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Biography

After receiving BA and MA degrees in Cultural Studies at Sabanci University, I completed my Ph.D. in Advertising at

Marmara University Faculty of Communication in Istanbul.

During my Ph.D. research, I studied the commodification of social movements from a critical advertising and branding
perspective. After gaining my Ph.D. in 2015, I continued my postdoctoral work as a research assistant at the Department
of Advertising on the critical studies of advertisements from critical/cultural studies perspectives. During this period, I

also published my first book in Turkish, “Nation Branding: Theory and Practice”.

In 2018, I was appointed as an associate professor in the same department. In the following period, my first book in
English, "Media Representations of the Cultural Other in Turkey", was published by Palgrave Macmillan. Besides
my academic works, I was also interested in contributing to the production of academic knowledge by acting as a peer
reviewer at leading international journals including Feminist Media Studies, Asian Journal of Communication, Critical
Studies in Media Communication, The International Spectator, International Journal of Consumer Studies, Journal of
Marketing Management, and NORA - Nordic Journal of Feminist and Gender Research. I continue to work in the
Department of Advertising by researching the fields of critical studies in advertising and branding studies and issues in
Turkish cultural studies.

Education Information

Doctorate, Marmara University, Institute of Social Sciences, Reklamcilik Ve Tanitim (Dr), Turkey 2012 - 2015
Postgraduate, Sabanci University, Faculty Of Arts And Social Sciences, Department Of Arts And Social Sciences Program,
Turkey 2010 - 2011

Undergraduate, Sabanci University, Faculty Of Arts And Social Sciences, Department Of Arts And Social Sciences Program,
Turkey 2004 - 2010

Foreign Languages


tel:+90 0216 777 2000

English, C1 Advanced

Dissertations

Doctorate, Toplumsal hareketlerin markalanmasinda reklamin kullanimi, Marmara Universitesi, Institute of Social
Sciences, Reklamcilik Ve Taniim (Dr), 2015

Postgraduate, Between national and minor literature in Turkey: Modes of resistance in the works of Mehmed Uzun and
Migirdi¢ Margosyan, Sabanci Universitesi, Sanat Ve Sosyal Bilimler Fakiiltesi, Sanat Ve Sosyal Bilimler Programlar:
Bo6liimii, 2011

Research Areas

Advertising and Acquaint, Communication Sciences

Academic Titles / Tasks

Associate Professor, Marmara University, Faculty of Communication, Public Relations and Publicity, 2018 - Continues
Assistant Professor, Marmara University, Faculty of Communication, Public Relations and Publicity, 2018 - 2018
Research Assistant, Marmara University, Faculty of Communication, Public Relations and Publicity, 2013 - 2018

Academic and Administrative Experience

Marmara University, Faculty of Communication, 2015 - 2018
Marmara University, Faculty of Communication, Public Relations and Publicity, 2015 - 2018

Courses

Public Opinion, Public Diplomacy and Lobbying , Undergraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020,
2018 - 2019

Marka iletisim ve Reklam, Doctorate, 2022 - 2023, 2021 - 2022, 2020 - 2021

Marka Yonetimi ve Reklam, Postgraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021

Sociology of Communication, Undergraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 -
2018

Introduction to Mass Communication, Undergraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019,
2017 - 2018

Introduction to Communication, Undergraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017
-2018

Kiiresel Pazarlama iletisimi, Postgraduate, 2022 - 2023

Communication Theories, Undergraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2018 - 2019, 2017 - 2018

Digital Image and Advertising, Postgraduate, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019
Philosophy of Advertsing, Doctorate, 2022 - 2023, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019

Mass Communication, Undergraduate, 2021 - 2022, 2020 - 2021, 2019 - 2020, 2018 - 2019, 2017 - 2018

Corporate Communication, Postgraduate, 2019 - 2020, 2018 - 2019

Cultural Studies, Undergraduate, 2020 - 2021, 2019 - 2020

Siyasal iletisim, Doctorate, 2019 - 2020, 2018 - 2019



Advising Theses

Nas A, Pierre Bourdieu'niin perspektifinden yeni orta sinifin tiiketim pratikleri lizerine bir arastirma, Doctorate,
ATEMELLI(Student), 2023

Nas A, Reklamdan kaginmanin yeni medya baglaminda incelenmesi, Postgraduate, F.SARITAS(Student), 2023

Nas A, The privacy perception of conservative Youtube vloggers, Postgraduate, ANUR(Student), 2022

