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Biography

Assoc.Prof. Ayda Uzuncarsih Soydas (PhD) is undergraduated from istanbul University, Faculty of Business
Administration. She received Master degree in Istanbul University, Institute of Social Sciences, Department of Human
Resources Management and PhD degree in Marmara University, Institute of Social Sciences, Department of Public
Relations and Publicity.

She is a member of Marmara University, Faculty of Communications since 1993. Her major teaching subjects are New
Media and Intercultural Management-Communication, Crisis Communication, Health Communication, New Media and

Interactive Media

She has written a book on Intercultural Communication and several book chapters, beside several international and

national published articles.

She is a member of International Language and Culture Project Team with Prof. Anna-Wil Harzing.

Education Information

Doctorate, Marmara University, Institute of Social Sciences, Halkla iliskiler (Dr), Turkey 1995 - 2001

Postgraduate, Istanbul University, School Of Business, Isletme Ve Personel Yonetim Ve Organizasyon Béliimii, Turkey
1992 - 1995

Undergraduate, Istanbul University, School Of Business, Department Of Business Administration, Turkey 1985 - 1991

Foreign Languages

English, B2 Upper Intermediate

Dissertations

Doctorate, Cokuluslu isletmelerde Kurum Kiiltiirii , Marmara Universitesi, Institute of Social Sciences, Halkla iligkiler
(Dr), 2001
Postgraduate, Sanayi sektdriinde ydnetici profilinin ¢ikarilmasi ve ydnetici gelistirme programlarinin hazirlanmasi

(Marmara Boélgesi sanayi sektoriinde yonetici profilinin ¢ikarilmasi ve yonetici gelistirme programlarinin hazirlanmasina,



istanbul Universitesi, isletme Fakiiltesi, isletme Ve Personel Yonetim Ve Organizasyon Béliimii, 1995

Research Areas

Social Sciences and Humanities

Academic Titles / Tasks

Associate Professor, Marmara University, Faculty of Communication, Public Relations and Publicity, 2012 - Continues

Advising Theses

UZUNCARSILI SOYDAS A., Itibar yénetimi baglaminda sosyal reklam kavramina yénelik bir arastirma, Postgraduate,
A.Akin(Student), 2019

UZUNCARSILI SOYDAS A, Yaratic1 bir strateji olarak reklamlarda retro yaklasim kullanimina y6nelik bir inceleme,
Postgraduate, S.Yurdakavusan(Student), 2019

UZUNCARSILI SOYDAS A, Siyasal iletisim kampanyalarinda kiiltiirel bir deger olarak bireysellik - kolektivizm {izerine bir
inceleme, Postgraduate, M.Ipek(Student), 2019

UZUNCARSILI SOYDAS A., Saglik iletisiminde yabanc hasta iliskisi ve kiiltiirlerarasi iletisim problemleri: istanbul ili 6zel
hastanelerinde bir arastirma, Postgraduate, S.Akyol(Student), 2019

UZUNCARSILI SOYDAS A, Yayin i¢i video reklamciligina yonelik bir inceleme, Postgraduate, G.Giizel(Student), 2019
UZUNCARSILI SOYDAS A, Tiirkiye'de reklam sektdriinde ¢alisanlarin is tatmini ve sorunlarina yénelik bir ¢alisma,
Postgraduate, A.Temir(Student), 2017

UZUNGARSILI SOYDAS A., Oyun i¢i reklama ydnelik bir inceleme, Postgraduate, E.Ozgiiven(Student), 2017
UZUNCARSILI SOYDAS A, Dijital pazarlama a¢isindan anlik pazarlama, Postgraduate, B.Tutal(Student), 2017
UZUNCARSILI SOYDAS A, HalKla iligkiler etiginin yeni medya ortaminda incelenmesi, C.Karav(Student), 2016
UZUNCARSILI SOYDAS A, HalKla iliskiler perspektifinden kurumsal siirdiiriilebilirlik uygulamalari, Postgraduate,
N.Gevenoglu(Student), 2015

UZUNCARSILI SOYDAS A, Sosyal medyanin ulke imajinda kullanimi: Kenya 6rnegi, Postgraduate, EWanyamah(Student),
2015

