Universitesi, February, 2022

Post Graduate, Post Graduate, Bahcesehir Universitesi, August, 2021

Doctorate, Doctorate, istanbul Kiiltiir Universitesi, July, 2021

Post Graduate, Post Graduate, Bahcesehir Universitesi, June, 2021

Post Graduate, Post Graduate, Bahcesehir Universitesi, June, 2021

Doctorate, Doctorate, Marmara Universitesi, June, 2021

Post Graduate, Post Graduate, Bahcesehir Universitesi, June, 2021



Post Graduate, Post Graduate, Bahcesehir Universitesi, May, 2021

Post Graduate, Post Graduate, Bahcesehir Universitesi, February, 2021

Appointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship, istanbul
Aydin Universitesi, January, 2021

Appointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship, istanbul
Aydin Universitesi, January, 2021

Appointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship, istanbul
Aydin Universitesi, January, 2021

Post Graduate, Post Graduate, Bahgesehir Universitesi, January, 2021

Post Graduate, Post Graduate, Bahcesehir Universitesi, June, 2020

Post Graduate, Post Graduate, Istanbul Medeniyet Universitesi, February, 2020

Post Graduate, Post Graduate, Marmara Universitesi, January, 2020

Post Graduate, Post Graduate, Bahgesehir Universitesi, January, 2020

Post Graduate, Post Graduate, Bahgesehir Universitesi, January, 2020

Post Graduate, Post Graduate, Marmara Universitesi, November, 2019

Post Graduate, Post Graduate, Marmara Universitesi, November, 2019

Post Graduate, Post Graduate, Marmara Universitesi, November, 2019

Post Graduate, Post Graduate, Marmara Universitesi, October, 2019

Post Graduate, Post Graduate, Bahgesehir Universitesi, October, 2019

Post Graduate, Post Graduate, Marmara Universitesi, August, 2019

Post Graduate, Post Graduate, Marmara Universitesi, August, 2019

Post Graduate, Post Graduate, Marmara Universitesi, August, 2019

Post Graduate, Post Graduate, Marmara Universitesi, August, 2019

Post Graduate, Post Graduate, Istanbul Aydin Universitesi, July, 2019

Post Graduate, Post Graduate, Marmara Universitesi, July, 2019

Post Graduate, Post Graduate, Istanbul Aydin Universitesi, July, 2019

Post Graduate, Post Graduate, Marmara Universitesi, June, 2019

Post Graduate, Post Graduate, Bahgesehir Universitesi, May, 2019

Post Graduate, Post Graduate, Bahgesehir Universitesi, May, 2019

Post Graduate, Post Graduate, Marmara Universitesi, May, 2019

Post Graduate, Post Graduate, Marmara Universitesi, May, 2019

Appointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship, istanbul
Kiiltiir Universitesi, April, 2019

Appointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship, istanbul
Kiiltiir Universitesi, April, 2019

Post Graduate, Post Graduate, Marmara Universitesi, April, 2019

Appointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship, istanbul
Kiiltiir Universitesi, April, 2019

Post Graduate, Post Graduate, Marmara Universitesi, April, 2019

Appointment to Academic Staff-Assistant Professorship, Appointment to Academic Staff-Assistant Professorship, istanbul
Kiiltiir Universitesi, April, 2019

Post Graduate, Post Graduate, Bahcesehir Universitesi, July, 2018

Post Graduate, Post Graduate, Marmara Universitesi, July, 2018

Post Graduate, Post Graduate, Marmara Universitesi, July, 2018

Post Graduate, Post Graduate, Marmara Universitesi, May, 2018

Post Graduate, Post Graduate, Marmara Universitesi, February, 2018

Taught Courses And Trainings

Aysuna Tiirkyllmaz C., Turkcell, Miisteri iliskileri Yonetimi, 2019 - 2020



Aysuna Tiirkyllmaz C., Satis ve Pazarlama Uzmanlhg1, 2019 - 2019
Aysuna Tiirkyillmaz C., CMO, 2019 - 2019

Published journal articles indexed by SCI, SSCI, and AHCI

I. How Do Mobile Wallets Improve Sustainability in Payment Services? A Comprehensive Literature
Review
Hopali E, Vayvay 0., KALENDER Z. T.,, Turhan D., Aysuna C.
Sustainability (Switzerland), vol.14, no.24, 2022 (SCI-Expanded)

