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Education Information

Undergraduate, Anadolu University, Open Education Faculty, Department Of Sogiology, Turkey 2012 - Continues
Doctorate, Marmara University, Institute of Social Sciences, Department of Business Administration, Turkey 2006 - 2012
Postgraduate, Marmara University, Institute of Social Sciences, Uretim Yénetimi Ve Pazarlama (YI) (Tezli), Turkey 2004 -
2006

Undergraduate, Marmara University, Faculty of Economic and Administrative Sciences, Business Administration, Turkey
2002 - 2004

Foreign Languages

English, B2 Upper Intermediate

Dissertations

Doctorate, Tiiketici degerleri marka iligki kalitesi ve marka kredibilitesi arasindaki iligkilerin degistirme ve yeniden satin
alma niyetleri iizerindeki etkileri, Marmara Universitesi, Institute of Social Sciences, Pazarlama (Dr), 2012
Postgraduate, $ehir markasi yaratma siireci ve Istanbul sehir markasi i¢in bir model énerisi, Marmara Universitesi,
Institute of Social Sciences, Uretim Yénetimi Ve Pazarlama (Y1) (Tezli), 2006

Research Areas

Management, Marketing, Strategic Marketing and Brand Management

Academic Titles / Tasks

Assistant Professor, Marmara University, Faculty of Business Administration, Business Administration, 2017 - Continues
Lecturer PhD, Marmara University, Faculty of Business Administration, Business Administration, 2014 - 2017

Lecturer PhD, Marmara University, Faculty of Business Administration, Business Administration, 2012 - 2013

Lecturer, Marmara University, Faculty of Economic and Administrative Sciences, Business Administration, 2011 - 2012
Lecturer, Marmara University, Faculty of Economic and Administrative Sciences, Business Administration, 2006 - 2011
Research Assistant, Marmara University, Faculty of Economic and Administrative Sciences, Business Administration,
2005 - 2006



Academic and Administrative Experience

Corporate Communications Coordinator, Marmara University, Faculty of Business Administration, 2018 - Continues
Vice Dean, Marmara University, Faculty of Business Administration, 2018 - 2020

Marmara University, Institute of Social Sciences, isletme (Dr), 2015 - 2016

Marmara University, Institute of Social Sciences, isletme (Y1), 2015 - 2016

Marmara University, Faculty of Business Administration, Business Administration, 2015 - 2016

Courses

Introduction to Marketing, Undergraduate, 2019 - 2020, 2018 - 2019, 2017 - 2018

Advising Theses

Pirtini S., BASCI A,, Popiiler kiiltiir ile tiiketim kiiltiirii iligkisi lizerine bir arastirma, Postgraduate, H.CAMLIBEL (Student),
2019

BASCI A, i¢sel pazarlama uygulamalarmin i¢ miisteri tatmini iizerindeki etkisi, Postgraduate, A.Solmaz(Student), 2019
BASCI A,, Marka logosunun miisteri baghligina ve satin alma niyetine etkisi : hazir giyim sektdériinde bir arastirma,
Postgraduate, 0.Seyma(Student), 2019

BASCI A, Marka kisiligi ve tiiketici etnosentrizmi arasindaki iligki: hizh tiikketim sektdrii {izerine bir aragtirma,
Postgraduate, E.Comert(Student), 2019

BASCI A, Sivil toplum kuruluslarinda goniillii motivasyonu : Geng Kizilay 6rnegi, Postgraduate, A.Mustu(Student), 2019
BASCI A, Marka deneyiminin sadakat tizerindeki etkisi : havacilik sektoriinde bir arastirma, Postgraduate,
Y.Asik(Student), 2019

BASCI A, Cocuklarin marka algilamalari ve 6zel yetenekli cocuklarin marka algilamalari {izerine bir ¢alisma,
Postgraduate, A.Yasar(Student), 2019

BASCI A, Dinamik fiyatlandirmada fiyat adalet algisinin tiiketicinin marka degistirme niyetine etkisi ve bir aragtirma,
Postgraduate, GGMAMMADLI(Student), 2017

BASCI A, Online marka topluluklarinda olusturulan icerikler ile tiiketici satin alma niyetleri arasindaki iliskiler ve bir
arastirma, Postgraduate, T.COBANOGLU(Student), 2017

BASCI A., SOSYAL KIMLIK KURAMI ACISINDAN TUKETICI - MARKA OZDESLESMESI VE BIR ARASTIRMA, Postgraduate,
T.ISIKAY(Student), 2017

BASCI A, Tiiketicilerin sosyal sorumluluk kampanyalari sonucunda olusan inang, tutum ve satin alma niyetlerine iligkin
farkliliklarin sosyal sorumluluk kampanya tiirleri agisindan incelenmesine iligkin bir arastirma, Postgraduate,
F.GUNGOR(Student), 2016

BASCI A, Cevrimici topluluklarda tiiketicilerin elektronik agizdan agiza iletisim motivasyonlarinin belirlenmesi ve bir
arastirma, Postgraduate, EBASAK(Student), 2016

BASCI A, Agizdan ag1za pazarlamanin gésterisci tiiketim iizerine etkisi, Postgraduate, 0.BOGA(Student), 2015