UZUNCARSILI SOYDAS A, Medya kuruluslarinda itibar yénetimi ve medya kuruluslarinin itibarmni etkileyen faktorlerin
belirlenmesine ydnelik bir arastirma, Postgraduate, S.Cakir(Student), 2015

UZUNCARSILI SOYDAS A, Sivil toplum kuruluslarinda éykiileme, Doctorate, M.Seyfi(Student), 2015

UZUNCARSILI SOYDAS A, Yabanc dil 6gretiminde kiiltiir farkindahig1 yaratma ve kiiltiirlerarasi iletisim becerilerinin
gelistirilmesi, Postgraduate, E.Siki(Student), 2014

UZUNCARSILI SOYDAS A., Istanbul'daki 6zel miizelerin halkla iliskiler perspektifinden sosyal medya kullanimina ydnelik
bir inceleme, Postgraduate, E.Kiibra(Student), 2014

UZUNCARSILI SOYDAS A, Sosyal medyanin kriz iletisimi araci olarak kullanimi, Postgraduate, C.Bayraktar(Student), 2013
UZUNCARSILI SOYDAS A, HalKla iliskilerde yeni egilimler : sosyal medya, Postgraduate, P.Aslan(Student), 2011
UZUNCARSILI SOYDAS A, Hastanelerde halkla iligkiler uygulamalarina y6nelik bir aragtirma, Postgraduate,
0.Bahadir(Student), 2010

UZUNCARSILI SOYDAS A., Iletisim boyutuyla yesil pazarlama kavrami ve bir kampanya analizi, Postgraduate,
P.0zhan(Student), 2009

Published journal articles indexed by SCI, SSCI, and AHCI

I. Standardization and contextualization: A study of language and leadership across 17 countries

Zander L., Mockaitis A. I, Harzing A, Baldueza ]., Barner-Rasmussen W., Barzantny C., Canabal A, Davila A., Espejo



IL

1L

A, Fernandes Ferreira R, et al.

JOURNAL OF WORLD BUSINESS, vol.46, no.3, pp.296-304, 2011 (SSCI)

Rating versus ranking: What is the best way to reduce response and language bias in cross-national
research?

Harzing A., Baldueza ], Barner-Rasmussen W,, Barzantny C. Canabal A, Davila A, Espejo A, Ferreira R, Giroud A,
Koester K, et al.

INTERNATIONAL BUSINESS REVIEW, vol.18, no.4, pp-417-432, 2009 (SSCI)

Does the Use of English language Questionnaires in Cross national Research Obscure National
Differences

Harzing A. W,, Fischlmayr I, Freitas vd M. E.,, UZUNCARSILI SOYDAS A., YILMAZ G.

International Journal of Cross Cultural Management, vol.5, pp.213-224, 2005 (SSCI)

Articles Published in Other Journals

L

IL

IIL

Iv.

VL

VIL

VIIL

IX.

The Relationship between the Autobiographical Memory and Social Media: SharingChildhood
Photographs on Social Media

SEYFI M., UZUNGARSILI SOYDAS A.

Global Media Journal, vol.8, pp.57-70, 2017 (Peer-Reviewed Journal)

EVALUATING CROWDFUNDING FROM THE PERSPECTIVE OF PUBLIC RELATIONS

SEYFi M., UZUNGCARSILI SOYDAS A., GUVEN D.

TURKISH ONLINE JOURNAL OF DESIGN ART AND COMMUNICATION, vol.7, no.2, pp.150-162, 2017 (ESCI)
INSTAGRAM STORIES FROM THE PERSPECTIVE OF NARRATIVE TRANSPORTATION THEORY
SEYFI M., UZUNGARSILI SOYDAS A.

TURKISH ONLINE JOURNAL OF DESIGN ART AND COMMUNICATION, vol.7, no.1, pp.47-60, 2017 (ESCI)
Socio-Spatial Segregations in Social Media

SEYFi M., UZUNCARSILI SOYDAS A.

FONSECA-JOURNAL OF COMMUNICATION, no.13, pp.153-168, 2016 (ESCI)

Sivil Toplum Kuruluslarinda Hikayelestirme

UZUNGARSILI SOYDAS A., SEYFI M.