II. A Search for Missing Links: Specifying the Relationship Between Leader-Member Exchange
Differentiation and Service Climate
Auh S., Bowen D. E,, AYSUNA TURKYILMAZ C., MENGUC B.
JOURNAL OF SERVICE RESEARCH, vol.19, no.3, pp.260-275, 2016 (SSCI)

Articles Published in Other Journals

I. Understanding The Moderator Role on Covid-19 Pandemic Anxiety on The Relationship Between

Internet Addiction and Online Shopping Addiction
Leblebicioglu B., Aysuna Tiirkyilmaz C.
Marmara Universitesi iktisadi ve Idari Bilimler Dergisi, vol.44, no.1, pp.104-118, 2022 (Peer-Reviewed Journal)

II. “Effects of the Factors Determining the Online Purchase Behavior of The Consumer on Actual
Purchase
ERDEM §$., YOLDEMIR A. T., AYSUNA TURKYILMAZ C.
Journal of Marketing and Consumer Research., pp.19-31, 2017 (Peer-Reviewed Journal)

III. Retro Marka Deneyiminin Yeniden Satin Alma Niyeti ve Marka Baghlig: Yaratmadaki Roli.
PINARBASI F., AYSUNA TURKYILMAZ C.
Business and Social Science, 2017 (Peer-Reviewed Journal)

IV. Web Advertising Value and Students Attitude Towards Web Advertising
AKTAN M., AYDOGAN S., AYSUNA C.
European Journal of Business and Management, vol.8, pp.86-97, 2016 (Peer-Reviewed Journal)

V. Materialism and Brand Resonance as Drivers of Online Compulsive Buying Behavior
AYSUNA TURKYILMAZ C., KOCAMAZ 1, USLU A.
The Journal of Academic Social Science Studies, vol.2, pp.91-107, 2016 (Peer-Reviewed Journal)

VI. Perakendeci Magaza Ozelliklerinin Tiiketicilerin Perakendeci Markasina Kars1 Tutumlari ve Satin
Alma Niyetleri Uzerindeki Etkisi
AYSUNA TURKYILMAZ C., AYDOGAN S., GURDAL S.
Oneri Dergisi, vol.12, pp.287-305, 2016 (Peer-Reviewed Journal)

VII. Online Anlik Satin Alma Davranislarinin Hazc1 Aligveris Motivasyonlari ile Agiklamasi Hazir Giyim
Uriinleri Uzerine Bir Arastirma
ERDEM §., AYSUNA TURKYILMAZ C., KIRGIZ A. C.
Beykoz Akademi Dergisi, vol.3, pp.55-74, 2015 (Peer-Reviewed Journal)
VIII. The Role of Individual Characteristics on Consumers Counterfeit Purchasing Intentions Research in

Fashion Industry
AYSUNA TURKYILMAZ C., USLU A.
Journal of Management, Marketing and Logistics, vol.1, pp.259-275, 2014 (Peer-Reviewed Journal)

IX. Factors taking part in consumers' book purchase decision process and examination of these factors
in terms of demographic characteristics of consumers: A pilot study in Istanbul
Altuna Korkut 0., Aysuna Tiirkyilmaz C.
ONERI, vol.8, no.31, pp.209-219, 2009 (Peer-Reviewed Journal)



X. Neden Kiigiik Ancak Sorun Biiyiik
GURDAL S., AYSUNA C.
Lojistiirk, vol.4, pp.61-63, 2008 (Non Peer-Reviewed Journal)
XI. A Comparison of Turkish and TRNC Consumers' Ethnocentrism Levels in Terms of Demographic
Characteristics
Aysuna Tiirkyllmaz C., Altuna Korkut O.
ONERI, vol.8, no.29, pp.147-157, 2008 (Peer-Reviewed Journal)

