Prof. AYSE BAHAR CERITOGLU

Personal Information

Email: bceritoglu@marmara.edu.tr

Web: https://avesis.marmara.edu.tr/bceritoglu

Education Information

Doctorate, Marmara University, Faculty of Business Administration, Business Administration, Turkey 1998 - 2004
Postgraduate, Marmara University, Institute of Social Sciences, Department of Business Administration (Ger), Turkey
1995 - 1997

Undergraduate, Istanbul University, Turkey 1984 - 1989

Foreign Languages

German, C1 Advanced

Dissertations

Doctorate, Geng tiiketicilerde marka bilincinin olusmasi ve marka sadakati kavramlarinin incelenmesi ve konu ile ilgili bir
uygulama, Marmara University, isletme Fakiiltesi, Iisletme Bsliimii, 2004

Postgraduate, Anwendung des 'franchising’ bei den internationalen heim-werkermarkten in der Tiirkei, Marmara
University, Sosyal Bilimler Enstitiisii, 1997

Research Areas

Marketing

Academic Titles / Tasks

Associate Professor, Marmara University, Faculty of Business Administration, Business Administration Lectured
(German), 2012 - Continues

Assistant Professor, Marmara University, Faculty of Business Administration, Business Administration Lectured
(German), 2008 - 2012

Lecturer, Marmara University, Faculty of Business Administration, isletme Béliimii (Almanca), 2004 - 2008

Research Assistant, Marmara University, Faculty of Business Administration, isletme Béliimii (Almanca), 1994 - 2004

Academic and Administrative Experience

Erasmus Coordinator, Marmara University, Faculty of Business Administration, Business Administration Lectured
(German), 2013 - Continues

Head of Department, Marmara University, Faculty of Business Administration, Business Administration Lectured
(German), 2008 - 2011



Deputy Head of Department, Marmara University, Faculty of Business Administration, Business Administration Lectured
(German), 2005 - 2008

Courses

Produkt- und Preispolitik, Undergraduate, 2018 - 2019

Industriegiitermarketing, Undergraduate, 2019 - 2020

Distributionspolitik und Verkaufsmanagement, Undergraduate, 2018 - 2019

Industrielle Entrepreneurship Seminare, Undergraduate, 2018 - 2019

Sozialdienst, Undergraduate, 2019 - 2020

Uluslararasi Tiiketici Davranislary, Postgraduate, 2018 - 2019

Konsumentenverhalten, Undergraduate, 2012 - 2013, 2013 - 2014, 2014 - 2015, 2015 - 2016, 2016 - 2017, 2017 - 2018,
2018 -2019, 2019 - 2020

Advising Theses

Ceritoglu A. B., Die entwicklungen auf dem discounter markt und die analyse der determinanten der einkaufsstittenwahl
von konsumenten, Postgraduate, HERDOGAN (Student), 2019

Ceritoglu A. B., Die umsetzung der kampfkunstprinzipien in die marketingstrategien - ein vorschlag am beispiel von wing
tsun, Postgraduate, 0.EREN(Student), 2019

CERITOGLU A. B., CSR aktivititen von tabak-unternehmen und ihre wirkungen auf das kaufverhalten, Postgraduate,
M.YILMAZ(Student), 2012

CERITOGLU A. B., Corporate social resposibility als ein Marketinginstrument- eine vergleichende Bestandsaufnahme in
Tiirkischen und auslaendischen Unternehmen in der Tiirkei, Postgraduate, A.GENCER(Student), 2010

CERITOGLU A. B., Vergleichende analyse der preispolitischen und produktpolitischen verkaufsférderungsaktivititen und
deren auswirkungen auf die kaufentscheidungen im verbrauchsgiiterbereich, Postgraduate, LKOLUKISA(Student), 2010

Articles Published in Other Journals

I. Yéresel Uriin imajinin Tiiketici Satinalma Davranisi ve Yiiksek Fiyat Odeme Egilimi Uzerine Etkisi -

istanbul ilinde Bir Uygulama
KELEMCI G., CERITOGLU A. B.
Pazarlama ve Pazarlama Arastirmalari Dergisi, vol.3, pp.30-52, 2010 (Other Refereed National Journals)

II. Liiks Markalar Gergekten Gii¢li Markalar m1? Tiirkiye’xxdeki Temel, Premium ve Liiks Markalarin
Faydalari ve Marka Giiglerine fligkin Ampirik Bir Calisma
Baumgarth C., KELEMCI G., CERITOGLU A. B.
Marmara Universitesi iktisadi ve Idari Bilimler Dergisi, vol.25, no.2, pp.535-564, 2008 (Refereed Journals of Other
Institutions)

IIl. Tiiketicilerin Gida Uriinlerinin Kalitesini Algillamada Dikkate Aldiklar: i¢sel ve Digsal Faktérlerin
Belirlenmesine Yonelik Bir Pilot Calisma
USLU A, CERITOGLU A. B., KELEMCI G.
Marmara Universitesi iktisadi ve Idari Bilimler Fakiilte Dergisi, vol.1, pp.189-221, 2002 (Other Refereed National

Journals)

Books & Book Chapters

I.  Wie sich die digitalen Private Shopping Clubs auf die wahrgenommenen Markennutzen auswirken -

eine empirische Analyse fir Luxusmarken



IL

IIL

Iv.

Ceritoglu A. B., Kelemci G., Giisan Kose G., Karapmar E.

in: Digitalisierung in der Betriebswirtschaft, Pernsteiner,Helmut Schéning,Stephan,Siimer Gogiis,Handan, Editor,
Linde Verlag, Linz, pp.101-138, 2020

Endiistriyel Pazarlarda Basari Faktorii - Markalagma

CERITOGLU A. B.