Marmara iletisim Dergisi, 2015 (Peer-Reviewed Journal)

Global Reklam Global Reklamlar Kiiltiiriin Reklama Etkisi

UZUNCARSILI SOYDAS A.

ISTANBUL UNIVERSITESI ILETISIM FAKULTESI DERGIS], pp.227-238, 2005 (ESCI)

Global isletmelerde Kiiltiirel Birligin Olusturulmasinda Yayginlastirilmasinda Halkla iliskiler
Uygulamalari

UZUNCARSILI SOYDAS A.

Maltepe Universitesi fletisgim Fakiiltesi, 2003 (Peer-Reviewed Journal)

Halkla fligkiler Uygulamalari ve Yonetim Kavramina Farkh Bir Yaklasim Kuantum ve Kaos Teorisi
UZUNCARSILI SOYDAS A.

ISTANBUL UNIVERSITESI ILETISIM FAKULTESI DERGIS], pp.23-28, 2002 (ESCI)

Managing Time at Work

UZUNGARSILI U.,, UZUNCARSILI SOYDAS A.

MARMARA JOURNAL OF COMMUNICATION, 1994 (Peer-Reviewed Journal)

Books & Book Chapters

L

Kiiltiirlerarasi fletisim: Farkh Kiiltiirel Ortamlarda Calisma ve iletisim
Uzuncarsih Soydas A.
Parsémen, istanbul, 2010



II. Farklililarin Yénetimi ve Cinsiyet Ayrimciligi: is Diinyasinda Kadin Olmak
Uzungarsih Soydas A., Uzungarsihi U.
in: Isgiiciindeki Farkhihiklarin Yénetimi, Beliz Dereli, Editor, Beta Basim Yayim Dagiim, Istanbul, pp.59-107, 2007
IIl. Cokuluslu isletmelerde Sebeke Tipi Organizasyonun Halkla iligkilere Uygulanmas
Uzungarsih Soydas A.
in: Cok Kiiltiirlii Ortamlarda Halkla iliskiler, Kurumsal iletisim ve Yonetim, Pinar Erslan Yaymoglu, Editor, istanbul
Ticaret Universitesi Yayinlary, istanbul, pp.171-201, 2005
IV. Global Igletmelerde Kurum Kimligi ve Global Marka Kimligi
Uzungarsil Soydas A.
in: Cok Kiiltiirlii Ortamlarda Halkla iliskiler, Kurumsal iletisim ve Yénetim, Pinar Eraslan Yaymoglu, Editor, istanbul
Ticaret Universitesi Yaynlari, Istanbul, pp.27-57, 2005

Refereed Congress / Symposium Publications in Proceedings

I. Think Global, Act Islamic”: Coca-Cola Adverts During Ramadan
UZUNCARSILI SOYDAS A.
Social Communication and Ritualistic Images in a Mediated World Panel, 7th International Crossroads in Cultural
Studies Conference, Of Sacred Crossroads, 07 July 2008
II. Bullying Among Turkish Bank Employees and Its Relation With Sick Leave
Yilmaz G., Uzungarsili Soydas A.
The 12th Asia Pacific Management Conference: Managing Competetiveness in Knowledge Economy, Ayutthaya,
Thailand, 17 - 19 November 2006
III. Call Center As a Channel in Corporate Communication: Analyzing From The Perspective of
Impression Management Through a Case Study
UZUNCARSILI SOYDAS A., ERASLAN YAYINOGLU P., YILMAZ G.
nd International Conference on Business, Management and Economics, Izmir Yasar Universitesi, 18 June 2006
IV. KULTURLERARASI ILETISiM
UZUNCARSILI SOYDAS A.
1. Uluslararasi Yénetim Konferansi ITICU-istanbul Ticaret Universitesi, 24 October 2003

Scientific Refereeing

TEXTILE RESEARCH JOURNAL, Journal Indexed in SSCI, September 2014
TEXTILE RESEARCH JOURNAL, Journal Indexed in SSCI, April 2013

Metrics

Publication: 20
Citation (WoS): 116
Citation (Scopus): 106
H-Index (WoS): 3
H-Index (Scopus): 1
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