Books & Book Chapters

I.  Aysuna Tiirkyllmaz C,, Kuru B.
in: , Kazim Kung,Yavuz Ak¢iArif Yildiz,Ramazan Aslan, Editor, Asos Yaynlary, Elazig, pp.133-151, 2022
II.  Aysuna Tiirkyllmaz C., Kuru B.
in:, Cengiz Kahaman, Editor, istanbul Artikel Akademi, istanbul, pp.27-45, 2022
III.  Aysuna Tiirkyillmaz C,, Leblebicioglu B.
in:, Mehmet Bas,Inci Erdogan, Editor, istanbul Efe Akademi, Istanbul, pp.27-45, 2022
IV. Sula Averbek G., Aysuna Tiirkyilmaz C.
in: , Mehmet Bas,inci Erdogan, Editor, istanbul Efe Akademi, Istanbul, pp.99-136, 2021
V. Sustainability in the Dairy Sector in Turkey: A Case Study Approach
Aysuna Tiirkyilmaz C.
in: Responsible Management in Emerging Markets, Eric Kwame Adae,John Paul Basewe Kosiba,Robert Ebo
Hinson,Kojo Kakra Twum, Editor, Palgrave Macmillan, London , Chur, pp.325-344, 2021
VL. Sorularla Dagitim
Aysuna Tiirkyilmaz C.
in:, Arif Yildiz Kazim Kiling, Editor, Asos Yayinlary, Elazig, pp.211-232, 2021
VII. Sorularla isletmelerde Halkla iliskiler Fonksiyonu
Aysuna Tiirkyillmaz C.
in: Sorularla Genel isletme, Arif Yildiz, Editor, Asos Yayinlari, Elazig, pp.303-329, 2021
VIII. Fuar Lojistigi
Aysuna Tiirkyillmaz C.
in: Pazarlama Diisiincesiyle Siirdiiriilebilir Fuarcilik ve istihdam, Mehtap Siimersan ve Emine Gobanoglu, Editor,
Sokak yaymn Grubu, istanbul, pp.82-97, 2019
IX. Geg¢misin Simdiki Zamanla Bulusmasi: Retro Pazarlama Bir Heves Midir?
Aysuna Tiirkyillmaz C.
in: Ortaya Karigik Pazarlama Tarifleri II, Ayca Can Kirgiz, Editor, Beta Basim Yayim Dagitim, istanbul, pp.29-47,
2018
X. Gegmisin Giicii Retro Pazarlama Retro Pazarlama Siirecinde Duygusal Baghligin Marka Sadakatine
Etkisi Uzerine Bir Aragtirma
Aysuna Tiirkyillmaz C.
Beta Basim Yayim Dagitim, Istanbul, 2016
XI. Pazarlama Arastirmasi Sektori
AYSUNA TURKYILMAZ C.
in: Pazarlama Arastirmasi Marketing Research, Fatma Demirci Oral, Editor, Nobel Akademik Yayincilik Egitim Dan,
Ankara, pp.18-37, 2015
XII. Corporate Reputation and Marketing Activities
BILGEN I, AYSUNA TURKYILMAZ C., GURDAL S.
in: Current Approaches In Social Sciences, Rasim Yilmaz, Giinter Loschnigg, Hasan Arslan ve Mehmet Ali Icbay,
Editor, Peter Lang International Academic Publishers, Frankfurt, pp.305-314, 2015
XIII. E-Tiiketici ve E-Tiiketici Davranislari

Aysuna Tiirkyillmaz C.



XIV.

XV.

XVIL

XVIIL

XIX.

XX

in: Cevrimici Satis, Mehtap Siimersan Koktiirk,Emine Cobanoglu ve Tagkin Dirsehan, Editor, Nobel Yayinevi, Ankara,
pp.109-117, 2015

Pazarlama Arastirmasina Giris

AYSUNA TURKYILMAZ C.

in: Pazarlama Arastirmasi Marketing Research, Fatma Demirci Oral, Editor, Nobel Akademik Yayincilik Egitim Dan,
Ankara, pp.2-17, 2015

Web Tabanh Kurumsal itibar Yénetimi

AYSUNA TURKYILMAZ C., GURDAL S.

in: Itibar Yénetimi, Haluk Siimer ve Helmut Pernsteiner, Editor, Beta Basim Yayim Dagitim, istanbul, pp.57-83, 2014
Sirdiiriilebilir Tedarik Zinciri Yonetimi

Aysuna Tiirkyilmaz C.

in:, Emine Cobanoglu,Zeynep Bilgin,Sahavet Giirdal, Editor, Detay Yayincilik, Ankara, pp.70-88, 2013

Dagitim Miisteri Hizmeti ve Lojistik

Aysuna Tiirkyilmaz C.