Nas A, THE EMBOIDMENT OF INTERNAL EXILE IN THE PALESTINIAN CINEMA, Postgraduate, D.HUSAM(Student), 2022
Nas A, Dogal reklamlarin tiiketici sinizmi baglaminda incelenmesi, Postgraduate, B.BIRDAL(Student), 2022

Nas A, Finding an alternative multi-purpose space for Palestinian youth in modern cafes: The case of Nablus, Palestine,
Postgraduate, R.SAMI(Student), 2022

Nas A, Reklamda tiksinti cekiciliginin kullanimi: COVID-19 pandemisi 6rnek olayi, Postgraduate, B.CICEK(Student), 2022
Nas A, Etkileyici pazarlama uygulamalarinin post-hakikat kavrami baglaminda incelenmesi, Postgraduate,
S.CAKMAK(Student), 2021

Nas A, Hedonik tiiketim ve bireysel anarsizm baglaminda reklam: Kiiltiirler arasi bir arastirma, Postgraduate,
M.EMIN(Student), 2021

Nas A, Biiyiik veri ile reklamda yasanan dijital doniisiim ve tiiketiciye yansimalari, Postgraduate, 0.KONYA(Student),
2020

Nas A., Marka renklerinin tiiketici davraniglari1 baglaminda incelenmesi, Postgraduate, N.YUKSEL(Student), 2020

Nas A, GERGEK ZAMANLI REKLAMLARIN TUKETICI DAVRANISLARINA ETKIiSi: SOSYAL MEDYA UZERINE BiR
ARASTIRMA, Postgraduate, M.GUNAYDIN(Student), 2019

Nas A, TOPLUMSAL CINSIYET CERGEVELERI VE GLOKALIZYON NiJERYA VE TURKIYE REKLAMLARININ
KARSILASTIRMALI ANALIZI, Postgraduate, G.MATTHEW (Student), 2019

Published journal articles indexed by SCI, SSCI, and AHCI

. "Women in Mosques": mapping the gendered religious space through online activism

NAS A.
FEMINIST MEDIA STUDIES, vol.22, no.5, pp.1163-1178, 2022 (SSCI)

II. Branding and National Identity: The Analysis of "Turkey: Discover The Potential” Campaign
Nas A.
BILIG, pp.201-224, 2017 (SSCI)

III. Insight Islamophobia: Governing the public visibility of Islamic lifestyle in Turkey
Yel A. M,, Nas A.
EUROPEAN JOURNAL OF CULTURAL STUDIES, vol.17, pp.567-584, 2014 (SSCI)

Articles Published in Other Journals

I. Nation branding and sustainability: A comparative analysis of European countries

NAS A
Connectist: Istanbul University Journal of Communication Sciences (Online), vol.0, no.64, pp.183-211, 2023 (Peer-
Reviewed Journal)

I. “You Won’t Walk Alone”: Online Feminist Testimony and Transforming Subjectivities of Veiling
NAS A
Fe Dergi, vol.15, no.1, pp.185-109, 2023 (Peer-Reviewed Journal)

IIl. Etkileyici Pazarlama Uygulamalarinin Post-Hakikat Kavrami Baglaminda Incelenmesi
CAKMAK S., NAS A.
Diisiince ve Toplum Sosyal Bilimler Dergisi, no.6, pp.48-82, 2022 (Peer-Reviewed Journal)

IV. The Cultural Limits of Challenging Hegemonic Masculinity: Critical Analysis of Online Responses to
Axe Turkey Advertisements



VL

VIL

VIIL

IX.

XL

XIL.

XIIL

XIV.

XV.

XVIL

XVIIL

XIX.

NAS A.

MASARYKOVA UNIVERZITA. FILOZOFICKA FAKULTA. SBORNIK PRACI. G: RADA SOCIALNEVEDNA. SOCIALNI
STUDIA, vol.18, no.2, pp.67-86, 2021 (Scopus)

Mustang Filminde Temsil Edilemeyen Tasrali Kadinlik Halleri

NAS A.

Sinemarmara, pp.6-15, 2017 (Non Peer-Reviewed Journal)

Erkekler de Aglar Ama... Axe Reklamindaki Hegemonik Erkeklik Elestirisinin Yorumlanma Bi¢imleri
NAS A.

Erciyes lletisim Dergisi, vol.5, pp.62-80, 2017 (Peer-Reviewed Journal)

Between the Urban and the Natural: Green Marketing of Istanbul’xxs Gated Community Projects
Nas A.

idealkent, vol.8, pp.396-422, 2017 (Peer-Reviewed Journal)

CULTURAL REPRESENTATION OF SPEED IN TURKEY'S 4.5G ADVERTISEMENTS

NAS A.