Articles Published in Other Journals

I. Kurumsal itibar Ol¢iimiinde Kurumsal Kisilik Perspektifive isletme Ogrencilerinin Kurumsal Kigilik
AlgilamalarinaYoénelik Bir Arastirma
BASCI A, Ertemel A. V.
International Journal of Social Sciences and Education Research, vol.2, no.1, pp.1-13, 2016 (Peer-Reviewed
Journal)

II. AGIZDAN AGIZA PAZARLAMANIN GOSTERISCi TOKETiM UZERINE ETKiSi
Boga 0., BASCI A.



IIL

Oneri Dergisi, vol.12, no.45, pp.463-489, 2016 (Peer-Reviewed Journal)

Effects of Zero Moment of Truth on Consumer Buying Decision An Exploratory Research in Turkey
Ertemel A. V., BASCI A.

International Journal of Social Sciences and Education Research, vol.1, no.2, pp.642-653, 2015 (Peer-Reviewed

Journal)

Books & Book Chapters

L

The Effect of Country of Origin on Brand Preferences in Turkey

TIGLI M., ERDEM S., BASCI A.

in: Freedom and Prejudice Approaches to Media and Culture, Siiheyla Kirca Schroeder, LuEtt Hanson, Editor,
Bahgesehir University Press, istanbul, pp.323-346, 2008

Refereed Congress / Symposium Publications in Proceedings

L

I

1L

V.

VL

VIL

VIIL

IX.

Determining of Consumers’ Electronic Word of Mouth Motivations in The Online Communities And A
Research.

TAVMAN E. B, BASCI A.

Congress on Business and Marketing 2018, istanbul, Turkey, 29 November - 01 December 2018, pp.151-155
ikinci Dalga Kahvelerin Tercih Edilmesini Etkileyen Faktérler: i¢tigimiz Kahveleri Taniyor Muyuz?
BARUONU LATIF F. 0., ORS M., BASCI A.

23. Pazarlama Kongresi, Kocaeli, Turkey, 27 - 29 June 2018, pp.592-597

Tiiketicilerin Sosyal Sorumluluk Kampanya Tiirlerine Yénelik inang, Tutum ve Satin Alma Niyetlerinin
Incelenmesi

GUNGOR F., BASCI A.

II. C-IASOS International Applied Social Sciences Congress, Antalya, Turkey, 19 - 21 April 2018, pp.320-323
Corporate Personality Perspective in Corporate Reputation Management A Survey of Corporate
Personality Perception On Business Administration Students

BASCI A, ERTEMEL A. V.

International Conference on Social Sciences and Education Research, Antalya, Turkey, 29 - 31 October 2015
Effects of Zero Moment of Truth on Consumer Buying Decision An Exploratory Research in Turkey
ERTEMEL A. V., BASCI A.

International Conference on Social Sciencesand Education Research, Antalya, Turkey, 29 - 31 October 2015

Is Beauty Only Brand Deep

CELIK ELMER C., BASCI A, CINTAMUR 1. G.

2012 LCBR European Marketing Conference, Munich, Germany, 9 - 10 August 2012

Corporate Social Responsibility and Branding

KARAOSMAN H., ONURLU 0., BASCI A.

5th International Conference of AM’s Brand, Identity, and Corporate Reputation SIG, Cambridge, Canada, 1 - 03
September 2009, pp.90

The Effect of Country of Origin on Brand Preferences in The Turkey

TIGLI M., ERDEM S., BASCI A.

1st Annual, International Conference on Communication, Mass Media and Culture -Freedom and Prejudice,
istanbul, Turkey, 5 - 07 October 2006, pp.59-60

Tiirkiye de Tiiketicilerin Sosyal Sorumluluk Kampanyalarina ve Sosyal A¢idan Sorumlu Sirketlere
Kars1 Tutumu

USLU A, BASCI A, GAMBAROV V. A.

Muhan Soysal Isletmecilik Konferansi, Cyprus (Kktc), 3 - 05 September 2008, pp.47-60

Marka Bilinirligi Yiiksek Olan isletmelerin Pazarlama Departmanlarinda Yedekleme



XL

XIL

XIIIL.

YUCEL D., BASCI A.

16. Ulusal Yonetim ve Organizasyon Kongresi, Antalya, Turkey, 16 - 18 May 2008, pp.260-262

Sehir Markasi1 Yaratma Siireci ve Istanbul Sehir Markasi i¢in Bir Model Onerisi

BASCI A.

4. Lisansiistii Turizm Ogrencileri Arastirma Kongresi, Antalya, Turkey, 23 - 27 April 2008, pp.965

The Effect of Country of Origin on Brand Preferences in Turkey

TIGLI M., ERDEM §., BASCI A.

), International Conference on Communication, Mass MediaCulture, Bahgesehir University and Kent State
University, 5 - 07 October 2006

Marketing Problems of Turkish Cinema Films and a Case Study

TIGLI M., BASCI A.

New Media and Interactiviy International Conference, istanbul, Turkey, 1 - 03 November 2006, pp.494-501

Metrics

Publication: 17
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