in: Pazarlamanin Temelleri Essentials of Marketing, Asim Giinal Once, Editor, Nobel Yaymnevi, Ankara, pp.270-291,
2013

Deneyimsel Pazarlama ve Miisteri Deneyim Yonetimi

ALTUNA 0., AYSUNA C.

in: Benim Maagim Kim Odiiyor Miisteri, Sahavet Giirdal, Editor, Yaprak Yaym Dagitim, istanbul, pp.93-113, 2009
Miisteri Tanimlari ve Miisteri Cesitleri

AYSUNA C., GURSOY H., AYDOGAN S.

in: Benim Maagim Kim Odiiyor Miisteri, Sahavet Giirdal, Editor, Yaprak Yaymcilik, istanbul, pp.117-146, 2009
Miisteri Iliskileri Yonetimi

AYSUNA C., GURDAL S.

in: Benim Maagim Kim Odiiyor Miisteri, Sahavet Giirdal, Editor, Yaprak Yaymcilik, istanbul, pp.277-303, 2009
Krizin Oncii Géstergesi:Pazarlama

GURDAL S., AYSUNA C.

in: Kriz Yénetimi, Haluk Siimer ve Helmut Pernsteiner, Editor, Istanbul Bilgi Universitesi Yaymlari, istanbul, pp.563-
582, 2009

Refereed Congress / Symposium Publications in Proceedings

L

IL

1L

V.

Farkl Kisilik Ozelliklerinin GCevrimi¢i Marka Avukathg Uzerindeki Rolii Uzerine Bir Arastirma

Aysuna Tiirkyillmaz C,, Yildiz A.

7th INCSOS International Congress of Social Sciences , Baku, Azerbaijan, 2 - 04 June 2022, pp.666-684

The Effects of Personal Values and Environmentalist Consumer Behavior on Environmental-Friendly
Product Loyalty

Aysuna Tiirkyllmaz C., Bilgili Siiliik S., Oztiirkler L

The International Sustainable Business and Economic Strategies Congress, Istanbul, Turkey, 10 - 11 December
2021, pp.175-195

How Trust Towards Green Textile Brands and Green Altruism Affect Green Brand Loyalty: The
Mediation Role of Green Purchse Intention

Aysuna Tiirkyillmaz C., Kuru B., Giiven D.

The International Sustainable Business and Economic Strategies Congress, Istanbul, Turkey, 10 - 11 December
2021, pp.158-174

Retro mizigin tuketiciler izerinde marka algisi yaratmadaki etkilerinin néropazarlama c¢ergevesinde
incelenmesi

Soyaltin T. E., Aysuna Tiirkyilmaz C.

Global Business Research Congress, Istanbul, Turkey, 10 - 11 June 2021, pp.107-108

E-Girisimci Dogasinin Sifatsal Ozellikleri



VI

VIL

VIIL

IX.

XL

XIL.

XIIL

XIV.

XV.

XVIL

AYSUNA TURKYILMAZ C., GURDAL S., BILGEN I, Najimudinova S.

9th International Congress on Entrepreneurship, 10 - 12 May 2018

The Effect of Country of Origin Perceptions and Perceived Brand Globalness on Perceived Brand
Quality

AYSUNA TURKYILMAZ C., BILGEN I, KARA A.

IEDC/CBEES 3rd International Conference on Advances in Business and Economics, istanbul, Turkey, 27 - 29 April
2016, pp.67-72

Is In Store Tasting Important In Consumer Buying Behavior

YOZGAT U., AYSUNA TURKYILMAZ C., DENIZ R. B.

Eighth Annual General Business Conference, Texas, United States Of America, 15 - 16 April 2016, pp.81-89

The Relationship Between Religious Orientation and Country Reputation

AYDOGAN S., AYSUNA C.

17th International Conference on Economic, Financial, Marketing and Management Perspectives, Dubai, United
Arab Emirates, 26 - 27 February 2015, pp.1598-1607

The Effects of Personality Traits and Website Quality on Online Impulse Buying

AYSUNA TURKYILMAZ C., ERDEM §., USLU A.

Proceedings of the 3rd International Conference on Strategic Innovative Marketing (IC-SIM), Madrid, Spain, 1 - 04
September 2014, vol.175, pp.98-105

Antecedents and Outcomes of Consumers' Inward and Outward Environmental Attitudes: Evidence
From Turkey

AYSUNA TURKYILMAZ C., USLU A., DURMUS B.

