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KiSILIK OZELLIKLERI AGCISINDAN FiYAT DUYARLILIGININ YENIDEN SATIN ALMA NiYETi UZERINE
ETKIisI

USLU A, Huseynli B.

Uluslararas: iktisadi ve idari incelemeler Dergisi, ss.515-532, 2018 (Hakemli Dergi)
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Effects On Awareness, Brand Image And Purchase Intention

Akyol 0., USLU A.

Journal of Management, Marketing and Logistics, cilt.1, 2014 (Hakemli Dergi)
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Marmara Universitesi Sosyal Bilimler Enstitiisii Oneri Dergisi, cilt.13, s5.9-13, 2000 (Hakemli Dergi)
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I. Hizmet Sektoriinde Miisteri Katilimina Yonelik Kavramsal Bir Degerlendirme
GULOZ G.E., USLU A.
Giincel Gelismelerle Pazarlama Konular ve Arastrmalar-1, Emre Colakoglu, Nur Caglar Cetinkaya, Editor, Ozgiir
Yayinlary, ss.155-188, 2023
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I. Analyzing the Brand Equity of Turkish Airlines Services Comparing the Japanese and Turkish
Perspective
DURMUS B., USLU A, Kolivar Kobak B.
9th International Strategic Management Conference, 27 - 29 Haziran 2013, cilt.99, ss.446-454

Bilimsel Hakemlikler
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