ISTANBUL UNIVERSITESI ILETISIM FAKULTESI DERGISI, no.52, pp.67-87, 2017 (ESCI)

Imagining the Periphery: The Construction of Orientalist Discourse in Turkish Airlines
Advertisements

Nas A.

fleti-s-im Galatasaray Universitesi Iletisim Fakiiltesi Dergisi, no.24, pp.145-164, 2016 (Peer-Reviewed Journal)
GLOCAL LIMITS OF POSTFEMINIST ADVERTISING: THE CASE OF ORKID'S LIKEAGIRL CAMPAIGN
Nas A.

THE JOURNAL OF INTERNATIONAL SOCIAL RESEARCH, vol9, no.45, pp.833-842, 2016 (Peer-Reviewed Journal)
Familialization of women: Gender ideology in Turkey's public service advertisements

NAS A

Fe Dergi, vol.8, no.1, pp.168-182, 2016 (Peer-Reviewed Journal)

Orta Dogu’yu insa Etmek: Medya, ideoloji ve Kiiltir

NAS A

Marmara iletisim Dergisi, pp.113-118, 2015 (Peer-Reviewed Journal)

Kadina Yénelik Simgesel Siddet Araci Olarak Temizlik Uriinleri Reklamlarinin Elestirel Analizi
Nas A.

Akdeniz Iletisim, no.24, pp.11-30, 2015 (Peer-Reviewed Journal)

Women Chewing Gum: Feminist Critical Analysis of Advertising as Symbolic Violence

NAS A.

ILEF DERGIS], vol.2, no.2, pp.35-54, 2015 (ESCI)

Toplumsal Hareketlerin Markalanmasinda Reklamin Kullanimi

Yel A. M,, Nas A.

Maltepe Universitesi fletisgim Fakiiltesi Dergisi, vol.2, pp.1-23, 2015 (Peer-Reviewed Journal)

Tarih Sinemaya Gidiyor: The Black Rose

NAS A.

Sinemarmara, pp.68-73, 2015 (Non Peer-Reviewed Journal)

Democratization in Turkey: the end of the First Republic?

Nas A.

openDemocracy, vol.0, no.0, 2013 (Non Peer-Reviewed Journal)

After Gezi: Moving Towards Post Hegemonic Imagination in Turkey

Yel A. M,, Nas A.

INSIGHT TURKEY, vol.15, pp.177-190, 2013 (Scopus)

Reklamlarda Genglik Kimliginin Kugulanmasi: Gen¢ Turkcell Ornegi

NAS A.

Selcuk Iletisim Dergisi, vol.8, pp.116-127, 2013 (Peer-Reviewed Journal)

Reframing the agents of resistance at Gezi Park

Nas A.



XXIIL.

XXIIIL.

XXIV.

openDemocracy, vol.0, no.0, 2013 (Non Peer-Reviewed Journal)

Taksim Square is not Tahrir Square

Nas A.

Al Jazeera, vol.0, n0.0, 2013 (Non Peer-Reviewed Journal)

Radyo Giinlerinde Cocuk: Dirilis ve Direnis

NAS A.

Yeni Fllm, pp.105-109, 2009 (Non Peer-Reviewed Journal)

Aylak Adam ve Anayurt Oteli'ne Psikanalitik Yaklagim: Atilgan’in Oidipal Roman Kigileri Olarak C. ve
Zebercet

NAS A.

Nota Bene Sabanci University Journal of Arts and Social Sciences, pp.72-86, 2009 (Non Peer-Reviewed Journal)
1961 Paris Katliami ve Sakli Anilar

NAS A.

Nota Bene Sabanci University Journal of Arts and Social Sciences, pp.60-71, 2009 (Non Peer-Reviewed Journal)

Books & Book Chapters

L

IL.

1L

Iv.

VL

VIL

VIIL

IX.

Marka Aktivizmi: Elestirel Bir Bakis

NAS A.

Cizgi Kitabevi, 2023

Dijital Narsisizm: Reklam ve Marka Baglaminda Psikanalitik Bir Tartisma

NAS A, Eksioglu Sensoy G.

in: Dijital Evrenin Yeni letisim Kodlar1 I, Oykii Ezgi Yildiz, Editor, Nobel, pp.93-112, 2023

The Classroom as Praxis: An Autoethnographic Approach Towards a Critical Journalism Assignment
in Turkey

NAS A

in: Journalism Pedagogy in Transitional Countries, Garrisi, Diana; Kuang, Xianwen, Editor, Palgrave Macmillan,
Cham, pp.111-137, 2022

Istanbul’da Yesil Markalama: imkanlar ve Celiskiler

NAS A

in: Mekana ve insana Dair: Giincel yaklagimlar, tartismalar, Gahsmalar, Melis Oguz, Editor, idealkent, pp.172-182,
2022

Ulus Markalama: Diinyadan Orneklerle Kuram ve Uygulama

NAS A.