Yalin Yayincilik, 2019

Risikomanagement in Lieferketten — Supply-Chain-Risikomanagement,

Ceritoglu A. B.

in: Sirketlerde Risk Yonetimis - Almanya, Avusturya ve Tiirkiye arasinda Kiiltiirlerarasi Bir Bakis Osterreich und
der Tiirkei, Schéning,S.,Stimer G6giis,E.H.,Pernsteiner,H., Editor, Springer-Verlag , Wiesbaden, pp.269-295, 2017
Kurumsal Sosyal Sorumluluk ve Isletmelerin Cevre Bilinci Eksenindeki Uygulamalarinin Tiiketici Satin
Alma Davranisi ve Kurum imaji Algisina Etkisi

CERITOGLU A. B.

Yalin Yaymncilik, 2011

Giiniimiiziin Etkili Medyasi: Tiiketicilerin Yarattigi Medya Ortami ve Satinalma Davranisina Etkisi
Kelemci G., Ceritoglu A. B.

in: Pazarlama, Isletme Yonetimi ve Egitiminde Se¢ilmis Yazilar, Nimet Uyar,Sebnem Burnaz,Elif
Karaosmanoglu,Banu Elmadag bas,Gonca Ulubasoglu,Canan aktan,Melek Demiralay, Editor, Beta Basim Yayim
Dagitim, Istanbul, pp.141-163, 2011

Refereed Congress / Symposium Publications in Proceedings

L

IL

11

Iv.

VL

VIL

VIIL

Aile isletmelerinde Babadan Ogula Innovasyon: Otomotiv Yan Sanayiinde Yetkinlik/Isteklilik ikilemi
ZAMANTILI NAYIR D., CERITOGLU A. B., KARATAS GUMUSTAS N., Ersen Cémert C.

Yonetim ve Organizasyon Kongresi, Turkey, 18 - 20 April 2019

Geleneksel Eyiip Oyuncakgisi - Kiiltiir Pazarlamasi Baglaminda Bir inceleme.

ZAMANTILI NAYIR D., CERITOGLU A. B., faber s.

Isletme Tarihi Konferansi, Turkey, 21 - 22 March 2019

Do Perceived Brand Functions Influence Brand Consciousness in the Youth Consumer Segment? A
Study Across Secondary Schools in Turkey

CERITOGLU A. B.

2006 AMS / KAMS CPM Conference, 21 - 24 July 2016

Sustainability and Sustainability Labels from the Point of View of Turkish Consumers

CERITOGLU A. B.

3rd International Conference on Turkey and Turkish Studies, 27 - 30 June 2016

Universite Ogrencilerinin Mobil Pazarlamaya Yénelik Tutum ve Davraniglarinin Satinalma
EgilimiUzerindeki Etkilerinin Olciimlenmesine iliskin Bir Arastirma

KELEMCI G., CERITOGLU A. B.

16. Ulusal Pazarlama Kongresi, Turkey, 22 - 25 November 2011

internette Agi1zdan Agiza iletisim (IAAQ) Platformalarinin Farkh Uriin Gruplarindaki Satinalma Egilim
Uzerindeki Etkilerinin Olgiimlenmesine iliskin Bir Arastirma

KELEMCI G., CERITOGLU A. B.

15. Ulusal Pazarlama Kongresi, Turkey, 26 - 29 October 2010

Yoresel Uriim imajinin Tiiketici Satinalma Davranisi ve Yiiksek Fiyat Odeme Egilimi Uzerindeki Etkisi
- istanbul ilinde Bir Uygulama

KELEMCI G., CERITOGLU A. B.

14. Ulusal Pazarlama Kongresi, Turkey, 14 - 17 October 2009

Ist CHANEL wirklich stirker als NIVEA? Empirische Studie zum Nutzen und zur Markenstirke von
Basis-, Premium- und Luxusmarken

Baumgarth C., KELEMCI G., CERITOGLU A. B.



IX.

XL

XIL

XIIL

3. Internationaler Markentag, 24 - 25 September 2009

Balanced Scorecard Modelinin Pazarlama A¢isindan Miisteri Boyutuna Getirdigi Yeniliklerin
Degerlendirilmesi ve Bu Kapsamda Bir $irket Uygulmasinin incelenmesi

BAYRAKTAR A., CERITOGLU A. B., KELEMCI G.

6. Ulusal Pazarlama Kongresi, Turkey, 28 June - 01 July 2009

Does ’xxluxury’xx destroy or strengthen brand strength

Baumgarth C., CERITOGLU A. B., KELEMCIi G.

EBES 2009 Conference, 1 - 02 June 2009

Stellenwert und Perspektiven des Marketing aus Sicht der tiirkischen Wissenschaft und Praxis -
Befunde Explorativer Studie

CERITOGLU A. B., KELEMCI G.

Stellenwert und Perspektiven des Marketing im 21. Jahrhundert, 09 January 2008

Markanin Ger¢ek Konumu: Tiiketici Algisi

CERITOGLU A. B.

Marka Yonetimi Sempozyumu, Turkey, 15 - 16 April 2005

Balanced Scorecard Modelinin Pazarlama A¢isindan Degerlendirilmesi ve Bu Kapsamda Bir $irket
Uygulamasinin incelenmesi

BAYRAKTAR A., CERITOGLU A. B., KELEMCI G.

6. Ulusal Pazarlama Kongresi, Turkey, 28 June - 01 July 2001

Awards

Baumgarth C., Kelemci G., Ceritoglu A. B., Ist CHANEL wirklich stirker als NIVEA? Empirische Studie zum Nutzen und zur
Markenstirke von Basis-, Premium- und Luxusmarken, 3. Internationaler Markentag, September 2009
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