Proceedings of the 3rd International Conference on Strategic Innovative Marketing (IC-SIM), Madrid, Spain, 1 - 04
September 2014, vol.175, pp.90-97

Kisilik Ozelliklerinin Tiiketicilerin Taklit Marka Uriin Satin Alma Egilimindeki Rolii Moda Sektériinde
Bir Arastirma

AYSUNA TURKYILMAZ C., USLU A.

13. Ulusal isletmecilik Kongresi, Antalya, Turkey, 8 - 10 May 2014, vol.2, pp.863-873

Olumlu Tutum ile Niyet Arasindaki iliskide Benlik Uyumunun Diizenleyici Rolii Numune Ornek Uriin
Arama Baglaminda Bir Arastirma

AYSUNA C, YOZGAT U., DEMIRBAG O.

18. Ulusal Pazarlama Kongresi, Kafkas Universitesi, Kars, Turkey, 19 - 22 June 2013, pp.529-538

Application of Lean Production Princiles in Healthcare Services

YILMAZ E., BILGIN E., AYSUNA TURKYILMAZ C., GURDAL S.

ITAM 8 Conference Proceedings, 1 - 05 July 2012

Factors Affecting Attitude Toward Private Labels A Pilot Study Between Turkey and Germany
AYDOGAN S., AYSUNA C.,, GURDAL S.

Proceedings of The Twenty First World Business Congress, IMDA”, Helsinki, Finland, 4 - 08 July 2012, pp.122-129
Loyalty Exists In Fuel Consumption or Does Not

AYSUNA C,, YOZGAT U., GURDAL S.

5th International Strategic Management Conference, Stellenbosch, Giiney Afrika, Stellenbosch, South Africa, 2 - 04
July 2009, pp.461-471

Girisimci Dogasinin Sifatsal Ozelliklerini Belirlemeye Yonelik Bir Pilot Caligma

ALTUNA 0., AYSUNA C., GURDAL S., Savran C.

KOBT'ler ve Verimlilik Kongresi, Kiiltiir Universitesi, istanbul, Turkey, 25 - 26 November 2008, pp.439-457
Sexual Harassment Between Customers and Salespeople Customer Is The Victim

AYSUNA C, ALTUNA 0., GEGEZ A. E.

15th International Conference on Retailing and Consumer Services Sciences, EIRASS, Zagreb, Croatia, 14 - 17 July
2008, pp.11



Activities in Scientific Journals

Research Studies Anatolia Journal, Publication Committee Member, 2021 - Continues

Scientific Refereeing

Marmara Universitesi iktisadi ve Idari Bilimler Dergisi, Other Indexed Journal, September 2022
Journal of research in business (online), Other Indexed Journal, May 2022

THE JOURNAL OF ACADEMIC SOCIAL SCIENCE STUDIES, Other Indexed Journal, March 2022
isletme Ekonomi ve Yénetim Aragtirmalar1 Dergisi, Other Indexed Journal, January 2022
Journal of research in business (online), Other Indexed Journal, October 2021

Yildiz Social Science Review, National Scientific Refreed Journal, July 2020

Beykent Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, July 2020
Beykent Universitesi Sosyal Bilimler Dergisi, National Scientific Refreed Journal, July 2020

The Journal of Academic Social Science Studies, Other Indexed Journal, December 2018
KAFKAS UNIVERSITESI IKTISADI ve IDARI BILIMLER FAKULTESI DERGISI, National Scientific Refreed Journal, October
2018

isletme ve Ekonomi Arastirmalar1 Dergisi, National Scientific Refreed Journal, July 2018

The Journal of Academic Social Science Studies, Other Indexed Journal, May 2018

The Journal of Academic Social Science Studies, Other Indexed Journal, May 2017

The Journal of Academic Social Science Studies, Other Indexed Journal, December 2016

The Journal of Academic Social Science Studies, Other Indexed Journal, August 2016

The Journal of Academic Social Science Studies, Other Indexed Journal, June 2016

The Journal of Academic Social Science Studies, Other Indexed Journal, April 2016

Metrics

Publication: 52
Citation (WoS): 71
Citation (Scopus): 23
H-Index (WoS): 3
H-Index (Scopus): 2

Awards

Aysuna Tiirkyllmaz C., Best Paper, General Business Conference, Texas , April 2016
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