E-Book, istanbul, 2021

“Save Us from Valentine’s Day!” Advertising Imaged Carnivals, Imagined Resistances

NAS A.

in: Discourse and Identity in Turkish Media, Mustafa, Siiheyla Nil; Bostan, Ayse Dilara, Editor, Peter Lang, Berlin,
pp.41-64, 2021

Articulating Diversity, Decoding Polarization: Online Responses to Coca Cola’s Memleket
Advertisement

NAS A.

in: Differing Outlook of Contemporary Advertising, Aydinlioglu, Omer, Editor, Peter Lang, Berlin, pp.11-41, 2019
Reklam Yonetimi

Tosun N. Z,, Tiizel Uraltas K. N,, Nas A., Ozkaya B., Giidiim S., Ertiirk B.,, Dénmez M. S., Cerci M., Ulker Y., Karsu Cesur
D, etal

Beta Basim Yayim Dagitim, Istanbul, 2018

Media Representations of the Cultural Other in Turkey

Nas A.

Palgrave Macmillan, London, London, 2018



XL

XIL

XIIIL.

XIV.

XV.

Reklam Yonetimi

Tosun N. Z., Tiizel Uraltas K. N,, Nas A., Ozkaya B., Giidiim S., Ertiirk B.,, Dénmez M., Cerci Mustafazade M., Ulker Y.,
Karsu Cesur D,, et al.

Beta Basim Yayim Dagitim A. §., Istanbul, 2018

Ulus Markalama: Diinyadan Orneklerle Kuram ve Uygulama

Nas A.

Kriter Yaymnevi, Istanbul, 2017

Siyasal Iletisim Temel Kavramlar

DEVRAN Y., NAS A., GOKSUN Y., Eksi B.

Kakniis Yaynlar, istanbul, 2013

Siyasal iletisim temel kavramlar

DEVRAN Y., NAS A, EKSI B.,, GOKSUN Y.

Kakniis Yaynlari, 2013

Reklam Baglaminda ikna ve Retorik

NAS A.

in: fletisim Ve, Ruken Ozgiil Kilang, Editor, Es Yayinlary, istanbul, pp.11-42, 2013

Beckett & Ionesco: The Absurd & Resistance

NAS A.

in: LE NEANT DANS LA PENSEE CONTEMPORAINE The Nothing in Contemporary Thought, Norbert-Bertrand
Barbe, Editor, Bés Editions, pp.529-533, 2012

Refereed Congress / Symposium Publications in Proceedings

L

IL

11

Iv.

VL

VIL

VIIL

IX.

Ulus Markalama Stratejisi Olarak Kapsayicilik ve Cesitlilik: Nordik Modeli

NAS A.

Stratejik iletisim Yénetimi Konferanslar1 GSUSTRAT-5: Marka Yénetimi ve Siirdiiriilebilirlik, istanbul, Turkey, 14
December 2022

Subverting the Peripheral Other: Intersectionality and Female Gaze in Tereddiit

NAS A

ICOMS ULUSLARARASI ILETISIM BILIMLERI SEMPOZYUMU 2022, istanbul, Turkey, 29 November 2022
Representation of Desire in Advertising: A Psychoanalytical Critique of Coca-Cola

NAS A.

6th Cultural Informatics, Communication &amp; Media Studies Conference, izmir, Turkey, 26 October 2022
Spaces Between Otherness and Power: The Critical Analysis of Heterotopia in Uysallar

NAS A.

19th International Communication in the Millennium CIM 2022, istanbul, Turkey, 12 October 2022

Memories Unveiled: Online Feminist Testimony and Resistance to Islamic Body Politics in Turkey
NAS A.

Media and Gender: History, Representation, Reception, SAN MARINO, 10 May 2022

Scholactivism as a Counter Hegemonic Pedagogy: A Course experience at a Turkish University
NAS A.

12th OURMedia Conference : Mediactivism - Scholactivism, Briiksel, Belgium, 27 - 30 November 2019
Degisen Giizellik Kavraminin Reklamlara Yansimasi

ULKER Y., NAS A, TOSUN N. Z.

