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In 2018, I was promoted to the position of associate professor within the same department. Subsequently, my firstEnglish-language book, "Media Representations of the Cultural Other in Turkey," was published by Palgrave Macmillan.In addition to my scholarly pursuits, I actively contribute to academia by serving as a peer reviewer for esteemedinternational journals, such as Feminist Media Studies, Asian Journal of Communication, Critical Studies in MediaCommunication, The International Spectator, International Journal of Consumer Studies, Journal of MarketingManagement, and NORA - Nordic Journal of Feminist and Gender Research. I remain dedicated to my research in criticaladvertising studies, branding, and Turkish cultural studies within the Department of Advertising.
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