International Management and Social Science Symposium, Istanbul, Turkey, 17 - 19 November 2018, pp.22-31
Reconsidering Advertising Literacy from a Semiotic Perspective

NAS A

5th International Conference on Teaching, Education Learning (ICTEL), Lizbon, Portugal, 23 - 24 May 2018
Branding Turkey as the “Home”: Probing the Boundaries of a Nation Brand Identity

NAS A.



XL

XIL

XIIL.

XIV.

XV.

XVIL

XVIIL

XIX.

NordMedia 2017: 23rd Nordic Conference on Media and Communication Research, Tampere, Finland, 17 - 19
August 2017

Goodvertising: A New Perspective In The Philosophy Of Advertising

NAS A.

1st International Conference on New Trends in Communication, Istanbul, Turkey, 4 - 05 May 2017, pp.302-313
Increasing Critique of Sexism in Advertising Mainstreaming of Feminist Activism in Turkey

NAS A.

14th International Symposium Communicationin The Millennium, istanbul, Turkey, 5 - 07 May 2016, pp.321-338
Subvertising Activism in Turkey Exploring a Critical Alternative

NAS A.

Conference on Advances in Management, Economics and Social Science - MES 2016, ROMA, Italy, 18 - 19 August
2016, pp.10-14

Reklamlarda Cinsiyetgilik Karsiti Feminist Aktivizm

Nas A.

Marmara Universitesi 8. Sosyoloji Giinleri, istanbul, Turkey, 09 May 2016

Advertising as Ecogovernmentality:Analysis of Akkuyu Niikleer Campaign

NAS A.

ADVED15 - INTERNATIONAL CONFERENCE ON ADVANCES IN EDUCATION AND SOCIAL SCIENCES, 12 - 14 October
2015

Representation of Syrian Refugees in Turkish Media:A Critical Analysis of the News Items

Nas A.

"Constructing” Middle East: Media, Ideology and Culture, Ankara, Turkey, 22 - 23 October 2015

ADVERTISING AS ECOGOVERNMENTALITY: ANALYSIS OF AKKUYU NUKLEER CAMPAIGN

NAS A.

International Conference on Advances in Education and Social Sciences (ADVED), Istanbul, Turkey, 12 - 14 October
2015, pp.164-174

Minorities in Turkish Cinema

LULECI Y, NAS A.

Third Annual Conference on Muslim World 2014, istanbul, Turkey, 26 - 30 October 2014

Vatandasi1 Gormek, Vatandas Goriinmek: Medyada Bir Gorsel Vatandashik Cozimlemesi

NAS A.

II. Tiirkiye Lisansiistii Calismalar Kongresi, Bursa, Turkey, 6 - 08 May 2013, pp.1105-1125

Seeing the Citizen, Being Seen as the Citizen: National Imagination of the Migrant’s Desirable Labor
NAS A.

6th Equality, Diversity and Inclusion International Conference, Atina, Greece, 1 - 03 July 2013

Activities in Scientific Journals

Tiirkiye letisim Arastirmalar: Dergisi, First Editor, 2020 - Continues

Scientific Refereeing

JOURNAL OF ADVERTISING, Other Indexed Journal, January 2021

CRITICAL STUDIES IN MEDIA COMMUNICATION, Journal Indexed in SSCI, July 2020

NORA - Nordic Journal of Feminist and Gender Research, Other Indexed Journal, March 2020
CRITICAL STUDIES IN MEDIA COMMUNICATION, Journal Indexed in SSCI, February 2020
FEMINIST MEDIA STUDIES, Journal Indexed in SSCI, February 2020

INTERNATIONAL JOURNAL OF CONSUMER STUDIES, Journal Indexed in SSCI, December 2019
JOURNAL OF MARKETING MANAGEMENT, Journal Indexed in SSCI, November 2019



FEMINIST MEDIA STUDIES, Journal Indexed in SSCI, October 2019
FEMINIST MEDIA STUDIES, Journal Indexed in SSCI, October 2019
ASIAN JOURNAL OF COMMUNICATION, SCI Journal, June 2019
The International Spectator, Other Indexed Journal, June 2018
Akdeniz iletisim Dergisi, Other Journals, June 2018

Galatasaray Iletisim Dergisi, Other Journals, June 2018

Feminist Media Studies, Other Indexed Journal, November 2017
Feminist Media Studies, Other Indexed Journal, July 2017
International Spectator, Other Indexed Journal, March 2017

Metrics

Publication: 62
Citation (WoS): 3
Citation (Scopus): 12
H-Index (WoS): 1
H-Index (Scopus): 2

Invited Talks

8. Sosyoloji Giinleri, Conference, Marmara Universitesi, Turkey, May 2016
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